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®THE  FOURTH  ESTATE  The  Only  hidependent  Weekly  Journal  of  Newspaper ing 


•  On  our  1 0th  anniversary 


we’ve  got  443  great 
^  reasons  to  celebrate.  1 


ALABAMA  Anniston  Star  •  Decatur  Daily  •  Selma  Times-Journal  ARIZONA  Casa  Grande  Dispatch  •  Flagstaff  Arizona 
Daily  Sun  •  Scottsdale  Progress  Tribune  ■  Sun  City  Sun  News  •  Tucson  Citizen  ARKANSAS  El  Dorado  News-Times  * 
R.  Smith  Southwest  Times  Record  •  Harrison  Daily  Times  ‘Hot  Springs  Sentinel  Record  •  Mountain  Home  Baxter  Bulletin 

•  Russellville  NE  Arkansas  Group  *  Springdale  Morning  News  CALIFORNIA  Antioch/Martinez  Ledger/Post 
Oispatch/News-Gazette  •  Auburn  Journal  •  Chico  Enterprise-Record  •  Davis  Enterprise  •  El  Cajon  Californian  • 
Escondido/Temecula  Times-Advocate/Californian  •  Fairfield  Daily  Republic  *  Glendale  News-Press  *  Hayward/Alameda 
Newspaper  Group  ■  Hemet  News  •  Lakeport  Lake  County  Times  Record  Bee  ■  Lompoc  Record  ■  Los  Angeles  Daily  News  * 
Marin  County  Independent  Journal  •  Marysville-Yuba  City  Appeal-Democrat  •  Merced/Madera  Sun-Star/Tribune  •  Napa 
Register  •  Dntario  Inland  Valley  Daily  Bulletin  •  Droville  Mercury  Register  •  Palmdale  Antelope  Valley  Press  *  Palm  Springs 
Desert  Sun  •  Porterville  Recorder  •  Salinas  Californian  •  San  Bernardino  Sun  •  San  Joaquin  Valley  Triangle 
Senbnel/Advance  Register/Times  Delta  •  San  Luis  Obispo  Telegram-Tribune  •  San  Mateo  Times  •  Santa  Cruz  Sentinel  • 
Santa  Maria  Times  *  Santa  Monica  Outlook  •  Turlock  Journal  *  Ukiah  Daily  Journal  •  Walnut  Creek  Contra  Costa  Sunday 
Times  •  Watsonville  Register-Pajaronian  •  Woodland  Democrat  COLORADO  Denver  Post  •  Durango  Herald  *  Fort  Collins 
Coloradoan  CONNECTICUT  Bristol  Press  •  Manchester  Journal  Inquirer  •  Meriden-Wallingford  Record  Journal  •  New 
Britain  Herald  •  New  Haven  Register  •  Norwalk  Hour  •  Norwich  Bulletin  •  Torrington  Register  Citizen  DELAWARE 
Wilmington  News  Journal  DISTRICT  OF  COLUMBIA  Washington  Journal  Suburban  Group  •  Washington  Times 
FLORIDA  Boca  Raton  News  *  Bradenton  Herald  ■  Charlotte  Harbor  Sun-Herald  •  Crystal  River  Citrus  County  Chronicle  * 
Fort  Myers  News-Press  *  Key  West  Citizen  •  Melbourne  Florida  Today  *  Panama  City  News-Herald  *  Pensacola  News- 
Journal  •  St.  Augustine  Record  •  Winter  Haven  /Lake  Wales/News  Chief/Highlander  GEORGIA  Albany  Herald  • 
Carrollton/Douglasville  Times/Georgian  /Douglas  County  Sentinel  •  Cartersville  Tribune  News  •  Conyers  Rockdale  Citizen  • 
Dalton  Citizen-News  •  Dublin  Courier-Herald  •  Gainesville  Times  •  Griffin  News  •  Jonesboro  Clayton  News/Daily  •  Marietta 
Journal  •  Milledgeville  Union-Recorder  •  Rome  News-Tribune  *  Thomasville  Times-Enterprise  •  Warner  Robins  Sun 
HAWAII  Hilo  Tribune-Herald  •  Honolulu  Star  Bulletin  &  Advertiser  •  Kona  West  Hawaii  Today  IDAHO  Boise  Idaho 
Statesman  •  Coeur  D'Alene  North  Idaho  Sunday  ILLINOIS  Alton-East  Alton-Wood  River  Telegraph  •  Bloomington- 
Normal  Pantograph  •  Champaign-Urbana  News-Gazette  •  Chicago  Copley  News  Group  •  Chicago  Daily  Herald  •  Chicago 
Daily  Soutbtown  •  Chicago  Sun-Times  •  Crystal  Lake  Northwest  Herald  •  Danville  Commercial  News  •  Dixon/Dekalb 
Telegraph/News  Chronicle  •  Jacksonville  Journal  Courier  •  Kankakee  Journal «  La  Salle-Peru  News-Tribune  • 
Moline/Rock  Island  Dispatch/Argus  •  Rockford  Register  Star  •  West  Frankfort  Southern  Illinois  Group  •  INDIANA 
Anderson  Herald  Bullebn  •  Columbus  Republic  •  Elkhart  Truth  ‘Franklin  Journal  *  Kendallville  H.  Wayne  Suburban  Group  • 
Kokomo  Tribune  *  Lafayette-West  Lafayette  Journal  &  Courier  •  Marion  Chronicle  Tribune  *  Michigan  City  News-Dispatch 

•  Richmond  Palladium-Item  •  Seymour  Daily  Tribune  •  Shelbyville  Suburban  Indianapolis  Group  •  Terre  Haute  Tribune  Star 

•  Valparaiso  Vidette-Messenger  IOWA  Burlington  Hawk  Eye  •  Council  Bluffs  Nonpareil  *  Des  Moines  Register  ‘Dubuque 
Telegraph-Herald  ‘  Iowa  City  Press-Citizen  KANSAS  Hays/Junction  City  News/Union  ‘  Hutchinson  News  ‘  Kansas  City 
Kansan  ‘  Lawrence  Journal-World  ‘  Leavenworth  Times  ‘  Olathe  News  ‘  Salina  Journal  KENTUCKY  Elizabethtown 
News-Enterprise  ‘  Henderson  Gleaner  ‘  Louisville  Courier-Journal  ‘  Madisonville  Messenger  ‘Paducah  Sun  LOUISIANA 
Alexandria  Town  Talk  ‘  Bogalusa  News  ‘  Hammond  Daily  Star  ‘  Monroe  News-Star  ‘  New  Iberia  Iberian  ‘  Shreveport 
Journal  Times  ‘  Sulphur  News  Leader  Group  MAINE  Augusta  Kennebec  Journal  ‘  Bangor  News  ‘  Biddeford  Journal 
Tribune  ‘  Lewiston  Sun-Journal  ‘  Waterville  Central  Maine  Group  MARYLAND  Annapolis  Capital  ‘  Cumberland  Times- 
News  ‘  Easton  Star-Democrat  ‘  Westminster  Carroll  County  Times  MASSACHUSETTS  Attleboro  Sun  Chronicle  ‘  Beverly 
Essex  County  Newspaper  Group  ‘  Boston  Herald  ‘  Brockton  Enterprise  ‘  Fall  River  Herald  News  ‘  Fitchburg  Sentinel  & 
Enterprise  ‘  Framingham  Middlesex  News  ‘  Greenbeld  Recorder  ‘  Haverhill  Gazette  ‘  Lawrence  Eagle-Tribune  ‘  Lowell 
Sun  ‘  Milford  News  ‘  Northampton  Gazette  ‘  Quincy  Patriot  Ledger  ‘  Southbridge  News  ‘  Taunton  Gazette  MICHIGAN 
Adrian  Telegram  ‘  Alpena  News  ‘  Bad  Axe  Huron  Tribune  ‘  Battle 
Creek  Enquirer  ‘  Benton  Harbor-St.  Joseph  Herald-Palladium  ‘ 

Detroit  News  and  Free  Press  ‘  Holland  Sentinel  ‘  Lansing  State 
Journal  ‘  Midland  Central  Michigan  Newspaper  Group  ‘  Port  Huron 
Times  Herald  ‘  Sault  Ste.  Marie  News  MINNESOTA  Hibbing  Daily 
Tribune*  Minneapolis  Star  Tribune  *  Rochester  Post-Bulletin  *  St. 

Cloud  Times  *  Virginia  Mesabi  News  MISSISSIPPI  Greenville  Delta 
Democrat-Times  *  Hattiesburg  American  *  Jackson  Clarion-Ledger  * 

Natchez  Democrat  MISSOURI  Cape  Girardeau  Southeast 
Missourian  *  Columbia  Tribune  *  Independence/Blue  Springs 
Examiner  *  Sikeston  Standard  Democrat  *  Springfield  News-Leader 
MONTANA  Great  Falls  Tribune  NEBRASKA  Beatrice  Sun  *  North 


Platte  Telegraph  *  Scottsbiuff  Star-Herald  NEVADA  Las  Vegas  Review-Journal/Sun  *  Reno  Gazette-Journal  NEV 
HAMPSHIRE  Concord  Monitor  ‘  Dover  Foster's  Democrat  *  Keene  Sentinel  *  Lebanon-Hanover  Valley  News  *  Nasht 
Telegraph  NEW  JERSEY  Atlantic  City  Press  *  Bridgewater  Courier-News  ‘  Camden  Courier  Post  *  East  Brunswick  Hair 
News  ‘  Jersey  City  Journal  *  Morristown  Record  *  Neptune  Asbury  Park  Press  ‘  Newton  Herald  *  Passaic  Herald  &  New 
‘Trenton  Trentonian  ‘  Woodbridge  News  Tribune  NEW  MEXICO  Carlsbad  Current-Argus  ‘  Clovis  News  Journal  ‘  Galli 
Independent  ‘  Roswell  Record  ‘  Santa  Fe  New  Mexican  NEW  YORK  Binghamton  Press  &  Sun-Bulletin  ‘  Dunku 
Observer  ‘  Elmira  Star-Gazette  *  Ithaca  Journal  *  Jamestown  Post-Journal  *  Kingston  Freeman  ‘  New  York  Daily  News 
Niagara  Falls  Gazette  *  Clean  Times  Herald  *  Oswego  Palladium-Times  *  Poughkeepsie  Journal  *  Rochester  Democrat 
Chronicle  ‘  Saratoga  Springs  Saratogian  *  Schenectady  Gazette  *  Troy  Record  *  Utica  Observer-Dispatch  *  Watertow 
Times  ‘Westchester/Rockland  Gannett  Suburban  Newspapers  NORTH  CAROLINA  Asheboro  Courier-Tribune  ‘  Concori 
Tribune  *  Durham  Herald-Sun  *  Elizabeth  City  Advance  ‘  Gastonia  Gaston  Gazette  ‘  Goldsboro  News-Argus  ‘  Hickory  Da  J 
Record  *  High  Point  Enterprise  ‘  Kannapolis  Independent  ‘  Kinston  Free  Press  ‘  Lenoir  News-Topic  *  Lumberto 
Robesonian  *  Monroe  Enquirer-Journal  ‘  Morganton  News  Herald  ‘  Mount  Airy  News  ‘  New  Bern  Sun-Journal  ‘  Roanok 
Rapids  Herald  ‘  Salisbury  Post ‘Shelby  Star*  Statesville  Record  &  Landmark*  Washington  News  NORTH  DAKOTA  Gran 
Forks  Herald  OHIO  Ashtabula-Conneaut-Geauga  Sunday  Paper  *  Athens  Messenger  *  Bucyrus  Telegraph-Forum 
Chillicothe  Gazette  *  Cincinnati  Enquirer  *  Coshocton  Tribune  *  Defiance  Crescent-News  *  Findlay  Courier  *  Fremoi 
News-Messenger  *  Ironton  Tribune  *  Kent-Ravenna  Record-Courier  *  Lake  County  News-Herald  *  Lancaster  Eagli 
Gazette  *  Lima  News  *  Lisbon  Journal  *  Lorain  Journal  *  Mansfield  News  Journal  *  Marietta  Times  *  Marion  Star  *  Martir 
Ferry  Times  Leader  *  Massillon  Independent  *  Newark  Advocate  *  New  Philadelphia-Dover  Times-Reporter  *  Port  Clintc 
News  Herald  *  Portsmouth  Daily  Times  *  Sandusky  Register  *  Tiffin  Advertiser-Tribune  *  Warren  Tribune  Chronicle 
Wooster  Daily  Record  *  Zanesville  Times  Recorder  OKLAHOMA  Enid  News  &  Eagle  *  Lawton  Sunday  Constitution 
McAlester  News  Capital  &  Democrat  *  Muskogee  Phoenix  &  Times-Democrat  *  Norman  Transcript  *  Tulsa  Wor 
OREGON  Coos  Bay/North  Bend  World*  Klamath  Falls  Herald  &  News  *  Salem  Statesman-Journal  PENNSYLVANI 
Altoona  Mirror  *  Beaver  County  Times  *  Bloomsburg  Press-Enterprise  *  Bradford  Era  *  Butler  Eagle  *  Chambersburg  PubI 
Opinion  *  Chester  Delaware  County  Times  *  Clearfield  Progress  *  Easton  Express-Times  *  Greensburg  Tribuni 
Review  *  Hanover  Sun  *  Hazleton  Standard  Speaker  *  Indiana  Gazette  *  Lansdale  Reporter  *  Lebanon  News 
McKeesport  News  *  Meadville  Tribune  *  New  Castle  News  *  Norristown  Times  Herald  *  Pottstown  Mercury! 
Pottsville  Republican  *  Sharon  Herald  *  Somerset  Daily  American  *  Tarentum  Valley  News  Dispatch  *  Warrq 
Times  Observer  *  Warrendale  North  Hills  News  Record  *  Washington  Observer-Reporter 
Westchester/Phoenixville  Local  News/Phoenix  *  Wilkes  Barre  Citizens'  Voice  RHODE  ISLAND  Pawtucket  Timt 
*  West  Warwick  Kent  County  Times  *  Westerly  Sun  *  Woonsocket  Call  SOUTH  CAROLINA  Aiken  Standard 
Anderson  Independent-Mail  *  Hilton  Head/Beaufort  The  Island  Packet/Gazette  *  Rock  Hill  Herald  SOUTI 
DAKOTA  Aberdeen  American  News  *  Sioux  Falls  Argus  Leader  TENNESSEE  Cleveland  Banner  *  Oyersbui 
State  Gazette  *  Jackson  Sun  *  Maryville  Daily  Times  *  Nashville  Tennessean  *  Dak  Ridge  Oak  Ridger 
Sevierville  Mountain  Press  TEXAS  Abilene  Reporter-News  *  Baytown  Sun  *  Brownsville  Herald  *  Bryai 
College  Station  Eagle  *  Clute  Brazosport  Facts  *  Conroe  Courier  *  Denton  Record-Chronicle  *  El  Paso  Times 
Galveston  News  *  Killeen  Herald  *  Laredo  Times  *  Longview  News  Journal  *  Midland  Reporter-Telegram 
Plainview  Herald  *  Plano  Star  Courier  *  San  Angelo  Standard-Times  *  Texarkana  Gazette  *  Texas  City  Sun 
Victoria  Advocate  UTAH  Provo  Herald  VERMONT  Burlington  Free  Press  VIRGINIA  Charlottesvil 
Progress  *  Culpeper  Star-Exponent  *  Danville  Register  &  Bee  *  Fredericksburg  Free  Lance-Star  *  Suffo 
News-Herald  *  Winchester  Star  *  Woodbridge  Potomac  News  WASHINGTON  Aberdeen  Daily  World 
Bellevue  Journal  American  *  Bellingham  Herald  *  Bremerton  Sun  *  Everett  Herald  *  Kent-Renton-Aubu> 
Valley  News  *  Olympia  Olympian  *  Port  Angeles  Peninsu 
News  *  Tacoma  News  Tribune  *  Vancouver  Columbian  *  Wal 
Walla  Union-Bulletin  *  Wenatchee  World  WEST  VIRGINI 
Beckley  Register/Herald  *  Bluefield  Daily  Telegraph  *  Elkii 
Inter-Mountain  *  Huntington  Herald-Dispatch  WISCONSI 
Appleton  Post-Crescent  *  Beaver  Dam/Watertov 
Citizen/Times  *  Fond  Du  Lac  Reporter  *  Green  Bay  Pres 
Gazette  *  Janesville  Gazette  *  Manitowac-Two  Rivers  Hera 
Times  Reporter  *  Marshfield  News-Herald  *  Sheboygan  Presi 
Superior  Daily  Telegram  *  Waukesha  Freeman  *  Wausi 
Herald  *  West  Bend  News  *  Wisconsin  Rapids  Tribui 
WYOMING  Laramie  Boomerang  *  Rock  Springs  Rocket-Mir 
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Here's  to  all  the  newspapers  that  make  our  10th  hirthday  such  a  gratifying  event 

Since  launching  in  1985,  circulation  has  increased  55%  and  more  than  200  new  newspapers  have  added  USA  WEEKEND. 

Response  from  publishers  is  surpassed  only  by  response  from  readers.  Millions  have  responded  to  USA  WEEKEND  by 
phone,  by  letter  and  by  deed.  In  fact  during  our  first  ten  years  reader  response  has  quintupled. 

Call  Dave  Barber,  212-715-2131,  to  be  part  of  our  next  decade  of  response. 


/ 


SEPTEMBER 

14*15  —  International  Newspaper  in  Education  Rights  of  the 
Child  Conference,  Stockholm  City  Conference  Centre,  Stockholm 
1  4- 15  —  Illinois  Press  Association  Convention,  Radisson  Hotel, 
Lisle,  Ill. 

1 4- 16  —  Mid-America  Newspaper  Conference,  Lake  of  the  Ozarks 
Holiday  Inn,  Osage  Beach,  Mo. 

1  4“  16  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1 4*  17  —  U.S.  Marine  Corps  Combat  Correspondents  Association 
Convention,  Sheraton  Sand  Key  Resort,  Clearwater  Beach,  Fla. 

1  6- 16  —  Suburban  Newspapers  of  America  Publishers  Confer¬ 
ence,  Kiawah  Island  Resort,  Kiawah,  S.C. 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-22  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Seven  Springs,  Pa. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

2 1  -23  —  Newspaper  Association  of  America  Libel  Conference, 
Ritz-Carlton,  McLean,  Va. 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

27  —  Audit  Bureau  of  Circulations  U.S.  Coupon  Forum,  Waldorf- 
Astoria  Hotel,  New  York  City 

27-29  —  Media  Alliances  Conference,  Hyatt  Regency,  La  Jolla, 
Calif. 

27- 30  —  International  Newspaper  Marketing  Association  Europe 
Conference,  Rome 

28- 29  —  North  Atlantic  Co-Op  Network/New  England  Newspa¬ 
per  Association  Co-Op  Advertising  Conference,  Sheraton  Tara  Hotel, 
Nashua,  N.H. 

28-30  —  Southern  Circulation  Managers  Association  Convention, 
DeSoto  Hilton,  Savannah,  Ga. 


OCTOBER 

I  -4  —  International  Newspaper  Marketing  Association  Western  Re¬ 
gion  Conference,  Vancouver 

5  —  Audit  Bureau  of  Circulations  Canadian  Coupon  Forum,  Shera¬ 
ton  Centre,  Toronto 

5-7  —  International  Newspaper  Marketing  Association  Central  Re¬ 
gion  Conference,  Hyatt  Regency,  Columbus 

5-7  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Capitol  Plaza  Hotel,  Jefferson  City 

8- 11  — International  Newspaper  Marketing  Association  Southern 
Region  Conference,  Tradewinds  Hotel,  St.  Petersburg 

9-  12  —  IFRA  Congress  and  Expo,  Rai  Convention  Center,  Am¬ 
sterdam 

8-11  —  International  Newspaper  Marketing  Association  Eastern 
Region  Conference,  Westin  Hotel,  Providence 

II  —  Newspaper  Features  Council  Meeting,  Ritz-Carlton  Buckhead, 
Atlanta 


Split  decision 

TEN  hlEW  YORK  Times  editorial  writers  are  entitled  to 
union  representation,  but  bureau  chiefs  are  supervisors,  who 
are  exempt  from  representation,  the  National  Labor  Rela¬ 
tions  Board  has  ruled. 

The  decision  stems  from  a  1978  unit  clarification  in  which 
the  Times  tried  to  eliminate  hundreds  of  positions  from  juris¬ 
diction  of  the  Newspaper  Guild  local.  The  NLRB  decided  on 
most  of  the  disputed  jobs  in  1984,  the  Guild  Reporter  said. 
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Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  9/6/95  8/30/95 

A.H.  BeloCorp.  (NY)*  36.125  34.25 

American  Media  Inc.  (NY)  **  6.375  5.375 

American  Publishing  Co.  (NIXJ)  11.75  12.375 

9/6/94 

25.0625 

9.75 

14.125 

Capital  Cities/ABC  Inc.  (NY) 

114.625 

115.375 

84.25 

Central  Newspapers  Inc.  (NY) 

29.125 

28.375 

27.625 

Dow  Jones  &  Co.  Inc.  (NY) 

36.00 

36.50 

32.00 

Gannett  Co.  Inc.  (NY) 

54.00 

53.375 

49.75 

1  Gray  Communications  Sys.  (NY)  ***  34-00 

29.625 

14.875 

Harte-Hanks  Comm.  (NY) 

27.625 

27.25 

19.375 

Knight-Ridder  Inc.  (NY) 

56.875 

56.25 

51.625 

Lee  Enterprises  Inc.  (NY) 

39.375 

38.00 

34.50 

1  McClatchy  Newspapers  Inc.  (NY)  22.25 

22.00 

25.625 

Media  General  Inc.  (AM) 

35.75 

36.75 

29.375 

Multimedia  Inc.  (NDQ) 

43.00 

42.75 

31.625 

New  York  Times  Co.  (AM) 

25.00 

25.25 

24.625 

Pulitzer  Publishing  Co.  (NY)  # 

48.50 

48.125 

28.219 

E.W.  Scripps  Co.  (NY) 

33.75 

32.75 

30.25 

Times  Mirror  Co.  (NY)  ## 

29.75 

30.375 

22.75 

Tribune  Co.  (NY) 

66.75 

66.625 

53.75 

Washington  Post  Co.  (NY) 

293.25 

283.00 

234.50 

1  *  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

1  **  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  I 

1  payable  1/3/95 

1  **♦  Effective  June  .30, 1995,  Gray  Communications  Systems  is  listed  on  NYSE  1 

1  #  Adjusted  for  2^  stock  split  as  of  1/25/95 

1  ##  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95  1 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

9/6/95 

8/30/95 

9/6/94 

Hollinger  Inc.  (a) 

10.75 

11.125 

13.625 

News  (3orp.  Ltd.  (c)  (d) 

22.75 

22.625 

17.833 

Pearson  Ltd.  (b) 

6.30 

6.00 

6.29 

Quebecor  Inc.  Class  A  (a) 

20.50 

20.625 

19.625 

Reuters  Holdings,  ADR  (c) 

54.375 

53.50 

46.25 

Southam  Inc.  (a) 

13.50 

13.875 

17,50 

Thomson  Corp.  (a) 

17.625 

18.25 

16.75 

Toronto  Sun  Publishing  Corp.  (a) 

11.50 

11.50 

14.75 

Torstar  Corp.  (a) 

20.375 

20.125 

24.50 

(a)  Quotes  are  in  Canadian  doUais 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  i  tot  1  stock  split  —  November  18,  1994 

Prepared  for  E6fP  by  Schroder  Wertheim  &  Co.  Inc. 
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Newspapers  fight 
postal  rate  plan 

THE  NEWSPAPER  Association  of 
America  and  the  National  Newspaper 
Association  have  filed  comments  with 
the  Postal  Rate  Commission  challeng¬ 
ing  a  U.S.  Postal  Service  proposal  to  re¬ 
classify  rates. 

The  NAA,  which  urged  the  PRC  to 
reject  the  plan,  filed  comments  from 
three  prominent  economists  who  ar¬ 
gued  that:  the  changes  signal  a  more 
aggressive  stance  against  private  com¬ 
petitors;  the  proposal  does  not  define 
distinct  markets;  the  USPS  has  failed  to 
put  forth  a  plan  for  attributing  costs  by 
market. 

The  NNA’s  comments  came  from 
chairman  Michael  Parta,  publisher  of 
the  Netv  York  Mills  (Minn.)  Herald, 
who  opposed  the  publication’s  service 
plan  on  the  grounds  that  it  would  harm 
rural  circulation. 

In  addition,  Parta  noted  that  NNA  is 
turning  to  Congress  for  relief,  asking  for 
direct  intervention  in  the  case  and  a 
thorough  review  of  future  rate  plans. 

The  PRC  is  expected  to  hold  hear¬ 
ings  over  the  next  few  months  and  to 
decide  the  case  early  next  year. 

Globe  union 
rejects  offer 

MEMBERS  OF  THE  largest  union  at 
the  Boston  Globe  have  voted  down 
management’s  latest  contract  offer. 

Of  the  674  members  of  the  Boston 
Globe  Employees  Association  who  vot¬ 
ed,  573  said  no  and  101  said  yes  to  the 
offer. 

The  vote  came  almost  eight  months 
after  contract  negotiations  began. 
Union  leadership  took  no  position  on 
the  deal. 

In  a  statement,  Robert  A.  Jordan, 
president  of  the  union,  now  affiliated 
with  the  Newspaper  Guild,  said,  “We 
will  send  a  letter  to  Globe  management 
requesting  an  immediate  return  to  the 
bargaining  table  in  hopes  of  resolving 
the  outstanding  contract  issues  and 
bringfing]  these  talks  to  a  fair  and  rea¬ 
sonable  conclusion.” 

Tlie  Globe  said  the  vote  was  “unfor¬ 
tunate  but  not  unexpected.  The  union’s 


membership  has  never  ratified  a  con¬ 
tract  without  the  acceptance  and  rec¬ 
ommendation  of  the  union’s  negotiating 
committee.” 

Summary  judgments 
grow  in  popularity 

DUE  TO  THE  high  costs  of  defending 
what  are  often  meritless  claims,  and  the 
high  damages  juries  often  award,  mo¬ 
tions  for  summary  judgment  have  be¬ 
come  a  routine  defense  tactic  in  media 
defamation  cases  —  and  they’re  in¬ 
creasingly  popular. 

The  New  York-based  nonprofit  Libel 
Defense  Resource  Center  found  a 
steady  increase  in  the  already  remark¬ 
able  rate  at  which  summary  judgments, 
or  rulings  made  without  a  formal  trial, 
were  granted  —  from  about  75%  in  the 
early  1980s  to  over  78%  so  far  in  this 
decade. 

The  center  attributed  the  rise,  in 
part,  to  the  Supreme  Court’s  1986  rul¬ 
ing  in  Anderson  v.  Liberty  Lobby.  The 
court  said  summary  judgments  must  be 
granted  in  federal  defamation  cases  in 
which  actual  malice  was  at  issue,  unless 
plaintiffs  show  they  can  offer  a  jury 
“clear  and  convincing  evidence”  of  ac¬ 
tual  malice. 

Kenyan  journalists 
protest  harassment 

JOURNALISTS  IN  NAIROBI,  Kenya, 
are  demanding  an  end  to  increasing  of¬ 
ficial  harassment  that  they  say  is  aimed 
at  preventing  exposure  of  the  ills  beset¬ 
ting  Kenya’s  public  life. 

A  statement  signed  by  114  reporters 
and  editors  Aug.  17  said  that  President 
Daniel  arap  Moi’s  government  is  using 
police,  the  courts  and  supporters  of  the 
ruling  party  to  muzzle  the  press. 

Reporters  have  been  beaten,  denied 
access  to  certain  places,  charged  with 
trumped-up  offenses  and  had  their 
equipment  damaged,  the  journalists 
said. 

Five  journalists  were  injured  in  beat¬ 
ings  Aug.  10  while  covering  opposition 
politicians  in  Nakuru. 

The  politicians,  among  them 
renowned  paleontologist  Richard  Leaky, 


were  also  beaten. 

Reporters  said  the  assailants  included 
plainclothes  police  officers,  prison 
guards  and  supporters  of  Moi’s  ruling 
Kenya  African  National  Union.  —  AP 

Tribes  new  media 
losing,  for  now 

TRIBUNE  CO.  EXPECTS  its  budding 
new  media  businesses,  including  the 
computer  service  Chicago  Online,  to 
become  profitable  sometime,  but  mean¬ 
while  figures  they  will  lose  $15  million 
to  $25  million  a  year,  an  executive  said. 

Robert  Grenesco,  senior  vice  presi¬ 
dent/chief  financial  officer,  said  the  par¬ 
ent  company  of  the  Chicago  Tribune 
was  nevertheless  “aggressively”  pursuing 
opportunities  in  new  media. 

Moody^s  alters 
Sullivan  rating 

MOODY’S  INVESTORS  SERVICE  as¬ 
signed  a  Caa  rating  to  the  proposed 
$185  million  senior  subordinated  notes 
of  Sullivan  Graphics  Inc.,  and  concur¬ 
rently  withdrew  the  existing  Ca  rating 
on  the  15%  senior  subordinated  notes. 

The  rating  reflects  Sullivan’s  weak 
balance  sheet,  the  cyclical  nature  of  the 
business  and  the  intensely  competitive 
business  environment,  Moody’s  said  in 
a  statement. 

These  risks  are  mitigated  by  the  im¬ 
proving  operating  performance,  the 
more  favorable  advertising  climate,  and 
Sullivan’s  good  market  position  in  ad¬ 
vertising  inserts,  according  to  the  state¬ 
ment. 

Washington  Post 
buys  cable  systems 

THE  WASHINGTON  POST  Co.  has 
agreed  in  principle  to  pay  about  $120 
million  for  three  cable  television  sys¬ 
tems  serving  65,000  subscribers. 

Two  of  the  systems  —  in  Prescott, 
Ariz.,  and  Cleveland,  Miss.,  are  to  be 
bought  from  Time  Warner.  The  third, 
in  Texarkana,  Texas,  and  serving  near¬ 
by  Arkansas,  is  to  be  acquired  from 
Cox. 
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9  After 

The  Revolution 

Are  liberal  African-American  voices 
being  silenced  as  conservatives  domi¬ 
nate  Congress  and  storm  op-ed  pages? 


10  Black  Journalists 
Ponder  Pitfalls 

National  Association  of  Black  Journal¬ 
ists  conventioneers  see  few  role  models 
and  many  struggles  for  aspiring  minori¬ 
ty  newspeople. 


1  1  Disturbing 
Pattern 

Reporters  covering  the  O.j.  Simpson 
trial  say  letting  the  Ito  court  overregu¬ 
late  them  could  set  a  negative  prece¬ 
dent. 


break  embargo  on  surrender  proved  dis¬ 
astrous  for  AP  neti»sman’s  career 


48  Shop  Talk  at  Thirty 
Combine  the  words  “advertising”  and 
“editorial”  to  get  “advertorial”  —  and 
yet  every  journalist  knows  the  profes¬ 
sion  is  not  supposed  to  combine  adver¬ 
tising  and  editorial.  We’re  not  sup¬ 
posed  to  combine  “information,”  or 
news,  and  “commercial,”  yet  we  have 
done  so  to  create  “infomercial.” 


12  Violence 
Escalates 

Strikers  slow  delivery  at  Detroit  News¬ 
papers  and  clash  with  police.  Manage¬ 
ment  and  unions  talk  more  frequently 
but  to  no  avail. 


22  Newspeople  in  the  News 


23  Obituaries 


24  Advertising/Promotion  —  Postal 
Service  plans  unaddressed  saturation 
project 


13  Trade  Agency 
Sees  Press 
Import  Harm 

ITC  finds  “reasonable  indication’ 
dumping  could  hurt  Goss. 


DowDtDbuiiine*i  nmcommMoMr  ( 
mWestPortalil  from  the  llenderiom^ 


34  Syndicates/News  Services  — 
Should  cartoonists  draw  role  models? 
‘FoxTrot’  creator  answers  question 


THE  Independent 


39  Classified 


Building  Clout 


San  Francisco 

Weekly’s  laid-back  style  belies  aggres¬ 
sive  tactics  —  business  and  political  — 
in  competitive  market. 


2  Calendar 


I  Ihis  qldjiouse  is  saved 


2  Stock  Tables 


6  Editorial 

16  Campus  Journalism  —  Proposal 

to  reclassify  media  courses  as  liberal  7  Letters  to  the  Editor 

arts  gets  icy  greeting  from  accrediting 

council  7  Newspaperdom 


20  Media  History  —  Decision  to  18  About  Awards 


Page  14  Bay  Area  dynasty 

Editor6?Publisher  •  September  9,  1995 


1# 

bdi 

itOl 

i&\ 

Pu 

lb 

M 

leri 

/contents 

I 

r 

i 


61995  nnds  Piiicalions.  s  a  tadamarfc  of  Advance  Pubpazina  Puttahar^  ln& 


EGiVE 


THEM 


SOMETHING 


THER 


MAGAZINE 


DOES. 


react  is 


the  first 


interactive  newsweekly 


that  encourages 


teens  to  speak  out, 


a  stand 


interact  with  each  other 


TO 

find  out  how  to 


include  p-act  in 


your  newspaper 


contact  ?red  Johnson, 


el'  papers®react.com 
call  him  at  212-450-7121. 


Tn  Atnou  tircBuo 


fftOMlht  PUBLlSMhhS  dt  Prhriit 


EOT 


James  Wright  Brown-,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President,  Editor  Emeritus 
D.  Colin  Phillips,  Co-Publisher,  Advenising/Research 
Christopher  Phillips,  Co-Publisher,  Circulation/Production 


EditorS’Publisher 


®The  Fourth  Estate 


Star  power 

COMMIT  A  CRIME  and  become  a  celebrity.  It’s  been  going  on  for 
years.  It’s  bad  enough  when  the  general  public  goes  starry-eyed  over 
this  element,  but  it’s  even  worse  when  the  media  jump  on  the  band¬ 
wagon. 

Joey  Buttafuoco,  for  example,  slept  with  an  underaged  Amy  Fisher, 
who  then  shot  his  wife  in  the  head.  After  serving  a  short  prison  term, 
Joey’s  friends  threw  him  a  welcome  home  party  —  which  received  siz¬ 
able  coverage  by  the  media.  Joey’s  party-hopping  since  his  release  from 
jail  has  been  detailed  in  news  stories  and  photos  on  a  regular  basis. 
He’s  a  happening,  wherever  he  turns  up.  The  media  made  it  major 
news  when  Joey  violated  his  parole  by  traveling  to  Los  Angeles,  where 
he  solicited  an  undercover  cop,  posing  as  a  prostitute. 

The  latest  criminal-turned-media  darling  is  Divine  Brown,  the 
prostitute  whose  claim  to  fame  was  having  sex  in  a  car  with  actor 
Hugh  Grant.  Since  her  arrest  and  arraignment,  Ms.  Brown  has  said 
she  is  an  ex-prostitute  and  goes  by  her  given  name,  Stella  Marie 
Thompson.  She  is  also  very  much  in  demand,  particularly  by  radio 
stations  around  the  country. 

A  West  Coast  radio  station  recently  paid  her  a  six-figure  fee  to  do 
a  series  of  promotional  spots.  It  was  only  after  the  general  public  ex¬ 
pressed  outrage  that  the  station  dropped  the  commercials. 

Most  recently,  Ms.  Brown  —  or  rather,  Ms.  Thompson  —  made  a 
weekend  stopover  in  Tampa,  where  she  was  paid  $10,000  for  appear¬ 
ances  at  three  radio  stations.  There,  according  to  a  report  in  DSA  To¬ 
day,  she  “wowed  ’em  with  her  18-karat  gold,  diamond-studded  Presi¬ 
dential  Rolex  watch.” 

One  of  the  conditions  of  her  visit,  according  to  the  report,  was  that 
she  “will  only  fly  first  class.”  And  the  station  also  had  to  fly  her  fiance, 
who,  according  to  the  report,  ran  up  a  big  tab  at  the  hotel. 

Once  on  the  air,  the  report  said,  she  was  “less  than  forthcoming 
about  her  session  with  Grant,”  stating,  “You’ll  have  to  read  about  it  in 
the  book.”  That’s  right:  A  representative  for  Brown/Thompson  says 
she  is  waiting  “for  the  right  publishing  bid.” 

Brown/Thompson  also  admonished  a  photographer  for  taking  her 
picture  in  a  West  Coast  restaurant  and  said  she  plans  to  charge  the 
media  for  any  photo  requests  from  now  on. 

Isn’t  it  about  time  that  the  media,  whether  it  be  print  or  broadcast, 
stop  making  these  people  more  important  than  they  are?  News  cover¬ 
age  of  their  criminal  activity  is  one  thing,  but  glamorization  of  their 
personal  lifestyles  seems  to  be  sending  out  the  wrong  message  to  read¬ 
ers  and  listeners.  —  J.C. 
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Letters  to  the  Editor 

Ex-religion  editor 
defends  his  role  in 
start'Up  of  section 


1  APPRECIATE  THE  chance  to  re¬ 
spond  to  the  July  29  article  by  free¬ 
lancer  Julia  Duin  on  the  Dallas  Morn¬ 
ing  News’  expanded  religion  coverage 
and  new  six-page  section.  From  my 
perspective,  the  article  was  incomplete 
and  at  times  disingenuous. 

As  the  newspaper’s  religion  editor 
from  April  1992  to  August  1994,  my 
goal  was  to  change  the  direction  of  its 
religion  coverage  and  write  myself  out 
of  a  job.  I  had  not  counted  on  being 
rewritten  out  of  history. 


Newspaperdom» 

50  YIARS  AGO  ...  The  Asso¬ 
ciated  Press  petitioned  the  U.S. 
Supreme  Court  for  a  rehearing  on 
the  final  judgment  in  the  govern¬ 
ment’s  three-year-old  antitrust  suit 
against  the  news  cooperative.  AP 
contends  that  opening  its  member¬ 
ship  to  all  competitors  would  en¬ 
able  special  interests,  or  large  news¬ 
paper  publishers,  to  undermine  the 
small  community  paper  and  would 
also  set  in  motion  a  trend  toward 
chain  operation  that  would  threat¬ 
en  the  existence  of  the  local  news¬ 
paper. 

Back  from  an  80,000-mile  trip 
around  the  world,  Cecil  B.  Dickson, 
chief  of  the  Washington  bureau  for 
Gannett  Newspapers,  said  Ameri¬ 
can  publishers  should  be  required 
to  pay  transportation,  housing  and 
food  costs  of  correspondents  who 
are  going  around  the  world  at  tax¬ 
payers’  expense.  Until  they  refuse 
to  accept  the  subsidy,  they  cannot 
have  full  independence  for  their 
correspondents,  he  said. 

From  Editor  &  Publisher 
Septembers,  J94.5 
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There  need  to  be  a  few  disclaimers. 
The  section  first  appeared  in  early  De¬ 
cember.  So  all  praise  or  criticism  goes 
to  the  current  team.  I  have  a  lot  of  re¬ 
spect  for  managing  editor  Bob  Mong 

—  who  brought  me  to  Dallas  —  and 
most  involved  in  the  project.  I  also  ap¬ 
preciate  editor  and  publisher  Burl  Os¬ 
borne’s  commitment  to  better  religion 
coverage.  I  wish  them  the  best. 

For  personal  and  professional  rea¬ 
sons  —  and  as  a  matter  of  conscience 

—  it  became  impossible  for  me  to  con¬ 
tinue  with  the  religion  project.  It 
would  do  no  one  any  good  to  go  into 
the  specific  reasons,  except  to  say  my 
religion-writing  soul  died  some  time 
before  last  summer. 

Now  to  the  article.  After  it  ap¬ 
peared,  I  contacted  Ms.  Duin  —  a 
courtesy  she  did  not  give  me  — to  ask 
some  questions.  She  said  there  was 
generally  a  “deathly  silence”  at  the 
newspaper  concerning  my  role  in  the 
religion  project.  Most  reporters,  when 
confronted  with  such  silences,  usually 
start  reporting. 

For  one,  Ms.  Duin  was  at  a  Religion 
Newswriters’  Association  meeting  in 
late  April  1994  when  Mr.  Mong  pub¬ 
licly  described  plans  for  a  religion  sec¬ 
tion  and  expanded  coverage  —  and 
praised  my  role. 

To  be  fair,  the  Morning  News  more 
than  10  years  ago  developed  a  proto¬ 
type  for  a  religion  section,  but  it  had 
all  the  currency  of  a  150  stamp  when  I 
arrived  at  the  newspaper. 

At  that  time,  the  editors  had  a  lot  of 
good  intentions  about  religion  cover¬ 
age,  but  not  much  of  a  plan.  I  gave 
them  one  and,  to  their  credit,  they  did 
the  rest. 

Ms.  Duin’s  omissions  are  forgivable 
up  to  a  point.  Her  sources  also  have 
short  memories.  The  article  became 
disingenuous,  however,  when  she  in¬ 
terviewed  a  Dallas  Baptist  minister 
who,  while  generally  pleased  with  the 
newspaper’s  efforts,  criticized  the  news¬ 
paper  for  not  having  a  religion  expert. 


At  the  same  time,  she  flaunts  her 
own  seminary  education  and  religion 
writing  experience  at  the  Houston 
Chronicle,  while  ignoring  the  fact  that 
the  Morning  News  recently  had  a  reli¬ 
gion  editor  with  more  than  15  years  of 
experience  in  the  field  —  me. 

With  the  millennium  fast  approach¬ 
ing,  I  hope  that  other  newspapers  will 
follow  the  Morning  News'  lead  in 
putting  more  faith  and  resources  into 
religion  coverage.  It  always  will  be  a 
great  personal  loss  for  me  not  to  have 
been  a  part  of  the  section’s  infancy,  but 
I  will  take  some  pride  in  its  matura¬ 
tion. 

Daniel  Cattau 

Dallas,  Texas 

Tough  job  at 

Z-year-college 

newspapers 

AFTER  READING  ANDREA  Torto- 
ra’s  “What  J-Profs  Should  Be  Teaching 
You”  (Shop  Talk  at  Thirty,  July  22),  I 
have  the  feeling  she’s  going  to  become  a 
pretty  good  newspaper  reporter.  As  ed¬ 
itor  of  the  University  of  Ohio’s  Post,  she 
cared  enough  about  her  position  to  take 
—  and  answer  —  all  the  critical  phone 
calls  and  comments  directed  at  her  and 
the  college  newspaper.  I’m  sure  she’ll 
bring  that  same  professional  attitude  to 
her  first  reporting  job  at  a  daily  or 
weekly  newspaper. 

It’s  even  a  tougher  challenge  for  an 
editor  at  a  community  college,  where 
students  haven’t  had  the  opportunity  to 
take  media  law  and  ethics  courses  or  to 
write  for  the  paper  for  a  few  years  be¬ 
fore  assuming  the  top  post.  Community 
college  students  might  take  a  basic  re¬ 
porting  and  editing  class  during  their 
two-year  studies.  Many  become  page 
editors  (news,  features,  sports)  during 
their  first  year  on  the  staff,  and  step  up 
to  editor-in-chief  after  barely  one  year 
of  reporting. 

Despite  their  inexperience,  they  have 
that  same  trait  that  Andrea  demon¬ 
strates:  They  care  deeply  about  journal¬ 
ism  and  strive  for  objectivity  and  accu¬ 
racy.  They  answer  their  critics  and  take 
the  (occasional)  applause  in  stride. 

David  Merves 

Merves  is  an  associate  professor  at  Mi- 
ami'Dade  Community  College,  Miami, 
Fla.,  and  advisor  to  the  Falcon  Times. 
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After 

The  Revolution 

Are  liberal  African-American  voices  being  silenced  as 
conservatives  dominate  Congress  and  storm  op-ed  pages? 


by  Tony  Case 

THE  REPUBLICAN  REVOLUTION 
that  changed  the  face  of  Washington  is 
forcing  liberal  black  voices  off  newspa¬ 
per  opinion  pages,  an  editorial  writer 
contends. 

“I  don’t  believe  African  Americans 
who  speak  to  poverty  and  racism  and 
sexism  and  bigotry  —  and  the  filth 
that’s  going  on  in  Congress  or  any  oth¬ 
er  place,  state  or  local  —  are  going  to 
be  able  to  write  like  they  used  to,”  Peg¬ 
gy  Peterman  of  the  St.  Petersburg 
Times  said  during  the  recent  National 
Association  of  Black  Journalists  con- 


“  There  are  17  black  conservatives  in 
America  —  and  they’re  trying  to  hire 
them  all  as  columnists.” 

—  De Wayne  Wickham 


vention  in  Philadelphia. 

“You’re  almost  extinct,”  she  told  a 
roomful  of  black  opinion  writers.  “The 
conservative  voice  is  the  one  they’re 
looking  for.” 

In  an  impassioned  call  to  arms,  Pe¬ 
terman  urged  her  colleagues  to  be 
“confrontational”  about  getting  the 
progressive  point  of  view  across. 

“You’ve  got  to  write  our  version  of 
the  unwed  mothers,  our  version  of 
who’s  bringing  drugs  into  our  commu¬ 
nities,”  she  said.  “You’ve  got  to  write 
about  Newt  Gingrich.” 

But  Peterman’s  boss  doesn’t  buy  the 
argument  that  editors  have  been 
downplaying  minority  perspectives 
since  Republicans  got  control  of  Con¬ 
gress  last  November. 

Calling  Peterman’s  allegations  “shal¬ 
low”  and  “reactive,”  Times  editorial 
page  editor  Philip  Gailey  suggested 
that  if  opinion  pages  are  failing  any 
group,  it’s  the  working  class. 

“We’re  constantly  writing  editorials 
about  gay  rights  and  civil  rights  of  all 
sorts,  discrimination  of  minorities, 
abortion  —  you  can  go  down  the  list,” 
he  said  in  a  telephone  interview.  “But  I 
don’t  sense  that  we  are  very  relevant  to 
the  working  person  who’s  struggling  to 
support  a  family,  who’s  probably  al¬ 
ready  given  up  on  the  American  dream 
and  is  just  trying  to  survive.  I  don’t 
think  we  understand  them.” 

Gailey,  whose  10-member  editorial 
board  is  half  female  and  includes  two 
African  Americans,  maintained  that 
the  Times  “still  speaks  to  issues  of  race 
and  poverty  and  discrimination  —  and 
we’ve  also  had  our  share  of  criticism  for 
the  Republican  Congress.” 

The  editor  said  any  editorial  page 
worth  its  salt  doesn’t  fashion  itself  after 
the  prevailing  political  climate. 


“My  feeling  has  always  been  that  it 
doesn’t  matter  which  party  is  in  power; 
you  try  to  honestly  and  fairly  assess 
what  they’re  trying  to  do  in  the  way  of 
public  policy,  criticize  them  when  war¬ 
ranted,  and  give  them  credit  when  it’s 
deserved,”  he  said. 

“If  we’re  talking  about  the  demise  of 
knee-jerk,  ideological  reactions  to 
problems,  there  may  be  some  of  that 
going  on  on  editorial  pages  these  days,” 
he  went  on.  “Good  editorial  pages  are 
trying  to  become  more  thoughtful  and 
less  reactive.”  (continues) 


Joseph  Perkins  says  Wickham  is 
“unwilling  to  accept  the  fact  that  there 
is  a  diversity  of  opinion  in  the  black 
community,  and  that  a  writer  like  me 
might  represent  a  legitimate  body  of 
thought.” 
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Black  journalists 
ponder  pitfalls 


Atlanta  Constitution  editorial  page 
editor  Cynthia  Tucker,  who  belongs  to 
NABJ  but  didn’t  attend  the  conven¬ 
tion,  said  the  latest  conservative  wave 
hasn’t  affected  her  paper’s  mix  of  opin¬ 
ions. 

“We’ve  always  had  a  page  that’s  been 
moderate  to  liberal,  and  that  will  con¬ 
tinue  as  long  as  I’m  editorial  page  edi¬ 
tor,”  she  related.  “That  means  we  tend 
to  disagree  with  the  current  Republi¬ 
can  agenda.  We  did  before  they  took 
over  Congress,  and  we  do  now.” 

But  there’s  no  question  that  right¬ 
leaning  commentary  is  more  popular 
these  days,  according  to  Tucker. 

“Editorial  pages  are  actively  seeking 
columnists  who  are  more  conservative, 
in  keeping  with  what  they  believe  the 
election  showed,”  she  said. 

Joseph  Perkins,  one  of  the  country’s 
few  syndicated  black  conservatives, 
held  that  liberals,  as  the  “ideological 
minority,”  have  actually  benefited  from 
the  Republican  sweep.  “They’ve  gotten 
a  much  broader  platform  than  they 
otherwise  would  have,”  he  said. 
“They’re  the  dissenting  voice.” 

Perkins,  who  writes  for  the  San 
Diego  Union'Tribune  and  Newspaper 
Enterprise  Association,  pooh-poohed 
the  notion  that  newspapers  are  shun¬ 
ning  the  leftist  stance. 

Peterman  and  those  who  share  her 
views  make  up  the  great  majority  of  ed¬ 
itorial  boards,  Perkins  observed,  while 
black  conservative  writers  are  a  tiny 
lot.  “I’ve  seen  no  evidence  whatsoever 
that  the  voices  of  black  liberals  have 
been  squelched  on  opinion  pages,”  he 
said. 

Baltimore  Sun  columnist  Wiley  Hall 
told  NABJ  conventioneers  that  editors 
wrongly  feel  it  takes  courage  for 
African  Americans  to  express  right- 
wing  opinions. 

“It’s  easy  to  reinforce  their  precon¬ 
ceptions,  and  the  rewards  are  great,”  he 
said,  offering  that  Supreme  Court  Jus¬ 
tice  Clarence  Thomas  reached  the  top 
of  his  field  by  espousing  conservatism. 

USA  Today  columnist  DeWayne 
Wickham  quipped  in  Philadelphia: 
“There  are  17  black  conservatives  in 
America  —  and  they’re  trying  to  hire 
them  all  as  columnists.” 

Perkins  recommended  a  recount. 

He  said  Wickham  “is  unwilling  to 
accept  the  fact  that  there  is  a  diversity 
of  opinion  in  the  black  community, 
and  that  a  writer  like  me  might  repre¬ 
sent  a  legitimate  body  of  thought  — 
and  the  numbers  are  far  greater  than 
he’s  willing  to  acknowledge.” 


by  Tony  Case 

FORMER  NATIONAL  Association  of 
Black  Journalists  president  Sidmel 
Estes-Sumpter  has  followed  with  great 
interest  the  colossal  media  mergers  of 
late. 

As  she  watched  the  televised  news 
conference  to  announce  Disney’s 
takeover  of  ABC/Capital  Cities,  the 
Atlanta  TV  news  producer  realized 
these  deals  had  something  in  common 
besides  the  control  of  airwaves  and 
printing  presses:  They  were  made  by 
“nothing  but  a  bunch  of  white  men.” 

Estes-Sumpter  says  she’s  bothered 
that  African  Americans  haven’t  been 
involved  in  the  high-level  negotiations 


shaping  the  country’s  communications 
landscape  —  and  she  thinks  her  fellow 
black  journalists  should  be  too. 

“White  men  are  the  power  brokers 
in  this  industry,”  she  told  NABJ  con¬ 
ventioneers  last  month.  “They  are  the 
ones  controlling  what  you  and  I  see, 
hear  and  feel  every  day.  Disney  and 
ABC/Cap  Cities.  Westinghouse  and 
CBS.  Even  my  homeboy  Ted  Turner, 
trying  to  eat  up  everything  he  can  get 
his  little  hands  on. 

“Where  are  we?”  she  demanded 
to  know.  “Are  we  at  the  table?  No. 
I  have  yet  to  see  a  black  man  or  a 
black  woman  with  any  role  in  these 
megadeals  that  have  been  going 
down.” 

Institutional  racism  exists,  says 
Estes-Sumpter,  and  those  who  don’t 
believe  it  are  “deluding  themselves.” 

The  dearth  of  African  Americans 
calling  the  shots  in  the  media  business 
had  NABJ  members  wondering  about 
the  future  of  blacks  in  the  profession. 

Estes-Sumpter,  saying  she  has  seen 
too  many  budding  black  journalists 
who  were  convinced  that  a  little  talent 
and  a  smile  would  put  them  on  the  fast 
track  to  success,  offered  this  advice  to 


starry-eyed  youngsters:  “If  you  don’t 
have  the  fire  in  your  belly,  then  get 
out,  because  you  won’t  make  it.” 

Estes-Sumpter  got  in  the  door  of 
WAGA,  where  she  rose  from  assign¬ 
ment  editor  to  executive  producer,  not 
because  she  graduated  from  North¬ 
western  University  or  because  she  had 
been  a  TV  reporter  in  Guam  or  even 
because  of  her  winning  smile  —  but 
because  her  father  had  for  years  served 
lunch  to  a  WAGA  executive. 

“I  literally  talked  myself  into  a  job, 
and  I  got  myself  into  the  general  man¬ 
ager’s  office  because  my  father  was  a 
waiter,”  she  related.  “This  is  what  black 
folks  have  to  do.  This  is  the  path.” 

Louisville  Courier 'Journal  associate 


editor  Mervin  Aubespin  also  cautioned 
that  success  in  the  news  business 
doesn’t  come  easily. 

“Let  me  warn  you  something  my 
young  friends.  You  don’t  move  up  in 
this  business  unless  you  stand  for 
something,”  he  said,  referring  to  the 
need  to  support  minority  hiring. 
“You’re  not  going  anywhere  unless 
you’re  bold  enough  to  tell  that  station 
manager  or  news  editor  what  he  isn’t 
doing  right  and  what  he  is  doing  right. 
You’d  better  get  in  this  battle,  because 
you’re  going  to  lose  it  if  you  don’t.” 

Albert  Fitzpatrick  noted  that  when 
he  went  to  work  at  the  Akron  Beacon 
Journal  in  the  1950s,  he  was  the  only 
African  American  among  some  600 
employees.  When  he  retired  from  the 
paper  a  decade  ago,  the  news  depart¬ 
ment  was  17%  minority. 

Fitzpatrick  reminded  novice  journal¬ 
ists  that  this  advancement  wasn’t  acci¬ 
dental. 

“In  this  industry,  power  does  not 
want  to  relinquish  power,”  he  main¬ 
tained.  “You  can  be  the  best  at  what 
you  do,  but  unless  you  can  figure  out  a 
way  to  grab  some  of  that  power,  you’re 
not  going  to  be  successful.”  BE^P 


“In  this  industry,  power  does  not  want  to 
relinquish  power,”  he  maintained. 
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Disturbing 

Pattern 

Reporters  covering  the  OJ»  Simpson  trial  say  having 
allowed  the  Ito  court  to  overregulate  them  could 
set  a  negative  precedent  for  future  trial  coverage 


by  M.L.  Stein 

REPORTERS  COVERING  THE  O.J. 
Simpson  trial  have  allowed  the  court 
to  “overregulate”  them,  setting  a  dis¬ 
turbing  pattern  for  future  trials,  veter¬ 
an  Associated  Press  reporter  Linda 
Deutsch  said. 

Deutsch,  who  has  covered  the  trial 
from  its  beginning  and  is  considered 
the  dean  of  American  court  reporters, 
added,  however,  that  judges  probably 
won’t  ban  cameras  in  the  courtroom 
despite  the  controversy  over  gavel-to- 
gavel  video  coverage  in  the  Simpson 
murder  trial. 

Appearing  on  the  panel  with  other 
“Simpson  regulars”  at  the  annual  con¬ 
vention  of  the  Asian  American  Jour¬ 
nalists  Association,  Deutsch  related 
that  reporters  must  get  seating  clear¬ 
ance-each  day  despite  their  being  as 
well  known  to  the  court  staff  as  the 
lawyers  trying  the  case. 

Also,  she  noted,  “We  have  to  be 
searched  each  time  we  go  in,  pass 
through  metal  detectors  and  abide  by  a 
number  of  rules.” 

She  noted  that  reporters  are  barred 
from  interviewing  anyone  in  the  corri¬ 
dor  outside  Judge  Lance  Ito’s  court¬ 
room,  and  that  some  newspeople  have 
been  thrown  out  of  the  courtroom  for 
whispering  or  chewing  gum. 

Deutsch  also  questioned  the  “arbi¬ 
trary”  assignment  of  seats,  which  have 
forced  some  major  newspapers,  includ¬ 
ing  the  New  York  Times,  to  share  poor¬ 
ly  located  seats  with  other  news  orga¬ 
nizations. 

“In  the  old  days,  we  [the  press]  as¬ 
signed  the  seats,”  recalled  Deutsch, 
who  has  covered  several  famous  trials, 
including  the  Manson  case,  the 
William  Kennedy  Smith  rape  trial  and 
the  John  DeLorean  drug  trafficking 
trial. 


“Maybe  the  ultimate  story  of  the  O.J. 
trial  is  the  media.  Did  we  do  a  good  job 
of  it,  and  can  we  go  on  and  cover  other 
trials?  Will  we  even  be  allowed  to?  And 
we  are  learning  a  lot  about  the  media 
being  a  participant  in  the  trial  rather 
than  assuming  our  traditional  role  as 
observers.” 

—  Linda  Deutsch,  Associated  Press 


Referring  to  Ito  as  a  stern  “taskmas¬ 
ter,”  Deutsch  conceded  the  press  had 
little  choice  in  accepting  his  rules. 

“We  were  in  a  very  tough  situation,” 
she  explained.  “Either  you  went  along 
with  the  system  or  you  didn’t  get  in.  It’s 
like  an  armed  camp.  But  by  permitting 
ourselves  to  be  regimented,  we  have  set 
a  precedent  for  every  trial.” 

Nor  have  the  trial  media  won  any 
plaudits  from  the  public,  observed  Tri- 
cia  Takasugi  of  KABC-TV  Los  Ange¬ 
les,  who  patrols  the  area  outside  the 
courtroom,  snagging  onlookers  and 
lawyers  for  interviews. 


“I’m  out  there  with  the  people  and 
they  hate  what  we’re  doing,”  Takasugi 
said.  “They  think  we  have  turned  the 
trial  into  a  circus,  but  still  they  can’t 
get  enough  of  it.  Many  won’t  admit 
they’re  addicted  to  it.” 

She  warned  that  another  fallout  of 
the  case  may  be  that  police  will  be  less 
likely  to  give  reporters  confidential  in¬ 
formation  in  light  of  the  furor  over 
leaks  to  the  press. 

New  York  Times  reporter  David 
Margolick,  another  Simpson  regular, 
suggested  that  the  attorneys  share 
some  of  the  blame  if  the  trial  has  taken 
on  a  circus  atmosphere. 

‘'They’re  posturing  before  the  cam¬ 
eras,  and  Ito  makes  all  kinds  of  com¬ 
ments  that  he  would  not  bother  to  say 
without  cameras,”  Margolick  contend¬ 
ed.  “Ito  has  become  an  international 
personality  and  he  wants  to  be  liked.” 

Still,  Margolick  allowed  that  be¬ 
cause  Judge  Ito  comes  under  daily 
scrutiny  “he  has  bent  over  backwards 
to  be  fair  to  everyone.  Cameras  in  the 
courtroom  place  a  lot  of  pressure  on  a 
judge  and  it  takes  a  strong-willed  judge 
to  handle  those  pressures.” 

Dan  Abrams,  a  correspondent  for 
Court  TV,  which  is  the  pool  camera  in 
the  Simpson  courtroom,  defended 
photographic  trial  coverage  while 
agreeing  that  attorneys  for  both  sides 
are  “playing  to  an  audience.” 

“Often,  when  they  say  they  are 
speaking  for  the  record,  it’s  not  for  the 
record  but  for  audience  consumption, 
whether  print  or  broadcast,”  he  said. 

In  most  trials,  cameras  themselves 
have  little  effect  on  the  proceedings, 
Abrams  maintained.  “But  this  case  is 
very  different,”  he  went  on.  “One  has 
to  wonder  what’s  happened  and  who’s 
to  blame.” 
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Violence 

Escalates 

Strikers  slow  delivery  at  Detroit  papers,  clash  with  police; 
management,  unions  talk  more  frequently  —  but  fruitlessly 


by  Mark  Fitzgerald 

ON  DAY  51  of  the  strike  against  De¬ 
troit’s  daily  newspapers,  3,000  strikers 
and  their  supporters  managed  to  do 
something  they  had  failed  to  do  in  the 
bitter  labor  fight:  Delay  distribution  of 
the  combined  Detroit  News  and  Free 
Press. 

In  an  overnight  demonstration  Sept. 
2  and  3  that  turned  violent,  picketers 
blocked  the  gate  of  Detroit  News¬ 
papers’  Sterling  Heights  production 
plant  and  prevented  distribution  of  the 
Sunday  edition  for  about  15  hours. 

When  the  crowd  had  dwindled  to 
about  50  picketers  at  8:20  a.m.,  the 
trucks  began  to  roll. 

Detroit  News  editor  and  publisher 
Robert  H.  Giles  said  more  than  one 


million  copies  of  the  Sunday  paper 
were  delivered  by  1  p.m.  Sunday.  Be¬ 
fore  the  strike,  the  circulation  of  the 
combined  Sunday  paper  was  1,107,645. 

Strikers  clashed  with  police  and  pri¬ 
vate  security  guards  at  the  Sterling 
Heights  plant  again  on  Labor  Day  in  a 
more  violent  confrontation  that  result¬ 
ed  in  several  injuries  and  arrests. 

Frank  Kortsch,  spokesman  for  the 
largest  striking  Teamsters  local,  said  36 
picketers  had  been  arrested,  most  on 
the  charge  of  “unlawful  assembly  with 
intent  to  riot.” 

Kortsch  said  the  Labor  Day  picket¬ 
ing  delayed  distribution  of  the  paper 
and  limited  it  to  an  estimated  250,000 
to  300,000  copies,  while  editor  and 
publisher  Giles  said  there  was  no  delay 
and  some  730,000  copies,  normal  for 


the  strike  period,  were  delivered.  Be¬ 
fore  the  strike,  the  combined  circula¬ 
tion  of  the  separate  weekday  editions 
of  the  Detroit  News  and  Detroit  Free 
Press  was  886,228. 

Giles  condemned  the  “escalation”  of 
violence  and  said  the  “comments  of 
the  union  leaders  [show]  they  are 
clearly  willing  to  break  the  law  in  order 
to  prevent  distribution  of  the  paper.” 

For  his  part,  Kortsch  said  union 
leaders  are  “not  happy”  with  the  vio¬ 
lence. 

“We’re  telling  [rank  and  file  strikers] 
that  we’re  playing  the  papers’  game  if 
we  engage  in  violence.  A  game  in  the 
sense  that  that’s  what  they  want  us  to 
do,  and  in  the  sense  that  they  are  play¬ 
ing  that  game.  It  was  the  security 
guards  who  precipitated”  the  violence 
on  Labor  Day,  Kortsch  said. 

Giles  said  the  papers  were  seeking  a 
court  injunction  to  limit  picketing  at 
the  production  site. 

The  striking  unions  won  another 
victory  at  the  regional  National  Labor 
Relations  Board  when  its  director  is¬ 
sued  a  complaint  alleging  the  strike 
was  caused  in  part  by  management’s 
unfair  labor  practices.  If  the  complaint 
is  upheld  —  and  with  hearings  and  ap¬ 
peals  that  could  take  up  to  two  years  or 
more  —  it  would  forbid  the  company 
from  permanently  replacing  strikers. 

As  they  have  responded  to  other 
complaints  by  the  NLRB  regional  of¬ 
fice,  the  papers  reiterated  their  con- 
f  tention  that  they  have  bargained  prop¬ 
s'  erly  and  that  they  will  fight  the  charges 
J  at  hearings. 

o  A  short  and,  according  to  both 
I  sides,  unproductive  bargaining  session 
I  was  held  between  negotiators  for  De¬ 
troit  Newspapers  and  the  Teamsters  on 
Sept.  1  and  no  talks  were  scheduled 
until  at  least  Sept.  10. 

In  negotiations  with  striking  news- 

(See  Violence  on  page  32) 
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Sterling  Heights,  Mich,  police,  dressed  in  riot  gear,  attempt  to  clear  striking  news¬ 
paper  union  workers  from  the  driveway  of  the  Detroit  News  and  Free  Press  print¬ 
ing  plant  on  Sept.  2.  The  crowd  of  about  1,200  strikers  and  supporters  for  15 
hours  successfully  kept  trucks  carrying  newspapers  from  leaving  the  plant. 
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Trade  Agency  Sees 
Press  Import  Harm 

ITC  finds  ‘reasonable  indication’  dumping  could  hurt  Goss 


by  Jim  Rosenberg 

AN  ANTIDUMPING  PETITION 
filed  June  30  by  Rockwell  Graphic  Sys¬ 
tems  Inc.  cleared  its  first  hurdle  Aug. 
14  when  an  independent  federal 
agency  determined  there  was  evidence 
of  harm  to  a  U.S.  manufacturer  from 
the  sale  of  imported  presses  for  al¬ 
legedly  less  than  their  fair  value. 

In  a  6-0  vote  following  a  preliminary 
investigation,  the  U.S.  International 
Trade  Commission  found  “reasonable 
indication  that  a  U.S.  industry  is  mate¬ 
rially  injured  or  threatened  with  mater¬ 
ial  injury”  by  imports  of  German-  and 
Japanese-made  large  newspaper  print¬ 
ing  presses  and  components,  assem¬ 
bled  or  unassembled. 

The  vote  moves  the  probe  to  the 
U.S.  Department  of  Commerce,  where 
a  full  investigation  is  not  expected  to 
be  completed  until  later  next  year.  In 
the  meantime,  the  ITC  will  release  a 
report  of  its  initial  findings  this  month, 
and  the  Commerce  Dept,  will  release 
its  own  preliminary  determination  “on 
or  about  Dec.  7.” 

The  scope  of  the  investigation, 
based  on  Rockwell’s  petition  (E&P, 
July  29,  p.  26),  covers  entire  double¬ 
width  press  systems  (including  addi¬ 
tions),  individual  printing  units,  reel 
tension  pasters,  folders,  conveyance 
and  access  apparatus  and  computerized 
control  systems. 

If  the  Commerce  Dept,  finds  dump¬ 
ing  has  occurred,  it  will  determine  the 
size  of  the  dumping  margin  and  return 
the  matter  to  the  ITC  to  confirm  a 
finding  of  injury  to  the  U.S.  industry. 
Such  a  finding  could  lead  to  imposi¬ 
tion  of  duties  on  the  imported  presses. 

Rockwell  asked  for  antidumping  du¬ 
ties  of  165%  on  Japanese  and  67%  on 
German  presses.  A  huge  Mitsubishi 
press  order  that  the  Washington  Post 
announced  in  May  (E&P,  June  24,  p. 
10)  sparked  the  action  by  Rockwell.  By 
as  early  as  mid-February,  the  Post  had 
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narrowed  its  choice  to  bids  by  Rock¬ 
well  and  Mitsubishi. 

In  estimating  the  cost  of  the  presses 
sold  to  the  Post,  Rockwell  maintained 
that  development  of  “four-high  blan- 
ket-to-blanket  keyless  tower  printing 
units”  would  “increase  contract  engi¬ 
neering  costs  significantly”  in  view  of 
the  fact  that  Mitsubishi  had  never  be¬ 
fore  made  such  printing  units. 

In  May,  the  Post  reported  that  its 
executives  and  those  of  Mitsubishi  said 
the  press  maker  did  not  raise  its  price 
to  reflect  the  recently  increased  value 
of  the  yen  against  the  dollar. 

Also  named  in  the  petition  were 
Koenig  &  Bauer-Albert,  based  in 
Wurzburg,  Germany,  and  Japan’s  Tokyo 
Kikai  Seisakusho  Ltd.,  whose  TKS 
(U.S. A.)  Inc.  subsidiary  is  based  in 
Richardson,  Texas. 

Hockmell 


Copies  of  documents  filed  in  con¬ 
nection  with  the  ITC  probe  —  heavily 
redacted  to  delete  all  prbprietary  com¬ 
mercial  and  some  personal  information 
—  show  that  areas  of  contention  in¬ 
clude  parts  vs.  components,  signifi¬ 
cance  of  new  presses  vs.  additions,  as¬ 
sembled  vs.  unassembled  components, 
foreign  vs.  domestic  product,  whether 
flexographic  presses  should  be  consid¬ 
ered,  and  price  vs.  other  factors  in  the 
Post's  choice  of  press  maker. 

In  contrast  to  MAN  and  KBA, 
Rockwell  and  TKS  urged  the  investiga¬ 
tion  to  include  flexographic  presses.  To 
support  its  position,  Rockwell  quoted 
testimony  that  cited  only  “minor”  dif¬ 
ferences  between  flexo  and  lithograph¬ 
ic  offset  presses  —  some  roller  config¬ 
urations,  inking  systems  and  plates.  It 
said  both  meet  the  same  performance 
standards  for  large  newspapers  and 
compete  in  the  same  market.  TKS  said 


identifiable  differences  between  offset 
and  flexo  presses  “are  much  smaller 
than  the  differences  that  distinguish 
various  types  of  large  offset  presses 
from  each  other.” 

MAN  and  TKS  said  single-width 
presses  should  be  included  as  like 
product  because  their  function  and 
market  overlap  with  double-wide  press¬ 
es.  Here,  TKS  also  sees  an  overlap 
with  man’s  “smaller”  flexo  presses.  It 
stated  that  inclusion  of  single-width 
presses  would  support  the  respondents’ 
position  “by  reducing  subject  import 
penetration  and  increasing  overall 
product  differentiation  between  tbe 
subject  imports  and  the  like  product.” 
MAN  cited  use  of  both  by  USA  Today, 
but  Rockwell  noted  that  the  paper  is 
exceptional  in  its  relatively  small  size 
and  standardized  sections,  which 
smaller  presses  can  handle,  and  typical 
in  its  use  of  double-wide  presses  to 
print  large  numbers  of  copies  in  areas 
where  its  circulation  is  high. 

Though  KBA-Motter  operates  a 
plant  in  York,  Pa.,  Rockwell  argues  that 
to  the  extent  that  it  may  rely  upon  par¬ 
tially  assembled  imported  components 
and/or  fully  assembled  imported  sub- 
assemblies,  its  products  should  be  con¬ 
sidered  imports.  It  further  seeks  to  ex¬ 
clude  KBA-Motter  from  the  U.S.  in¬ 
dustry  because  it  is  largely  owned  by 
Germany’s  Koenig  &.  Bauer-Albert. 
(Rockwell  puts  KBA’s  stake  at  62%; 
KBA  says  it  owns  98%. ) 

Excluding  KBA-Motter,  Rockwell 
says  it  believes  its  own  press  manufac¬ 
turing  “accounts  for  100%  of  the  vol¬ 
ume  and  value  of  total  [domestic]  pro¬ 
duction...  from  June  1,  1991,  through 
May  31,  1995...”  It  adds  that  even  if  in¬ 
cluded,  KBA-Motter  sales  were  rela¬ 
tively  small  and  would  include  prod¬ 
ucts  not  subject  to  the  probe. 

According  to  Rockwell,  U.S.  market 
share  held  by  “unfair  imports”  rose 

(See  News  Tech  on  page  28) 
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Fang  Builds  Clout 
From  S.F  Weekly 

Laid-back  style  belies  aggressive  tactics, 
business  and  political,  in  competitive  market 


by  MX.  Stein 

IT  WAS  TO  be  a  big  day  for  Ted  Fang. 

Sears  was  interested  in  signing  an 
advertising  contract  with  his  San  Fran' 
cisco  Independent  and  he  had  flown  to 
Chicago  to  meet  company  officials. 

But  he  had  to  fly  back  without  the 
contract  because  of  some  hesitation  by 
the  Sears  people  that  he  didn’t  under¬ 
stand  at  the  time. 

Shortly  after  his  return,  however,  he 
discovered  the  reason.  Someone  from 
Sears  headquarters  had  phoned  the  In¬ 
dependent’s  ad  rep  to  express  dismay  at 
Fang’s  attire  at  the  Chicago  meeting. 
The  Independent’s  editor  and  publisher 
had  breezed  into  the  room  wearing  a 
dress  shirt  and  tie  but  no  jacket. 

Actually,  the  tie  was  a  major  conces¬ 
sion  for  the  32-year-old  entrepreneur. 
His  usual  office  garb  is  a  sport  shirt  and 
jeans.  He  bought  his  first  suit  when  his 
brother  got  married  a  few  years  ago. 

Fang  eventually  got  the  Sears  busi¬ 
ness,  as  he  has  gotten  almost  every¬ 
thing  else  he  has  gone  after  in  the  con¬ 
tentious  world  of  San  Francisco  jour¬ 
nalism.  He  also  has  become  a  statewide 
figure  in  the  newspaper  industry  since 
his  elevation  to  the  board  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion. 

The  free,  thrice-weekly  Independent 
has  an  audited  circulation  of  209,150  in 
San  Francisco  —  95%  of  it  home  de¬ 
livered  —  and  is  growing  as  it  attracts 
major  advertisers  such  as  Lucky  and 
Safeway  supermarkets.  Toys  R  Us, 
Montgomery  Ward,  Walgreens  and 
Ace  Hardware.  Classified  ads  frequent¬ 
ly  run  five  or  six  pages. 

The  paper  also  is  a  powerful  political 
force  in  the  community,  reflecting 
Fang’s  intense  interest  in  the  doings  at 
City  Hall.  The  Independent’s  backing 
was  considered  a  key  factor  in  the  elec¬ 
tion  of  Mayor  Frank  Jordan,  and  the 
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The  Independent,  the  free  weekly  that 
is  the  flagship  of  the  San  Francisco- 
based  group. 


paper  is  expected  to  jump  into  the  up¬ 
coming  mayoral  race,  but  probably  not 
on  Jordan’s  side. 

The  Independent  was  a  tiny  neigh¬ 
borhood  tabloid  when  Fang’s  parents 
bought  it  in  1987  and  installed  him  as 
publisher  as  a  birthday  present.  A  Uni¬ 
versity  of  California,  Berkeley,  gradu¬ 
ate  with  a  degree  in  ethnic  studies,  the 
son  had  been  working  in  his  father’s 
job  printing  business. 

The  gift  recalls  the  beginning  of  an¬ 
other  San  Francisco  newspaper  dy¬ 
nasty.  In  1887,  a  young  William  Ran¬ 
dolph  Hearst’s  father  gave  him  control 
of  the  struggling  San  Francisco  Exam¬ 
iner,  a  job  that  turned  out  to  be  the 
first  step  in  building  the  Hearst 
empire. 


Fang,  a  native  San  Franciscan,  mod¬ 
estly  shrugs  off  dynastic  ambitions,  but 
since  acquiring  the  Independent,  his 
family’s  business.  Pan  Asia  Venture 
Capital  Co.,  has  bought  seven  other 
weeklies,  with  a  total  circulation  of 
163,500,  in  the  suburban  San  Francisco 
Peninsula. 

Fang,  the  key  man  in  the  purchases, 
did  not  dismiss  the  possibility  of  one 
day  creating  a  daily. 

“I’m  still  a  young  guy  and  1  have  a 
lot  to  learn,”  he  answered.  “When  I’ve 
learned  a  little  more,  we  can  better  de¬ 
cide  on  a  daily.” 

Fang  started  college  as  a  pre-med 
major  to  please  his  parents.  But  a 
strong  family  newspaper  background 
eventually  won  him  over  to  journalism. 

His  father,  the  late  John  Ta  Chuan 
Fang,  was  a  Shanghai  newspaper  re¬ 
porter  in  pre-communist  China  and 
fled  with  Chiang  Kai-shek’s  National¬ 
ist  forces  to  Taiwan  when  the  commu¬ 
nists  took  over  the  mainland.  - 

In  Taiwan,  he  founded  the  Young 
China  Daily,  which  later  established  a 
U.S.  edition  as  the  voice  of  Chiang 
Kai-shek’s  Kuomintang  Party. 

After  emigrating,  the  elder  Fang 
started  a  printing  company  in  San 
Francisco.  Along  with  the  Indepen¬ 
dent  papers,  it  now  prints  40  other 
newspapers  and  magazines,  including 
some  in  Chinese,  Korean,  Vietnamese, 
Russian  and  other  languages.  Also  be¬ 
gun  by  the  father  was  Asian  Week,  a 
nationally  circulated,  English-language 
paper  covering  Asian-American  af¬ 
fairs. 

Ted  proudly  shows  visitors  the 
“Treasure  Wall”  —  a  display  of  56  art 
objects  dedicated  to  his  father  —  in 
San  Francisco’s  famed  Asian  Art  Mu¬ 
seum.  The  wall  was  created  with  funds 
donated  by  his  widow,  Florence,  Ted, 
and  his  brothers,  James  and  Douglas. 

It  was  James,  the  eldest  son,  who 
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was  the  catalyst  for  a  raw  demonstra¬ 
tion  of  political  clout  by  Ted  Fang  and 
the  Independent,  according  to  Stephen 
Bloom,  Mayor  Jordan’s  former  press 
secretary. 

After  Jordan’s  victory,  which  the  San 
Francisco  Examiner  reported  was  fu¬ 
eled  by  $150,000  pumped  into  his 
campaign  by  the  Fang  family,  the 
mayor  named  James  in  1992  as 
his  international  trade  director 
at  $65,000  a  year. 

But  when  the  Examiner  broke 
a  story  alleging  that  James  had 
fibbed  about  having  a  law  degree 
to  get  the  job,  Jordan  reportedly 
was  ready  to  toss  him  out. 

In  stepped  Ted  Fang,  wrote 
Bloom,  in  an  Examiner  “mem¬ 
oir”  of  his  days  at  city  hall. 

“Ted  Fang,  calm  and  collect¬ 
ed,”  Bloom  recalled,  “looked  the 
mayor  straight  in  the  face  and 
said,  ‘Frank,  if  you  are  asking 
James  to  resign,  that  will  not 
happen.  Our  family  will  not  al¬ 
low  that  to  happen.’  ” 

It  didn’t  happen,  although 
James  left  the  mayor’s  office  some 
time  later  and  is  currently  in¬ 
volved  in  the  Independent  opera¬ 
tion.  He  also  is  on  the  board  of 
the  Bay  Area’s  rapid  transit  sys¬ 
tem  (BART).  Ted  declined  to 
comment  on  the  incident  with 
Jordan,  calling  it  a  “private  meet¬ 
ing.” 

James  Fang  is  married  to  the 
daughter  of  the  mayor  of  Shang¬ 
hai.  While  not  exactly  a  match¬ 
maker,  Ted  first  met  the  mayor  in 
China,  smoothing  the  way  for  James’ 
meeting  of  the  family  on  a  subsequent 
trip  there. 

Between  his  involvements  in  City 
Hall  politics,  Ted  also  has  found  time 
to  square  off  against  the  Examiner.  He 
sued  the  daily  once  for  alleged  predato¬ 
ry  pricing  for  taking  grocery  ads  from 
the  Independent,  and  went  head-to- 
head  in  a  battle  for  the  city’s  legal  ad¬ 
vertising. 

The  first  encounter  ended  in  a  set¬ 
tlement,  but  in  the  second.  Fang  won  a 
clear  victory  earlier  this  year  by  taking 
home  the  biggest  share  of  San  Francis¬ 
co’s  $553,000  budget  for  official  adver¬ 
tising.  Having  lost  out  to  the  Examiner 
the  year  before.  Fang,  backed  by  other 
weeklies,  rallied  community  forces  to 
place  a  proposition  on  the  ballot  that 
made  the  low  bid  a  relatively  unimpor¬ 
tant  factor  in  awarding  the  contract.  A 


paper’s  ad  rate,  circulation  and  owner¬ 
ship  —  extra  points  for  ethnicity  — 
were  factored  in  (E6?P,  July  1,  1995). 

However,  as  the  first  Chinese  Amer¬ 
ican  to  publish  a  general  circulation 
newspaper  in  the  state.  Fang,  in  an  in¬ 
terview,  shied  away  from  trading  on  his 


ethnicity,  preferring  to  stress  the  Inde¬ 
pendent’s  commitment  to  neighbor¬ 
hood  news. 

“I  have  a  great  deal  of  respect  for  a 
lot  of  things  the  dailies  do,  but  they 
don’t  cover  the  city  the  way  we  do,”  he 
contended. 

For  all  its  charm  and  reputation  as 
one  of  the  world’s  most  sophisticated 
cities,  San  Francisco  is  essentially  a  se¬ 
ries  of  well-defined  neighborhoods 
with  many  small-town  values  and  con¬ 
cerns.  The  Independent  plays  this  fac¬ 
tor  in  a  big  way.  Indeed,  Fang  himself 
lives  in  the  distinctive  Noe  Valley  dis¬ 
trict. 

The  Independent’s  second  section  is 
called  “The  Neighborhood,”  where  a 
story  about  wheelchair  ramps  for  Sun¬ 
set  District  buses  rates  four  columns 
above  the  fold.  Also  getting  prominent 
play  not  long  ago  was  an  illustrated 


piece  about  a  family  with  two  pigs  as 
pets. 

The  Independent  also  tackles  city¬ 
wide  issues.  Fang  has  mounted  a  cam¬ 
paign  to  extend  BART  to  San  Francis¬ 
co  International  Airport,  a  move  op¬ 
posed  by  some  major  airlines. 

The  conflict  produced  a  re¬ 
cent  Page  One  story  and  an  edi¬ 
torial,  headed  “Boycott  United,” 
that  accused  the  airline  of  “sab¬ 
otaging  a  mandate”  by  local  citi¬ 
zens. 

The  Independent  and  its  sub¬ 
urban  counterparts  usually  de¬ 
vote  only  one  page  or  less  to 
sports  and  little  space  to  enter¬ 
tainment  and  lifestyle.  But  read¬ 
ers  looking  for  news  of  their  turf 
and  citywide  stories  impacting 
on  their  lives  will  find  them  in 
abundance. 

The  Neighborhood  section, 
besides  its  stand-alone  stories, 
contains  a  Neighborhood  News 
column  with  such  subheads  as 
Poetry  Class,  Asthma  Support 
Group,  and  Garden  Club  Instal¬ 
lation  Set.  Another  column  is 
entitled  Eye  on  City  Hall.  And 
adding  spice  to  the  Independent’s 
political  pot  is  acerbic  columnist 
,  Warren  Hinckle,  formerly  with 
I  the  Chronicle  and  Examiner. 

“It’s  a  formula  that’s  brought 
the  Independent  chain  into 
profitability,”  Fang  asserts. 

“I  don’t  play  a  large  role  in 
day-to-day  stories,  but  I  do  set 
direction,”  he  confided.  “I  am 
constantly  reminding  people 
that  we  cover  local  news.  We  are  advo¬ 
cates  for  the  neighborhood.  If  a  big  is¬ 
sue  comes  along  like  the  BART  exten¬ 
sion,  I  tell  my  staff  to  go  out  and  talk 
to  the  people.  What  they  say  will  most 
likely  be  our  headline.” 

At  the  same  time.  Fang  conceded 
that  such  zealous  attention  to  the  pref¬ 
erences  of  his  readers  might  mean  that 
“some  slants  may  unintentionally  creep 
into  stories.” 

In  a  sense.  Fang  reports  to  his  moth¬ 
er,  Florence,  who  controls  all  the 
shares  in  the  Pan  Asia  company  and 
who  owns  the  Grand  Palace  restau¬ 
rant,  a  Chinatown  landmark. 

He  described  his  mother  as  a  “de¬ 
vout  Republican,”  who  has  entertained 
ex-president  George  Bush  and  other 
prominent  GOP  bigwigs. 


Ted  Fang  strikes  a  pose  in  the  offices  of  his  family’s 
Independent. 
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Campus  burnalism 

Double  up 
on  journalism? 

Proposal  to  reclassify  media  courses 
as  liberal  arts  gets  icy  greeting 
from  j'School  accrediting  council 


by  Allan  Wolper 

STUDENTS  IN  ACCREDITED  jour¬ 
nalism  programs  would  be  allowed  to 
take  twice  as  many  communications 
credits  as  they  do  now,  according  to  a 
radical  proposal  developed  by  a  task 
force  of  the  Association  for  Education 
in  Journalism  and  Mass  Communica¬ 
tion. 

Under  the  plan,  courses  in  mass  me¬ 
dia  and  society,  advanced  reporting, 
media  history,  media  criticism,  media 
economics,  and  communication  theo¬ 
ry,  could  all  receive  liberal  arts  status. 

Students  could  take  up  to  65  credits 
in  journalism  and  communication 
courses  —  about  half  their  academic 
subjects  —  in  the  revamped  major. 

Journalism  majors  now  take  about 
25%  of  their  courses  in  journalism,  65 
credits  in  traditional  liberal  arts  cours¬ 
es  like  English  and  history,  and  25  oth¬ 
er  credits  in  professional  disciplines 
like  accounting. 

The  plan  was  presented  earlier  this 
month  to  the  annual  Association  for 
Education  in  Journalism  and  Mass 
Communication  convention  in  Wash¬ 
ington,  D.C. 

“It  is  definitely  a  radical  change  of 
how  we  view  ourselves,”  said  Southwest 
Missouri  State  University’s  Tom  Dick¬ 
son,  who  headed  the  task  force  with 
Barbara  Hines  of  Howard  University. 
“Much  of  what  we  do  in  mass  commu¬ 
nication  and  journalism  is  liberal  arts,” 
he  said. 

“Any  course  that  involves  critical 
thinking  should  be  considered  as  a  lib¬ 
eral  arts  course,”  Dickson  said.  “Cours¬ 
es  like  advanced  reporting  are  really 
liberal  arts  courses.  We  teach  students 
how  to  evaluate  issues,  not  just  how  to 
use  the  computer.” 


“It  is  definitely  a  radical  change  of  hotv 
we  view  ourselves,”  said  Tom  Dickson, 
who  headed  the  task  force.  “Much  of 
what  we  do  in  mass  communication  and 
journalism  is  liberal  arts.” 


Dickson  said  redefining  the  major 
might  convince  administrators  to 
change  their  perception  that  journal¬ 
ism  and  mass  communication  pro¬ 
grams  are  non-academic  or  trade 
school  disciplines. 

Universities  in  recent  years  have 
threatened  to  close  or  shrink  journal¬ 
ism  departments  on  the  grounds  that 
professional  skills  are  best  taught  at  the 
graduate  level. 

The  University  of  Michigan,  for  ex¬ 
ample,  replaced  its  journalism  under¬ 
graduate  major  with  a  graduate  pro¬ 
gram. 


The  task  force’s  proposal  needs  the 
approval  of  the  Accrediting  Council  of 
Journalism  and  Mass  Communication, 
where  its  chances  are  uncertain  at 
best. 

“We  have  no  interest  in  modifying 
the  90-30  formula,”  said  Robert  H. 
Giles,  president  of  the  accrediting 
council. 

Giles  was  referring  to  the  current 
journalism  formula  in  which  journal¬ 
ism  majors  take  approximately  three 
quarters  of  their  courses  outside  their 
department. 

“The  best  minds  from  other  depart¬ 
ments  should  be  used  to  teach  liberal 
arts,”  said  Giles,  who  is  editor  and  pub¬ 
lisher  of  the  Detroit  News.  “Academic 
subjects  should  be  taught  in  their  tra¬ 
ditional  departments.” 

Judith  VanSlyke  Turk,  president  of 
the  AEJMC  executive  committee,  said 
a  recent  survey  of  journalism  institu¬ 
tions  shows  an  overwhelming  senti¬ 
ment  to  keep  the  current  journalism 
requirements  intact. 

The  accrediting  council  now  allows 
journalism  and  mass  communication 
students  to  take  six  additional  credits 
in  courses  like  ethics  and  media  law 
and  there  is  “no  movement  to  change 
the  standard,”  she  said. 

VanSlyke  Turk  said  AEJMC  mem¬ 
bers  who  are  on  the  accrediting  coun¬ 
cil  would  submit  the  report  of  the  task 
force  to  the  council  without  any  en¬ 
dorsement.  ~ 

The  American  Society  of  Journalism 
Administrators,  the  other  organization 
represented  on  the  accrediting  council, 
also  has  shown  little  enthusiasm  for  re¬ 
aligning  the  requirements  for  journal¬ 
ism  majors. 

Dickson  said  that  only  two  of  the  12 
members  of  the  curriculum  task  force 
sent  written  objections  to  him. 

The  task  force  looked  at  a  series  of 
studies  from  various  AEJMC  commit¬ 
tees  over  the  past  20  years.  It  noted 
that  media  officials  have  consistently 
criticized  journalism  and  mass  commu¬ 
nication  educators  for  producing  un¬ 
dertrained  graduates. 

Dickson  said  that  professors  were 
being  blamed  for  a  lack  of  training  by 
high  schools. 

“We  need  to  release  ourselves  from 
trying  to  bring  students  up  to  a  basic 
level  of  competency  in  grammar  and 
spelling  so  that  we  can  move  our  focus 
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to  developing  problem  solving  and  crit¬ 
ical  thinking,  in  addition  to  teaching 
students  professional  competencies,” 
Dickson  said. 

The  curriculum  task  force  also  rec¬ 
ommended  that  students  be  required 
to  pass  a  “grammar  competency  test” 
before  being  accepted  in  a  journalism 
and  mass  communication  program. 

The  task  force  members  included 
Karen  Brown,  of  the  Poynter  Institute; 
Steve  Chaffee  of  Stanford  University; 
William  Christ,  of  Trinity  University; 
Fred  Fedler,  of  the  University  of  Cen¬ 
tral  Florida  and  Karen  Hansen  of  the 
University  of  Minnesota. 

Other  members  included  John  Hart¬ 
man,  Central  Michigan  University; 
Todd  Hunt,  Rutgers  University;  Lyle 
Olson,  South  Dakota  State  University; 
Mary  Sparks,  Texas  Women’s  Universi¬ 
ty;  Annette  Taylor,  University  of  Day- 
ton;  David  Nelson,  Southwest  Texas 
State  University;  Elise  Parsigian,  Uni¬ 
versity  of  Michigan-Dearborn. 

The  two  members  who  disagreed 
with  the  task  force’s  recommendations 
were  reportedly  Tom  Bowers  of  the 
University  of  North  Carolina  and  Car¬ 
ol  Oukrop  of  Kansas  State  University. 

Freedom  Forum 
professional-in^ 
residence 
sites  chosen 

THREE  UNIVERSITIES  HAVE  been 
picked  to  participate  in  the  Freedom 
Forum  Professional-in-Residence  pro¬ 
gram.  Each  will  receive  grants  to  spon¬ 
sor  a  professional  journalist  to  teach  a 
specialized  communications  course  dur¬ 
ing  the  1995-96  school  year. 

Ohio  State  University,  the  Universi¬ 
ty  of  Nevada  in  Reno  and  the  Universi¬ 
ty  of  Southern  California  each  will  re¬ 
cruit  a  veteran  newsperson  for  the  12- 
month  program.  Each  school  receives 
$75,000  from  the  Arlington,  Va.-based 
foundation. 

“This  serves  the  dual  purpose  of 
bringing  students  together  with  top 
journalism  professionals  and  also  en¬ 
couraging  the  schools  to  come  up  with 
innovative  programs  that  provide  real- 
world  job  training,”  said  Freedom  Fo¬ 
rum  president  and  CEO  Charles  L. 
Overby. 

The  three  institutions  were  chosen 
from  over  24  applying  colleges  and  uni¬ 
versities. 
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J-school  faculties 
get  F  in  diversity 

Minorities  playing  roles 
in  j-school  accreditation 


by  Debra  Qersh  Hernandez 

JOURNALISM  EDUCATORS  PLAY 
an  important  role  in  molding  future 
generations  of  journalists,  but  few  peo¬ 
ple  of  color  are  represented  on  facul¬ 
ties. 

“The  numbers  are  very  grim,”  said 
Emilia  Askari  of  the  Detroit  Free  Press. 

According  to  Askari,  while  less  than 
11%  of  all  people  in  newsrooms  are  mi¬ 
norities  —  and  only  7.7%  are  managers 
—  people  of  color  account  for  only  2% 
of  journalism  faculty  members. 

“It’s  a  dire  situation,  and  we  have 
seen  daily  evidence  of  that  lack  of  di¬ 
versity  affecting  the  news  and  the  via¬ 
bility  of  the  profession,”  she  said. 


Askari,  who  is  on  the  accrediting 
council,  said  she  will  not  hesitate  to 
vote  against  accrediting  a  school  that 
she  believes  is  not  taking  the  steps  to 
bring  diversity  to  its  classrooms. 

She  also  encouraged  other  journal¬ 
ists  of  color  to  attend  the  council 
meetings  as  observers,  noting  even 
“silent  participation  can  be  effective.” 

Nancy  Baca  of  the  Albuquerque 
Journal  said  if  she  had  a  magic  wand, 
there  wouldn’t  be  a  need  for  minority 
journalists  on  the  accrediting  council 
because  it  would  already  represent  di¬ 
verse  cultures. 

“Our  role  on  the  council  is  to  be  a 
reality  check,  to  see  that  this  council 
somewhat  adequately  reflects  the  com¬ 


While  minorities  hold  less  than  11%  of  newsroom 
jobs,  only  2%  of  journalism  faculty  members  are 
people  of  color. 


Askari  spoke  at  the  recent  Associa¬ 
tion  for  Education  in  Journalism  and 
Mass  Communication  conference  in 
Washington  during  a  panel  discussion 
on  the  role  of  minority  journalism  as¬ 
sociations  in  the  accrediting  process. 
Askari  represented  the  Asian  Ameri¬ 
can  Journalists  Association. 

“The  American  media  do  not  reflect 
American  society.  Bias  creeps  in  and 
others  feel  marginalized,”  she  said. 

“You  are  people  who  can  do  some¬ 
thing  about  it,”  Askari  told  the  educa¬ 
tors. 

She  suggested  that  educators  be¬ 
come  more  active  in  integrating  profes¬ 
sional  journalists  of  color  into  j -school 
faculties. 

She  also  recommended  that  journal¬ 
ism  faculties  use  more  guest  speakers  of 
varied  ethnic  persuasions  reflective  of 
the  nation’s  diversity  and  that  the  edu¬ 
cators  encourage  more  discussions 
about  racial  diversity  in  their  class- 


munity,”  said  Baca,  who  spoke  on  be¬ 
half  of  the  National  Association  of 
Hispanic  Journalists. 

Baca  noted  that  many  younger  stu¬ 
dents  do  not  have  the  forum  for  dis¬ 
cussing  racial  and  cultural  issues,  but 
college  can  provide  the  opportunity. 

She  sees  college  years  as  “a  time  to 
learn  about  a  diverse  group  of  things.  If 
students  can  start  talking  about  this, 
when  they  get  out  in  the  real  world, 
they  have  some  knowledge  and  can  be 
more  aware  and  more  sensitive.” 

Also  on  the  accrediting  council, 
Baca  said  she  saw  some  schools  “maybe 
were  not  making  the  extra  effort.  I  vot¬ 
ed  not  to  reaccredit  them.  I  was  a 
lonely  voice.  It  was  difficult,  [but]  at 
least  we  are  in  the  room.  The  only  way 
to  make  changes  is  to  be  at  the  table.” 

Baca,  who  said  she  has  serious  con¬ 
siderations  about  curriculum,  recom¬ 
mended  that  if  educators  teach  about 

(See  Diversity  on  page  37) 
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About  Awards 

Knight-Ridder  Awards.  Akron  Beacon  Journal  publisher 
John  L.  Dotson  Jr,  has  received  the  John  S.  Knight  Gold 
Medal,  the  top  honor  in  Knight-Ridder  Inc.’s  annual 
employee  excellence  competition. 

Dotson  was  singled  out  for  “his  leadership  of  the  Beacon 
Journal  on  all  fronts:  the  business  side,  the  news  side,  and  in 
the  community.”  Last  year,  the  Ohio  daily  saw  its  best  eco¬ 
nomic  performance  ever  and  the  successful  introduction  of 
zoned  products  and  a  consumer  show  Knight-Ridder  said. 
The  Beacon  Journal  also  took  the  coveted  Pulitzer  Prize 
Gold  Medal  recognizing  public  service. 

Gina  Taliancich,  Jackson  County  bureau  office  manager 
for  the  Sun  Herald,  Biloxi,  Miss.,  and  Knight-Ridder  Finan¬ 
cial/Americas  sales  executive  Laura  Anderson  were  honored 
for  customer  commitment. 

Bob  Ingle,  corporate  vice  president  over  new  media,  took 
the  entrepreneurial  award.  Philadelphia  Inquirer  assistant 
managing  editor  for  staff  development  Arlene  Morgan  was 
recognized  for  furthering  Knight-Ridder' s  diversity  efforts. 
Lexington  Herald-Leader  editor  Tim  Kelly  was  recognized 
for  service  to  the  community. 

Connie  Zuga,  vice  president  of  business  content  for 
Knight-Ridder  Information  Inc.,  was  honored  in  the  admin¬ 
istration/personnel/research  category. 

Miami  Herald  vice  president  of  finance  and  chief  finan¬ 
cial  officer  Jesus  Diaz  was  recognized  for  finance. 

Philadelphia  Newspapers  Inc.  advertising  senior  vice 
president  Bob  McCray  received  the  advertising  award  for  his 
work  as  vice  president  of  advertising  at  the  Beacon  Journal. 

Rene  Ford,  special  projects  manager  of  circulation  at  the 
St.  Paul  Pioneer  Press,  got  the  circulation  prize.  Claudia 
Smith  Brinson,  senior  writer  for  the  State  in  Columbia, 
S.C.,  took  news/editorial  honors.  John  Royse,  Herald'Leader 
pressroom  manager,  was  singled  out  for  newspaper  produc¬ 
tion.  Business  information  recognition  went  to  Susan 
Prather,  marketing  project  manager  at  Knight-Ridder  Infor¬ 
mation,  and  Jane  Cochrane,  applications  and  feeds  market¬ 
ing  manager  for  Knight-Ridder  Financial/Europe. 

NAJA  Honors.  The  Native  American  Journalists 
Association  has  announced  the  winners  of  the  1995  Media 
Awards.  The  first-place  newspaper  winners  are:  general 
excellence/weekly.  Turtle  Island  News,  Oshweken,  Ontario; 
monthly.  Lac  du  Flambeau  (Wise.)  News;  2-6  times  per  year, 
Indian  Cinema  Entertainment,  San  Francisco;  twice-a- 
month.  News  From  Indian  Country,  Hayward,  Wis. 

Best  news  story,  Jennifer  Dale,  Win  Au;enen  Nisitotung, 
Sault  Ste.  Marie,  Mich.;  editorial  writing,  Joe  Sowmick, 
Tribal  Observer,  Mt.  Pleasant,  Mich.;  feature  story,  Cather¬ 
ine  Whipple,  Lac  du  Flambeau  (Wise.)  News;  column,  Doug 
Cuthand,  Saskatoon  (Sask.)  Star  Phoenix;  General  Media 
Article,  Deenise  Becenti,  Sporting  News;  news  photo, 
Robert  Baker,  Southern  Ute  Drum,  Ignacio,  Colo.;  sports 
photo,  Paul  Natonabah,  Navajo  Times,  Window  Rock,  Ariz.; 
photo  spread,  Paul  Seesequasis,  Aboriginal  Voices,  Toronto, 
Ontario;  news  story  by  an  associate  individual  member,  John 
Rehorn,  Southern  Ute  Drum,  Ignacia,  Colo.;  and  main¬ 
stream  coverage  of  Native  Americans  and  Native  issues,  Di¬ 
anna  Hunt,  the  Houston  Chronicle. 


In  Brief _ 

Thomson  wins 
stay  in  Arkansas 

THOMSON  NEWSPAPERS  HAS  won  a  stay  of  federal 
court  order  reversing  its  sale  of  the  Northwest  Arkansas 
Times. 

The  Eighth  Circuit  Court  of  Appeals  issued  a  one-sen¬ 
tence  order  on  Aug.  17  granting  Thomson’s  motion  to  delay 
the  effect  of  a  ruling  by  U.S.  District  H.  Judge  Franklin  Wa¬ 
ters,  who  held  that  the  sale  violated  federal  antitrust  laws. 

Thomson  and  NAT  L.C.,  the  Stephens  family’s  Little 
Rock-based  investment  firm  that  bought  the  newspaper, 
sought  to  keep  the  paper  under  control  of  Jackson  T. 
Stephens  while  they  appeal  the  trial  court’s  ruling. 

Waters  had  ordered  Thomson  to  take  the  paper  back  from 
NAT  by  Aug.  19. 

NAT  bought  the  paper  for  $22  million  earlier  this  year. 

Community  Publishers  Inc.,  owner  of  the  Benton  County 
Daily  Record  in  nearby  Bentonville,  and  others,  including  the 
U.S.  Justice  Department,  challenged  the  sale  in  a  lawsuit  filed 
Feb.  6.  The  lawsuit  contended  that  the  sale  would  create  a 
newspaper  monopoly  in  the  northwest  Arkansas,  since 
Stephens  and  his  family’s  trusts  own  Donrey  Media  Group, 
owner  of  the  competing  Morning  News  of  Northwest 
Arkansas  in  Springdale. 

The  latest  ruling  “means  that  the  stay  will  be  in  effect  until 
the  appellate  court  rules  on  the  appeal,”  said  William  Jackson 
Butt  11,  a  Fayetteville  lawyer  who  represented  Thomson  in 
the  May  trial. 

“It  means  NAT  L.C.  will  continue  to  operate  the  paper  un¬ 
til  the  Eighth  Circuit  says  otherwise.”  —  AP 

TV  reporter 
nabbed  for  drugs 

AN  AMERICAN  TELEVISION  journalist  has  pleaded 
guilty  to  attempting  to  smuggle  heroin  out  of  Thailand  last 
year. 

Steven  Roye,  a  former  reporter  for  WWOR-TV  in  Secau- 
cus,  N.J.,  was  arrested  Oct.  20  at  Bangkok’s  airport  while  try¬ 
ing  to  board  a  flight  to  Amsterdam  with  6.6  pounds  of  heroin 
sewn  into  the  lining  of  his  suitcase,  according  to  the  U.S. 
Drug  Enforcement  Administration. 

Roye,  who  won  a  local  Emmy,  said  he  became  involved  in 
smuggling  as  part  of  an  investigative  report  on  heroin  traf¬ 
ficking  between  Thailand  and  the  United  States. 

Earlier,  he  maintained  his  innocence,  saying  a  drug  gang 
forced  him  to  smuggle  the  heroin,  but  pleaded  guilty  in  hopes 
of  a  lighter  sentence,  according  to  his  lawyer.  The  maximum 
penalty  for  drug  smuggling  in  Thailand  is  death,  but  the  usu¬ 
al  sentence  is  life  imprisonment.  Roye  is  expected  to  receive 
25  years,  his  lawyer  said,  when  sentenced  at  a  hearing  sched¬ 
uled  for  Sept.  12. 

Roye  plans  to  seek  a  pardon  from  King  Bhumibol 
Adulyadej,  the  lawyer  said.  The  Thai  king  has  granted  par¬ 
dons  to  foreigners  after  they  have  served  just  a  few  years  of 
their  sentences.  —  AP 
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^Hj^jfe^arly  five  years  ago,  a  majority  of 
IRiK  Be-Lo  supermarket 

chain  in  the  Tidewater  area  of  Virgi 
signed  cards  expressing  their  desire  to  join  our 
union.  But  their  dreams  were  shattered.  Through 
firings,  fear  and  intimidation,  Be-Lo  management 
decimated  union  support  and  made  a  farce  of  the 
March  21, 1991  representation  election. 

The  National  Labor  Relations  Board  con¬ 
ducted  a  thorough  investigation.  After  more  than 
200  witnesses  and  57  days  of  hearings,  an  Admin¬ 
istrative  Law  Judge  ruled  that  Be-Lo’s  illegal 
actions  were  so  numerous  and  pervasive  that  “a 
fair  rerun  election  is  not  possible — the  interests 
of  justice  cry  out  for  a  bargaining  order.” 

That  cry  for  justice  has  3ret  to  be 
answered. 

In  July  of  this  year,  a  Labor  Board  panel  of 
two  Republicans  and  one  Democrat  affirmed  the 


bargaining  order.  But  Be-Lo  workers  still  don’t 
have  a  union. 

Much  is  written  about  “the  decline  of 
unions”,  and  most  of  it  is  nonsense.  Unfair 
employers  like  Be-Lo  use  every  illegal  tactic  to 
deny  workers  the  collective  bargaining  power 
they  desperately  need.  Now  the  Republican- 
controlled  Congress  wants  to  cut  the  budget 
of  the  already  overburdened  NLRB  to  make 
resolution  of  unfair  labor  practices  drag  on 
even  longer. 

Justice  delayed  is  justice  denied,  and  for  Be- 
Lo  workers  it  has  been  four  years,  seven  months, 
and  counting.  Any  reporter  looking  for  the  real 
story  why  unions  today  represent  only  one  in 
eight  workers  (the  decline  of  unions  and  decline 
of  American  living  standards  go  hand  in  hand), 
can  find  the  answer  in  Tidewater.  Or  give  us  a 
call  at  1-800/638-0800. 


;inia 


C.  James  Lowthers 
Secretary- Treasurer 


Thomas  R.  McNutt 

President 
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Media  History 


Fateful  choice 
on  peaceful  day 

Decision  to  break  embargo  on  surrender 
proved  disastrous  for  AP  newsman’s  career 


by  W.  Dale  Nelson 

AT  2:41  A.M.,  on  May  7,  1945,  the 
forces  of  Adolf  Hitler’s  Third  Reich 
agreed  to  lay  down  their  arms,  bringing 
the  European  phase  of  World  War  II  to 
an  end  after  five  years,  eight  months 
and  six  days. 

But  if  not  for  Edward  Kennedy  of 
the  Associated  Press,  most  of  the  world 
might  not  have  known  the  fact  for  an¬ 
other  36  hours. 

Kennedy’s  feat  in  breaking  the  news 
of  the  surrender,  50  years  ago,  was  de¬ 
nounced  by  military  brass  and  compet¬ 
ing  journalists  as  a  violation  of  an 
agreement  to  hold  the  story  until  it  was 
announced. 

He  was  praised  and  vilified  in  news¬ 
paper  editorials.  He  was  also  fired. 

AP  veterans  who  were  with 
Kennedy  in  Europe  still  say  he  did  the 
right  thing.  But  old  rivalries  die  hard, 
and  at  least  one  of  his  competitors  still 
thinks  Kennedy  was  a  bad  sport  who 
broke  the  rules  to  avoid  getting  beaten 
on  the  story. 

Boyd  Lewis  can  laugh  about  it  today. 

“In  the  course  of  the  years,  I  have 
decided  to  settle  that  it  would  have 
been  better  if  he  had  been  boiled  in 
oil,”  says  Lewis,  89,  now  retired  and  liv¬ 
ing  in  Vienna,  Va. 

Neither  Kennedy  nor  Lewis  was  a 
cub  reporter.  Lewis  had  joined  United 
Press  in  Boston,  in  1927,  at  age  21. 
Kennedy,  at  39,  was  Paris  bureau  chief 
for  the  AP,  had  covered  the  Spanish 
civil  war  in  1937,  and  had  reported  on 
World  War  II  battles  in  North  Africa 
and  Europe. 

Smithsonian  Institution  writer  Fred¬ 
erick  S.  Voss,  in  his  book  Reporting  the 

Nelson,  a  freelance  writer,  spent  40 
years  with  the  Associated  Press. 


War,  said  Kennedy  was  “by  and  large  a 
rule-abiding  correspondent,”  although 
“like  a  good  many  reporters,  he  seems 
to  have  engaged  from  time  to  time  in 
circumventing  the  censors.” 

Lewis,  less  generous,  wrote  in  an 
Army  magazine  article  in  1975  that  his 
rival  should  have  been  “tagged  (by  the 
military)  as  a  recidivist  violator”  of 
censorship. 

The  incident  that  touched  off  a 
journalistic  furor  and  ended  Kennedy’s 
AP  career  began  on  Sunday,  May  6, 
when  Maj.  Thor  Smith,  a  public  rela¬ 
tions  officer  for  Supreme  Headquarters 
Allied  Expeditionary  Force  (SHAEF) 


in  Paris,  stepped  into  the  AP’s  suite  in 
the  Scribe  Hotel. 

Smith  said  a  plane  would  be  leaving 
in  an  hour  for  Reims,  75  miles  east  of 
Paris,  where  Gen.  Dwight  D.  Eisen¬ 
hower  commanded  the  Western  Allies. 

“The  AP  can  have  one  seat  on  it,” 
Smith  said.  “You  tell  me  who  you  want 
to  take  the  assignment.  I  can’t  tell  you 
what’s  going  on,  but  you  can  probably 
guess.” 

Kennedy  did  guess.  Surrender  ru¬ 
mors  had  been  circulating  for  weeks. 
That  morning’s  New  York  Times  said 
that  “formal  announcement  of  the  end 
of  the  war  in  Europe  was  expected  mo¬ 
mentarily.” 

“I’ll  go,”  Kennedy  said. 

Once  the  plane  was  airborne,  the  17 
correspondents  aboard  were  told  by 
Brig.  Gen.  Frank  Allen  of  SHAEF 


public  relations  that  they  were  to  wit¬ 
ness  the  surrender.  Allen  told  them 
the  news  was  off-the-record  until  offi¬ 
cially  announced. 

The  reporters  were  taken  to  a 
ground-floor  classroom  in  a  red  brick 
schoolhouse,  where  they  witnessed  the 
signing.  As  they  waited  for  word  on  a 
release  time,  they  started  writing. 

Then  Allen  announced  that  their 
stories  could  not  be  filed  until  3  p.m. 
the  following  day.  Both  Kennedy  and 
Lewis  quoted  the  general  as  saying 
Eisenhower  wanted  a  prompt  an¬ 
nouncement  but  “his  hands  are  tied  at 
a  high  political  level.” 

The  Soviets  wanted  to  hold  a  sec¬ 
ond  ceremony  in  Berlin,  even  though 
their  representative  had  signed  the 
Reims  surrender. 

“It  was  a  silly  political  deal  among 
Stalin,  Churchill  and  Truman  to  hold 
it  up,”  recalls  AP  veteran  Daniel  De 
Luce,  who  was  then  in  the  Paris  bureau 
time  awaiting  reassignment  to  the 
front. 

The  correspondents  unanimously 
condemned  the  decision,  and  Kennedy 
was  confident  it  would  be  reversed.  At 
a  meeting  later  that  morning  at  the 


Scribe,  Allen  said  he  was  doing  his 
best  to  speed  up  the  release,  but  could 
promise  nothing. 

Kennedy  learned  that  French  Gen. 
Charles  de  Gaulle  was  writing  a  victo¬ 
ry  address.  Paris  newspapers  carried 
dispatches  from  London  saying  loud¬ 
speakers  were  being  erected  at  10 
Downing  Street. 

Then  a  radio  station  in  the  German 
town  of  Flensburg  carried  an  an¬ 
nouncement  that  the  Reich  had  sur¬ 
rendered  unconditionally.  Flensburg, 
near  the  Danish  border,  was  under 
SHAEF  control. 

Kennedy  showed  Lt.  Col.  Richard 
H.  Merrick,  a  lawyer  from  Chicago 
who  was  the  chief  American  censor, 
the  text  of  the  Flensburg  announce¬ 
ment,  but  Merrick  said  there  was  noth¬ 
ing  he  could  do.  Kennedy  said  he  in- 


Kennedy  “became  a  sad  and  dispirited  man  after 
World  War  II,  always  seeking  to  justify  his 
actions.” 
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tended  to  file.  From  the  AP’s  fourth- 
floor  suite  in  the  Scribe,  he  put  in  a 
call  to  Allen,  but  a  secretary  said  the 
general  was  too  busy  to  talk  to  him. 

“1  knew  if  1  sent  the  story,  there 
would  be  fireworks  and  1  would  come 
out  a  marked  man,”  he  said  later.  “It 
was  not  a  desire  to  make  a  scoop  that 
pushed  me  inexorably  to  my  decision. 
It  was  a  conviction  that  my  duty  was  to 
report  the  news.” 

A  few  weeks  earlier,  AP  staffers  had 
learned  of  a  way  to  reach  their  London 
bureau  on  a  direct  military  line.  Now, 
while  he  sat  at  a  bedroom  table  and 
composed  a  boiled-down  version  of 
the  story  he  wrote  in  Reims,  Kennedy 
asked  editor  Mort  Godebrud  to  place 
such  a  call. 

De  Luce,  seated  on  the  edge  of  a  bed 
a  few  feet  away,  thought,  “He’s  putting 
himself  in  the  way  of  being  a  martyr, 
but  1  can’t  tell  him  not  to  do  it;  it’s  up 
to  him.” 

When  Lewis  Hawkins  in  the  Lon¬ 
don  bureau  answered,  Godebrud  hand¬ 
ed  the  telephone  to  Kennedy.  Accord¬ 
ing  to  World  War  11  historian  John 
Toland’s  account,  Kennedy  shouted, 
“This  is  Ed  Kennedy,  Lew.  Germany 
has  surrendered  unconditionally. 
That’s  official.  Make  the  date  Reims, 
France,  and  get  it  out.”  According  to 
Kennedy,  in  an  interview  a  month  af¬ 
terward,  he  said,  “It’s  the  real  thing.  1 
saw  it.” 

Hawkins  filed  a  flash.  Editors  in 
New  York  held  it  up  for  eight  minutes 
until  they  saw  the  first  takes.  Then 
they  moved  the  story  on  U.S.  circuits 
in  these  words:  “Reims,  France  —  Al¬ 
lies  officially  announced  Germany  sur¬ 
rendered  unconditionally.” 

This  was  the  only  mistake  in  the 
copy.  There  had  been  no  announce¬ 
ment.  Kennedy’s  story  did  not  say  there 
had  been  one,  nor  did  it  explain  the 
circumstances  under  which  he  was  fil¬ 
ing.  Later,  he  said,  “In  retrospect,  if  1 
had  it  to  do  over,  1  think  1  would  send 
the  story,  but  with  the  flat  statement 
that  it  was  not  passed  by  SHAEF  cen¬ 
sors  so  the  Associated  Press  would 
have  known  exactly  what  it  was.” 

Kennedy’s  story  sparked  celebrations 
throughout  the  world  and  a  storm  in 
journalism.  Fifty-four  correspondents 
at  SHAEF  headquarters  sent  Eisen¬ 
hower  a  resolution  accusing  him  of 
“the  most  disgraceful,  deliberate  and 
unethical  double  cross  in  the  history  of 
journalism.” 

“There  wasn’t  a  one  of  them  who 
wouldn’t  have  broken  it  the  way  that 


Ed  did  if  they  had  known  how,”  says 
Austin  Bealmear,  an  AP  staffer  who 
was  with  Kennedy  when  he  accepted 
the  assignment. 

Lewis,  who  believes  he  may  be  the 
only  surviving  signer  of  the  resolution, 
stands  by  it  50  years  later.  The  former 
United  Press  correspondent  said  there 
was  an  agreement  that  the  three 
American  wire  services  would  file  their 
copy,  in  the  order  in  which  it  was  re¬ 
ceived,  from  a  military  communica¬ 
tions  center  on  the  Scribe  mezzanine. 
Lewis  said  he  was  first,  James  L.  Kil- 
gallen  of  International  News  Service, 
who  dropped  his  typewriter  entering 
the  hotel,  was  second,  and  Kennedy, 
who  tripped  on  the  typewriter,  was 
third. 

“He  was  going  to  take  a  terrific  lick¬ 
ing  and  he  couldn’t  take  it,  so  he  went 
around  the  corner  even  though  he  was 
under  a  pledge  to  use  the  regular  sys¬ 
tem  of  communications,”  says  Lewis. 

Allen  issued  a  statement  charging 
Kennedy  with  “deliberate  violation  of 
good  faith  . . .  and  against  security  def¬ 
initely  involving  possible  loss  of  Amer¬ 
ican  and  allied  lives.” 

Kennedy  replied  that  Allen  and  oth¬ 


er  SHAEF  public  relations  officers 
“made  it  clear  to  me  at  Reims  that  no 
question  of  military  security  was  in¬ 
volved.” 

Capt.  Harry  S.  Butcher,  the  former 
CBS  radio  executive  who  was  Eisen¬ 
hower’s  naval  aide,  wrote  in  his  diary, 
“Ike  was  burned  up,  but  there  was 
nothing  he  could  do  about  the  prema¬ 
ture  announcement  except  growl  at 
me.” 

In  his  own  memoirs,  Eisenhower 
wrote,  “The  incident  created  a  consid¬ 
erable  furor,  but  in  the  outcome,  no 
real  harm  was  done,  except  to  other 
publications.” 

A  few  hours  after  Kennedy’s  story 
moved,  the  AP  was  suspended  from  all 
operations  in  Europe,  prompting  AP 
and  other  news  organizations  to 
protest.  The  suspension  was  lifted  sev¬ 
en  hours  later.  On  May  14,  SHAEF  re¬ 
voked  Kennedy’s  accreditation  and  or¬ 
dered  him  to  return  to  the  United 
States. 

Back  home,  the  AP  at  first  boasted 
of  Kennedy’s  exploit,  describing  it  in 
a  story  as  “a  news  beat  acclaimed  by 
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Newsoeode  in  the  News 


Compiled  by  Ian  E,  Anderson 


Danny  Qaydou 


Michelle  Stevens 


Michael  Q.  Rose 


Sylvia  Chavez  Sitters 


Danny  R.  Gaydou,  43,  publisher  of 
the  Flint  (Mich.)  Journal,  has  been 
named  publisher  of  the  Grand  Rapids 
(Mich.)  Press  effective  Jan.  1. 

He  succeeds  Werner  Veil,  who  is 
retiring. 

Roger  D.  Samuel,  37,  advertising 
director  at  the  Journal,  takes  over  as 
publisher. 


Michelle  Stevens,  44,  deputy  editO' 
rial  page  editor  at  the  Chicago  Sun- 
Times,  has  been  promoted  to  editorial 
page  editor. 

Julie  S.  Newhall,  vice  president  of 
communications  for  the  former  News¬ 
paper  Advertising  Bureau,  has  been 
named  director  of  marketing  commu¬ 


nications  at  the  Newspaper  Associa¬ 
tion  of  America,  Reston,  Va. 

Michael  G.  Rose,  president  and 
chief  executive  officer  of  Times  Mirror 
Multimedia,  has  been  named  to  the 
new  position  of  vice  president  of  con¬ 
sumer  marketing  at  the  Los  Angeles 
Times. 


The  Ada  Evening  News 

\  VS  I  Flying  mud  injures  three  at  local  race  track 
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Thomson  Newspapers 

has  agreed  to  sell  15  daily  newspapers 
with  circulation  totaling  151,900  to 

American  Publishing  Company 

The  newspapers  and  their  daily  circulation  are: 


Olean  (NY)  Times  Herald 
Oswego  (NY)  Palladium-Times 
Herkimer  (NY)  Evening  Telegram 
New  Albany  (IN)  Tribune 
Ada  (OK)  E^rening  News 
Leavenworth  (KS)  Times 
Richmond  (KY)  Register 
Corbin  (KY)  Times-Tribune 


21,000  Portsmouth  (OH)  Times  17,000 

11,000  Sikeston  (MO)  Standard-Democrat  10,200 
6,900  Mexico  (MO)  Ledger  9,100 

11,800  Marshall  (TX)  News-Messenger  9,500 

10,200  Big  Spring  (TX)  Herald  7,500 

8.600  Del  Rio  (TX)  News-Herald  6,300 

9,000  Huntsville  (TX)  Item  6,200 

7.600 


We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(SOS)  820-2700 


Sylvia  Chdvux  Sitters,  assistant  to 
the  senior  vice  president  of  McClatchy 
Newspapers  Inc.,  has  been  appointed 
marketing  manager  at  the  San  Antonio 
Express-News. 

Kelly  Menser,  21,  a  recent  graduate 
of  Murray  State  University,  Murray, 
Ky.,  has  been  appointed  news  editor  at 
the  Owenton,  Ky.,  News-Herald. 

Larry  Lamherl,  assistant  controller 
at  Landmark  Community  Newspapers 
Inc.,  Shelbyville,  Ky.,  has  been  named 
controller. 

Michel  Nerthsea,  communications 
leader  at  the  Citrus  County  Chronicle, 
Crystal  River,  Fla.,  has  been  appointed 
general  manager  of  the  Riverland 
News,  Dunnellon,  Fla. 

Stephanie  Krehel,  New  York  man¬ 
ager  of  Seventeen  magazine,  has  been 
named  New  York  advertising  manager 
for  react,  a  new  news  magazine  for 
young  people  from  Parade  Publica¬ 
tions. 

Barbara  Marie  Jones,  an  ac¬ 
count  manager  for  Working  Woman 
magazine,  was  appointed  to  an  account 
manager’s  position  in  the  Los  Angeles 
office. 


EditorS'Publisher  •  September  9,  1995 


r 


Obituaries 


Stanley  Asimov,  66,  retired  vice 
president  for  editorial  administration 
at  Newsday,  Melville,  N.Y.,  died  of 
complications  from  leukemia  Aug.  16 
in  New  York  City. 

Fred  C.  Benson,  67,  former  publish' 
er  at  the  Ocean  City,  N.J.,  Sentinel' 
Ledger,  died  Aug.  12  in  Ocean  City. 

Earlier,  he  was  president  and  gener¬ 
al  manager  of  the  Ridgewood  Newspa¬ 
per  Group,  Ridgewood,  N.J.,  and  pres¬ 
ident  of  the  New  Jersey  Press  Associa¬ 
tion. 

Crosby  Noyes  Boyd,  92,  who 

worked  his  way  up  from  cashier  at  the 
old  Washington  Star  Newspaper  Co.  to 
chairman  of  its  board,  died  Aug.  12  in 
Cape  May,  N.J. 

William  Frederick  "Bill''  Carter, 

67,  a  former  sports  editor  and  colum¬ 
nist  at  the  Alexandria  (La.)  Daily 
Town  Talk,  died  Aug.  27. 

Robin  Weaver  Clark,  40,  a  corre¬ 
spondent  for  the  Philadelphia  Inquirer 
who  was  covering  the  trial  of  O.j. 
Simpson,  and  two  women  in  his  van 
were  killed  Aug.  4  in  a  three-vehicle 
accident. 

William  B.  Decker,  60,  an  award¬ 
winning  photographer  at  Chicago  To¬ 
day,  died  July  29. 

Kittle  M.  (Sylvester}  Duryee,  73, 

who  used  the  Gilbert  M.  Hitchcock 
Journalism  Scholarship  to  attend  the 
Columbia  Graduate  School  of  Journal¬ 
ism,  died  July  30  in  Boston. 

She  had  served  as  executive  secre¬ 
tary  of  the  Massachusetts  Civil  League. 

Alfred  Eisenstaedt,  96,  who  took 
the  famous  VJ  Day  picture  of  a  sailor 
kissing  a  woman  in  Times  Square,  died 
Aug.  23. 

He  started  as  a  freelance  photogra¬ 
pher  for  the  Associated  Press  before 
working  at  Life  magazine  where  he 
took  the  famous  photo. 

Theedere  M.  English,  73,  former 
business  editor  at  the  Columbus 
(Ohio)  Citizen'Joumal,  died  July  29. 

Nathaniel  M.  Gerstensang,  87, 

retired  assistant  foreign  editor  at  the 


New  York  Times,  died  Aug.  11  in  Wil¬ 
mette,  111. 

Saul  Gilman,  80,  former  vice  presi- 
dent/sales  representative  at  Simon  &. 
Schuster  Co.  and  an  organizer  of  the 
Boston  Globe’s  book  festival,  died  July 

27. 

Eugene  Gleasen,  67,  former  editor 
at  the  Freehold  N.J.,  New  Transcript, 
died  Aug.  8. 

Robert  A.  Harley,  84,  retired  chief 
copy  editor  at  the  Detroit  News,  died 
Aug.  8  in  Dayton,  Ohio. 

Calla  Hay,  89,  who  for  nearly  60  years 
wrote  a  society  column  for  the  Santa 
Fe  New  Mexican,  died  Aug.  6. 

Morris  Hlgley,  85,  a  longtime  Texas 
newspaper  publisher  and  co-owner  of 
the  Sayre  (Okla.)  Journal,  died  June  29 
in  Amarillo,  Texas. 

He  was  named  to  the  Texas  Panhan¬ 
dle  Press  Association’s  Hall  of  Fame  in 
1994. 

Aly  Mahmoud,  57,  Bahrain  bureau 
chief  for  the  Associated  Press,  died 
Aug.  19  in  Cairo.  The  cause  of  death 
was  liver  failure,  with  complications 
caused  by  diabetes. 

Edith  Martin,  93,  former  columnist 
at  the  Middlesex  News,  Framingham, 
Mass.,  and  Minneapolis  Star  Tribune, 
died  July  27  in  Bloomington,  Minn. 

Lindsay  Mount,  former  publisher  at 
the  Charlottesville,  Va.,  Daily  Progress, 
died  July  31. 

Harry  Mayo  Provence,  80,  former 
editor  in  chief  at  the  Waco  (Texas)  Tri¬ 
bune-Herald  and  vice  president  of 
Newspapers  Inc.,  died  Aug.  3. 

John  H.  Rous,  82,  who  photographed 
six  presidents  during  three  decades  as  a 
White  House  photographer  for  the  As¬ 
sociated  Press,  died  Aug.  22. 

Carol  Sulsborgor,  68,  the  civic- 
minded  wife  of  New  York  Times  Co. 
chairman  Arthur  Ochs  Sulzberger, 
died  Aug.  10  in  Southampton,  N.Y. 

She  was  a  former  board  member  of 
the  National  Urban  League  and  a 


board  member  of  the  New  York  City 
Police  Foundation.  She  served  on  the 
boards  of  WAlF-lnternational  Social 
Service,  Girl  Scouts  of  Greater  New 
York  and  Cooperative  Education  Asso¬ 
ciation. 

Rick  Talluy,  61,  a  former  sports 
columnist  at  the  Chicago  Tribune  and 
Los  Angeles  Daily  News,  died  of  brain 
cancer  Aug.  8. 

John  Wallor,  59,  wire  editor  at  the 
Rocky  Mountain  News  in  Denver,  died 
of  cancer  Aug.  13. 

Wllmor  A.  Whilo,  58,  a  former 
United  Press  International  photojour¬ 
nalist,  died  July  30. 

Allon  M.  WIdom,  a  longtime  con¬ 
tributor  to  Editor  &  Publisher’s  News¬ 
people  in  the  News  and  Obituaries  sec¬ 
tions,  died  of  cancer  Aug.  11. 

Wolf  Von  Eckardt,  77,  a  former  art 
and  architecture  critic  for  the  Washing¬ 
ton  Post,  died  Aug.  27  in  Jaffrey,  N.H. 

Loland  A.  Wolshoar,  53,  a  former 
sports  and  news  editor  at  the  Aberdeen 
(S.D.)  American  News,  died  Aug.  20. 

William  Paul  Woodward  Sr.,  56, 

chairman  of  Woodward  Communica¬ 
tions  Inc.,  Dubuque,  Iowa,  died  of 
AIDS-related  complications  Aug.  12. 

Jamos  L.  Yuongor,  56,  a  senior 
writer  at  the  Chicago  Tribune,  died 
Aug.  18  five  days  after  suffering  a  heart 
attack. 


Patrick  Quinn,  President 

-  Serving  the  industry  since  1969  - 
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Advertising/Promotion 

Postal  Service  plans 
unaddressed 
saturation  program 

In  a  major  change  opposed  by  newspapers , 

USPS  goes  after  ads  from  small  businesses; 
papers  involved  doivnplay  the  ad  threat 


by  Dorothy  Qiobbe 

THE  US.  POSTAL  Service  (USPS) 
plans  to  offer  small  businesses  the 
chance  to  saturate  neighborhoods  with 
advertising  circulars  for  as  little  as  110- 
120  a  piece. 

The  proposed  “Neighborhood  Mail” 
plan  has  drawn  fire  from  a  host  of 
trade  organizations,  including  the 
Newspaper  Association  of  America 
(NAA)  and  the  National  Newspaper 
Association  (NNA),  which  contend 
the  plan  could  cost  daily  and  weekly 
newspapers  untold  amounts  of  adver¬ 
tising  revenue. 

Last  week,  the  Postal  Service  an¬ 
nounced  that  a  test  of  the  program, 
originally  scheduled  to  begin  in  Sep¬ 
tember,  will  be  delayed  until  after 
Christmas. 

Under  the  plan,  the  Postal  Service 
would  deliver  advertising  circulars  — 
bearing  such  addresses  as  “postal  pa¬ 
tron,”  “neighbor”  or  “occupant”  —  to 
entire  neighborhoods. 

Under  current  policy,  the  Postal  Ser¬ 
vice  requires  a  name  and  address  on  all 
mass  mailings. 

Essentially,  “Neighborhood  Mail” 
would  allow  anyone  with  a  copier  to 
print  a  flyer  and  deliver  it  by  USPS. 
Also,  the  plan  largely  does  away  with 
the  need  to  purchase  mailing  lists  with 
names  and  addresses. 

The  USPS  says  that’s  just  the  point. 
The  plan  was  developed  with  small 
businesses  in  mind,  officials  said.  In 
fact,  the  USPS  already  is  putting  to¬ 
gether  a  brochure  that  offers  mailing 


tips.  Also,  for  a  fee  ranging  from  $30  to 
$50,  businesses  will  be  able  to  purchase 
census-type  data  from  the  Postal  Ser¬ 
vice. 

“We’re  going  after  pizza  businesses, 
dry  cleaners,  florists,  hardware  stores 
—  the  neighborhood  businesses  that 
are  in  every  community,”  Postal  Service 
marketing  specialist  Julie  Rois  told  the 
Wall  Street  Journal. 

The  Newspaper  Association  of 
America  (NAA)  blasted  the  plan,  con¬ 
tending  that  it  would  put  the  USPS  in 
the  advertising  business  and  into  direct 
competition  with  the  private  sector. 

“The  Postal  Service  is  supposed  to 
be  a  service  provided  by  the  govern¬ 
ment  to  deliver  the  personal  and  busi¬ 
ness  correspondence  of  America’s  citi¬ 
zens,  not  a  delivery  service  that  dumps 
unaddressed  material  into  the  mail¬ 
boxes  of  American  homes,”  Cathie 
Black,  NAA  president  and  CEO,  said 
in  a  statement. 

“The  Postal  Service’s  plan  is  a  failed 
attempt  to  protect  their  monopoly 
standing  and  have  open  competition  at 
the  same  time,  while  claiming  to  help 
small  businesses,”  Black  said. 

Initially,  USPS  announced  a  one- 
year  test  of  the  plan  beginning  this  fall 
in  Sacramento,  Calif.;  Rochester,  N.Y.; 
and  New  Orleans  and  Baton  Rouge, 
La.  After  an  outcry  from  newspapers 
and  direct  mail  trade  associations,  a 
spokesman  for  the  Postal  Service  said 
that  the  Postal  Service  still  plans  to  go 
ahead  with  the  program,  but  that  the 
test  will  be  delayed  in  order  to  “enable 
the  industry  to  provide  us  with  their 


perspective.” 

So  far,  some  newspapers  in  the 
scheduled  test  cities  say  they  don’t  ex¬ 
pect  a  long-term  advertising  threat 
from  the  Postal  Service. 

“When  I  heard  about  the  plan,  I  was 
disappointed  that  the  Postal  Service 
would  look  to  get  even  more  directly 
involved  in  competing  with  news¬ 
papers,”  said  Gene  Grant,  advertising 
director  for  the  Sacramento  Bee.  “I  was 
also  surprised  because  the  Postal  Ser¬ 
vice  has  developed  a  close  relationship 
with  [direct  mailer]  Advo,  and  this 
could  be  devastating  to  them.” 

Gant  predicted  that  the  plan  would 
add  to  the  volume  of  unsolicited 
mailed  advertising,  or  “junk  mail,” 
flooding  households. 

“The  Postal  Service  has  to  worry 
about  clutter  in  the  mailbox.  To  go 
into  something  like  this  would  add  to 
the  clutter,”  he  said.  “It  jeopardizes 
something  much  larger  than  the  small 
dollars  they  would  make  from  it.” 

While  Gant  admitted  that  initially 
the  plan  could  have  a  “fairly  substan¬ 
tial”  impact  on  the  Bee’s  advertising, 
he  said  that  ultimately  advertisers  will 
stay  with  newspapers.  The  Bee  offers 
advertisers  copywriting,  layout  and  de¬ 
sign  services,  he  noted,  which  the 
Postal  Service  will  not  do. 

In  Louisiana,  the  Baton  Rouge  Ad¬ 
vocate,  worked  in  partnership  with  the 
Postal  Service  to  test  the  plan  earlier 
this  summer,  said  David  Manship,  pub¬ 
lisher. 

In  June,  the  USPS  asked  the  Advo¬ 
cate  to  help  with  the  test.  Through  its 
alternate  delivery  service,  the  Advocate 
sold  the  plan  to  a  small  local  advertis¬ 
er.  The  Advocate’s  printing  company 
printed  the  postcard-type  piece,  and 
the  post  office  delivered  it. 

The  postage  was  11.70  per  piece,  arid 
the  Advocate  kept  the  commission. 

“The  Postal  Service  doesn’t  have  a 
print  shop,  so  they  can’t  print  it,  and 
they  don’t  have  a  sales  staff,  so  they 
can’t  sell  it,”  Manship  said.  “If  they  are 
going  to  do  it  anyway,  1  want  to  be  the 
one  to  print  it  and  sell  it  for  them.” 

Manship  added  that  the  plan  likely 
won’t  affect  the  Advocate’s  ad  revenue 
because  “for  an  advertiser  that  size,  to  put 
an  ROP  ad  in  my  newspaper  would  be 
ludicrous.  I  could  not  imagine  my  small 
core  advertiser  using  the  system,  because 
I’ll  do  most  anything  for  them  now.” 
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NEW  MEDIA  ISSUES 

Kathleen  Criner  and  Jane  Wilson  join  Editor  &  Publisher’s  regular  columnists  with  a  monthly  feature  on  new  media 
issues:  The  Leading  Edge. 

Kathleen  and  jane,  who  have  recently  formed  their  own  consulting  business  partnership,  are  uniquely  qualified  to 
provide  insights  to  this  expanding  and  increasingly  important  area  for  newspapers. 


Kathleen  Criner 

Kathleen  served  as  senior  vice  president  for  Industry  Development  at  the  Newspaper 
Association  of  America.  While  at  the  NAA,  she  was  responsible  for  the  creation  of 
the  Industry  Development  department  focusing  on  industry  trends,  market  research  and 
new  media  opportunities.  Prior  to  NAA,  Kathleen  created  and  managed  the  Telecom- 
munications/Business  Development  departments  for  the  American  Newspaper  Publishers 
Association.  In  that  role,  she  was  responsible  for  major  industry  initiatives  to  evaluate 
new  media  opportunities  and  competition  for  newspapers.  As  a  member  of  the  Office  of 
Telecommunications  Policy  in  the  Executive  Office  of  the  President,  and  the  National 
Information  and  Telecommunications  Administration  in  the  Department  of  Commerce, 
she  was  responsible  for  the  establishment  of  a  program  to  evaluate  the  impact  of  new 
online  services  directed  at  the  consumer  market. 


Jane  Wilson 

Jane  directed  a  variety  of  new  media  projects  for  the  NAA  as  a  staff  member  and 
consultant.  She  served  on  two  industry  wide  research  teams  to  assess  newspapers’ 
strategic  position  and  develop  competitive  strategies  for  it.  Jane  launched 
CONNECTIONS,  the  NAA’s  new  media  workshop,  has  made  new  media  presentations 
at  numerous  industry  events  and  served  as  liaison  to  several  Regional  Bell  Operating 
Companies.  As  a  senior  consultant  for  Shooshan  &  Jackson,  Inc.,  Jane  worked  on  pro¬ 
jects  involving  public  policy  issues  for  broadcast  and  cable  television,  public  radio  and 
online  services.  Jane  also  served  as  a  policy  analyst  for  the  U.S.  House  Communications 
Subcommittee  in  its  attempt  to  rewrite  the  nation’s  communications  laws. 

Read  The  Leading  Edge  monthly,  only  in  E&P 
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To  start  a  subscription,  look  for  the  convenient  bind-in  card  in  this 
issue  of  E&.P.  Or  call  E&P  Circulation  at  (212)  675-4380. 

E-mail:  edpub@mediainfo.com 
Visit  our  Web  site  at  http://www.mediainfo.com/edpub 
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Ad  Briefs 


Ad  Express  files 
Chapter  7 

AD  EXPRESS  INC.  has  voluntarily 
filed  for  Chapter  7  bankruptcy  protec¬ 
tion  in  Cincinnati  Bankruptcy  Court, 
Southern  District  of  Ohio. 

The  measure  was  filed  on  July  14,  cit¬ 
ing  “some  ongoing  ownership  disputes 
regarding  who  owns  the  entity,”  accord¬ 
ing  to  j.  Michael  Debbeler,  attorney  for 
Ad  Express. 

Debbeler  added,  “it  is  hoped”  that 
Ad  Express  will  not  be  changed  by  the 
bankruptcy  filing. 

In  a  statement.  Bud  Hornsby,  a 
founder  of  Ad  Express,  said  that  no  dis¬ 
ruption  of  services  to  Ad  Express’  cus¬ 
tomers  is  expected. 

Hornsby  will  remain  with  Ad  Ex¬ 
press,  however.  Bill  Rilling,  the  compa¬ 
ny’s  president,  has  left  due  to  “health 
purposes,”  said  Debbeler. 

In  the  statement.  Ad  Express  said  the 
company’s  restructuring  is  expected  to 
be  completed  shortly.  A  new  investor 
group  has  secured  a  court-approved 
management  agreement  and  will  meet 
all  of  Ad  Express’  short-term  financial 
needs. 

“Our  business  future  has  never  been 
so  positive  and  the  July  14  filing  settled 
several  months  of  uncertainty  for  the 
company,”  Hornsby  said  in  the  state¬ 
ment.  “It  is  strictly  business  as  normal 
and  we  have  a  terrific  future  ahead  of 
us.” 

Ad  Express  began  its  electronic  ad 
delivery  service  in  November  1993.  The 
service  operates  via  the  CompuServe 
network  to  transmit  ads  and  insertion 
orders  to  participating  publications. 

More  coupons 
distributed, 
fewer  redeemed 

CMS  INC.  REPORTED  that  packaged 
goods  manufacturers  distributed  2% 
more  coupons  in  the  first  six  months  of 
1995  than  in  the  first  six  months  of 
1994,  but  redemption  dropped  3%  be¬ 
cause  of  shorter  coupon  expiration  pe¬ 
riods. 

In  the  first  half  of  1995,  marketers  cir¬ 
culated  167  billion  coupons,  up  from 
164  billion  in  1994,  and  the  highest 


mid-year  level  since  1993.  But,  expira¬ 
tion  periods  have  grown  shorter,  and  to 
date,  89%  of  coupons  have  an  expira¬ 
tion  date  of  five  months  or  less,  while 
37%  have  an  expiration  date  of  two 
months  or  less. 

Overall,  the  average  expiration  peri¬ 
od  was  3.6  months,  down  from  the  1994 
average  of  3.7  months. 

Carrier  Day  set 

THE  NEWSPAPER  ASSOCIATION 
of  America  has  designated  Oct.  14 


Newspaper 
Carriers: 

The  World's 
First  Information 
Superhighway 


( Pbot  fWMr'i  hm) 

irc  proud  hi  nuirii  Oaober  14. 199S 
itt  IntmuitioMl  Newspaper 
Cirrier  Day.  For  when  it  cmnes  to 
ddiverinji  the  newv  earners  ere  the 
driving  furse  behind  our  past,  our 
present,  and  our  future. 


Newspaper  Carrier  Day.  The  theme  is 
“Newspaper  Carriers:  The  World’s  First 
Information  Superhighway.” 

NAA’s  circulation  department  has 
developed  a  camera-ready  ad  for  NAA- 
member  newspapers  to  use  at  no  cost. 


The  ad  can  be  obtained  through  Judy 
Dotson,  (508)  586-6200. 

Treasure  Chest 
forms  tech  unit 

TREASURE  CHEST  ADVERTISING 
Co.  Inc.  said  it  is  forming  a  group  to  ex¬ 
plore  imaging  technology  in  the  news¬ 
paper  industry. 

The  group  will  develop  programs  to 
offer  customers  image  capture,  color  im¬ 
age  management,  reproductive  process¬ 
es  and  creative  services  for  producing 
circulars.  It  also  will  develop  strategies 
for  graphic  information  systems  for 
print  and  non-print  formats  such  as  the 
Internet  and  alternate  delivery  vehicles. 

Big  &  Easy  nabs 
$3  million  schedule 

NEWSPAPERS  FIRST’S  BIG  &  Easy 
network  will  place  $3  million  worth  of 
ads  in  165  newspapers,  on  behalf  of 
SmithKline  Beecham. 

The  campaign  is  for  SmithKline’s 
Tagamet  HB,  an  antacid  that  recently 
won  approval  to  be  sold  without  pre¬ 
scription. 

As  a  prescription  drug,  Tagamet  was 
one  of  the  most  frequently  prescribed 
medicines  in  the  world,  with  23  million 
users  in  the  U.S.  and  237  million  world¬ 
wide. 

The  campaign,  which  began  in  late 
August,  includes  multiple  full-page 
newspaper  insertions  in  markets  across 
the  country. 


■  And  you  won’t  be  the  last  to  order 

The  Power  of  Newsprint,  Creative 
Concepts  in  Newspaper  Advertising— 
America’s  only  video  on  newspj^ier 
creativity.  Inspires  and  motivates  your 
newspj^)er  staff,  advertisers  and  ad 
agencies.  Companion  tabloid  is  excellent 
for  sales  calls.  It  showcases  100  exciting 
ads  with  concepts,  tips  and  techniques. 

To  order  Videos  and  ThbJoids  or  to  sc 
I^yiine  Meena  &  Co.  1-800/1 

■  A  powerful  headline,  like  the  one  above, 
stops  readers.  An  effective  ad  gets  response. 
Are  advertisers  getting  the  most  from  their 
ads  in  your  newspaper?  Fll  come  to  your 
market  and  show  them  how  to  get  results 
with  a  half-day  session  of  The  Power  of 
Newsprint -Copy/Strategy  Workshop. 
Newspaper  staffs  love  it  and 
local  advertisers  do  too. 

hedule  a  Copy/Strategy  Workshop  call 
318-8004  Fax:  212/989-4611 
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Fort  Wayne  paper 
names  ‘Johns’ 

THE  NEWS-SENTINEL  of  Fort 
Wayne,  Ind.,  has  begun  tracking  people 
charged  with  soliciting  prostitutes  and 
publishing  their  names  when  they’re 
convicted. 

Managing  editor  Richard  Battin  was 
presented  with  a  petition  signed  by 
1,000  members  of  the  Southwest  Area 
Partnership,  a  neighborhood  group. 
The  concerned  residents  wanted  the 
newspaper  to  print  the  names  of  those 
who  were  arrested,  but  executive  editor 
Joseph  Weiler  balked. 

“We  don’t  want  to  embarrass  people 
by  printing  their  names  if  they’re  inno¬ 


cent,”  he  said. 

“But  once  they  are  convicted,  we  feel 
that  publishing  their  names  will  be  a 
deterrent  and  will  help  neighborhoods 
become  safer.” 

N.Y.  Times  Co. 
reports  July  volume 

THE  NEW  YORK  Times  Co.  reported 
that  its  advertising  volume  decreased 
for  the  month  of  July  1995  at  the  New 
York  Times,  while  increasing  at  the 
Boston  Globe  and  at  the  company’s  27 
regional  newspapers. 

The  Times  was  down  2.7%  in  July 
and  up  2.9%  for  the  seven  months  of 
1995.  The  Globe  was  up  0.1%  in  July 


and  up  3.7%  for  the  seven  months.  The 
Regional  Newspaper  Group  was  up 
0.8%  in  July  and  1.9%  for  the  seven 
months. 

GNAS  signs  pact 
with  Bennis  Co. 

GANNETT  NATIONAL  Newspaper 
Sales  has  entered  into  an  agreement 
with  Bennis  Co.,  a  packager  for  super¬ 
market  brands. 

According  to  the  agreement,  Bennis 
will  provide  promotional  plastic  news¬ 
paper  bags  with  the  advertiser’s  sample. 
Bennis  sends  the  bags  to  newspapers, 
whose  carriers  can  stuff  and  deliver  the 
newspaper. 


DO  YOU  WANT  TO  IMPROVE  YOUR  NEWSPAPER’S  BOTTOM  LINE? 

Attend  the  Second  Annual  Media  Alliances  Conference  to  Learn  How  to  Increase 
Profits  Today  and  Provide  Value-Added  Services  Tomorrow 


Keynote  Speakers 


Scott  Kumit 
CEO  &  President 
MCI  Communications  - 
News  Corp.  Joint  Venture 


Terry  L.  Hershey 

President  -  Entertainment  Division 
Time  Warner  Interactive 


Jim  McKnight 
President  -  Info  Ventures 
Vice  President  -  Cox  Newspapers 


Join  400  executives  from  the  companies  that  are  changing  the  media  landscape  in  the  only  conference  where  decision 
makers  from  today  and  tomorrow’s  media  companies  meet  to  discuss  how  they  can  work  together.  Over  35  experts  in 
creating  alliances  through  new  technologies  will  address  the  issues  that  are  most  compelling  to  newspaper  executives. 

•  How  Can  You  Make  the  Best  Deal  to  Get  Your  Newspaper  Online? 

•  Which  Companies  Are  the  Logical  Partners  for  Your  Newspaper  and  How  Do  You  Approach  Them? 

•  Can  Your  Newspaper  Really  Work  with  a  Telco?  Should  It? 

•  What  New  Technologies  Can  Help  You  Make  Money  Now?  Which  Ones  Can  Save  You  Money? 

The  registration  fee  is  $895.  For  information  contact  The  Kelsey  Group  in  any  one  of  the  following  convenient  ways; 

Phone:  609-921-7200  E-mail:tkg@ix.netcom.com 

Fax:  609-921-2112  Web  site:  http;//www.kelseygroup.com/kelsey 


NETSCAPE 


The  Second  Annual  Media  Alliances  Conference 

September  27-29, 1995 
Hyatt  Regency  La  Jolla 
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from  18%  in  1991  to  96%  in  1995 
(contracts  through  late  July).  For  rea¬ 
sons  of  accuracy,  Rockwell  urged  the 
ITC  to  use  Commerce  Dept,  figures 
rather  than  those  supplied  by  manu¬ 
facturers  when  determining  if  press  im¬ 
ports  have  surpassed  a  mandated 
threshold  of  negligibility. 

It  says  that  U.S.  Customs  statistics 
show  German  and  Japanese  penetra¬ 
tion  are  above  the  threshold  and  will 
soon  exceed  it  individually. 

With  MAN  and  KBA,  Mitsubishi 
argues  that  Rockwell’s  figures  are 
“greatly  overstated”  because  only  a  few 
of  the  German  companies’  sales  were 
imports.  It  states  :  “When  import  share 
is  limited  to  true  ‘imports’  whose  sales 
were  priced  below  Rockwell,  potential¬ 
ly  injurious  imports  are  sporadic  and 
their  penetration  insignificant”  — 
even  more  so  when  adjusted  for  “non¬ 
comparable  TKS  sales.” 

Rockwell  contends  that  besides  dis¬ 
placing  its  sales  of  complete  replace¬ 
ment  press  systems,  “unfair  import 
competition...  also  has  seized  bread 
and  butter  sales  of  press  additions  and 
upgraded  components”  —  often  from 
existing  users  of  its  Goss  presses, 
“where  Rockwell  should  have  a  natural 
competitive  advantage.” 

TKS  and  Mitsubishi  argue  that  sales 
of  additions  and  upgrades  are  not 
“head-to-head  competitions”  with 
Rockwell,  but  instead  represent  cus¬ 
tomers’  decisions  to  refurbish  or  recon¬ 
figure  existing  equipment  and  add 
more  TKS  equipment  rather  than  buy 
new  Rockwell  equipment.  Any  lower 
prices,  they  say,  result  from  meeting 
customers’  needs  “in  a  different  man¬ 
ner  than  that  proposed  by  Rockwell.” 

Central  to  the  issues  of  dumping 
and  any  resulting  injury  is  the  impor¬ 
tance  attached  to  pricing  by  customers 
and  prospective  buyers.  Rockwell  said 
negotiations  with  one  customer 
showed  that  “any  preference  for  the 
original  equipment  manufacturer  is 
readily  abandoned  in  the  face  of  low 
price  bids  from  foreign  sources.” 

Denying  that  the  “market  is  wholly 
price-driven,”  a  redacted  passage  from 
Mitsubishi’s  brief  before  the  ITC 
states:  “In  exactly  half ...  of  the  com¬ 
petitive  bid  situations.  .  .the  lowest 
priced  bid  failed  to  win  the  contract.” 

It  adds,  “For  the  few  cases  in  which 
a  lower  priced  bidder  was  awarded  the 
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contract,  the  Commission  must  not 
automatically  assume  that  the  lower 
price  was  dispositive.”  And  it  concludes 
that  “in  all  cases  [price]  is  clearly  sub¬ 
ordinate  to  other  factors  that  have  a 
much  greater  impact  on  a  newspaper’s 
daily  operations.” 

While  acknowledging  the  impor¬ 
tance  of  those  other  factors,  Rockwell 
distinguishes  between  demand  and 
sales:  Demand  is  created  by  publishers’ 
business  needs  that  are  largely  met  by 
manufacturers’  technologies;  but  while 
price  cannot  stimulate  demand,  it  can 
make  or  break  a  sale,  owing  to  “at  least 
moderate”  “substitutability”  among 
competing  manufacturers’  press  pack¬ 
ages.  During  the  period  under  review,  i 
it  says,  its  competitors  “succeeded  in 
winning  four  of  the  10  largest  sales  and 
suppressing  prices  on  many  others”  by 
bidding  at  “dumped  prices.” 

Rockwell  says  it  worked  for  five  years 
with  the  Post  to  develop  a  plan,  based 
on  the  paper’s  objectives,  to  replace  its 
presses  (most  are  Goss).  “Once  those 
technical  issues  were  worked  out,”  says 
Rockwell,  “it  was  relatively  simple  for 
Mitsubishi  to  bid  on  the  then  well-de¬ 
fined  project;  in  fact,  Mitsubishi  was 
only  involved  for  seven  months  from 
start  to  finish,  a  response  time  that 
would  not  have  been  possible  if  Rock¬ 
well  had  not  paved  the  way.” 

It  concludes  that  “even  when  a  com¬ 
petitor  does  all  of  the  engineering  and 
technical  work,  another  competitor 
can  waltz  in  at  the  end  of  the  design 
process,  quickly  adapt  its  components 
to  the  layout,  and  walk  away  with  the 
order  if  the  price  is  right.” 

Blaming  unfair  pricing  for  its  declin¬ 
ing  financial  performance,  production, 
employment  and  research  and  develop¬ 
ment,  Rockwell  said  it  initially  reacted 
with  “intensive  cost  cutting.”  But  los¬ 
ing  the  Post  order  to  a  dumped  price,  it 
said,  “throttled  the  incipient  recovery 
and  will  inevitably  result  in  certain  in¬ 
jury  over  the  next  few  years.” 

Rockwell’s  brief  later  states:  “The 
Washington  Post  sale  alone  accounts 
for  approximately  50  percent  of  pro¬ 
jected  1995  sales  in  the  U.S.  market.” 

Because  press  sales  are  few  each  year 
and  demand  is  unresponsive  to  pricing, 
there  is  little  chance  to  mitigate  the  ef¬ 
fects  of  repeated  lost  sales  and  sup¬ 
pressed  prices,  and  therefore  the  loss  of 
one  especially  large  order  can  be  dam¬ 
aging,  according  to  Rockwell. 

In  the  matter  of  pricing,  both  Rock¬ 


well  and  the  Post  focused  on  particu¬ 
lars  of  high-level  negotiations  during 
the  last  two  weeks  of  February  to  sup¬ 
port  their  contrary  assertions. 

In  his  affidavit,  W.  Michael  Barnes, 
Rockwell  International  senior  vice  pres¬ 
ident,  finance  and  planning,  said  that 
although  he  is  “not  normally  involved 
in  negotiating  sales  contracts,”  a  call 
from  professional  acquaintance  Jay 
Morse  occasioned  his  meeting  in  New 
York  with  the  Washington  Post  Co. 
vice  president  and  chief  financial  officer 
for  just  that  purpose. 

Barnes  stated  that  Morse  related  the 
Post’s  very  positive  experience  with  its 
Rockwell  equipment  and  its  production 
director’s  strong  preference  for  new 
Goss  presses.  The  Rockwell  executive 
said  his  counterpart  also  expressed  the 
Post  Co.’s  willingness  to  pay  a  premium 
of  at  least  $10  million  for  Goss  presses 
(Rockwell’s  brief  says  “up  to  $15  mil¬ 
lion.”)  But  because  Mitsubishi’s  price 
was  $30-$40  million  lower  than  Rock¬ 
well’s  —  substantially  exceeding  any 
premium  the  Post  Co.  might  pay  — 
Barnes  said  Morse  asked  his  help  in  se¬ 
curing  a  lower  price  for  Goss  presses. 

In  his  sworn  statement,  Barnes  says 
he  called  Morse  four  days  later  with  a 
lower  price.  (Of  the  $250  million  the 
Post  announced  it  will  spend  on  a  two- 
plant  production  modernization  pro¬ 
ject,  no  bid  or  final  price  for  its  presses 
has  been  disclosed.) 

The  Dons  deal 
for  millions 

The  following  week,  talks  reached 
the  top  when,  according  to  Barnes,  Post 
Co.  chairman  and  CEO  Donald  Gra¬ 
ham  telephoned  Rockwell  chairman 
and  CEO  Donald  R.  Beall  with  word 
that  the  price  was  still  too  high. 

Fragments  of  the  next  paragraphs 
suggest  that,  over  the  next  three  days, 
Morse  called  Barnes  seeking  a  further 
price  cut;  Barnes  called  back  with  an¬ 
other  offer  (which  Rockwell  separately 
termed  a  second  “major”  reduction); 
Morse  responded  in  another  call  and 
indicated  that  while  the  Post  “was  on 
the  verge  of  making  its  final  purchase 
decision,”  it  would  extend  that  decision 
until  Feb.  27. 

On  that  day,  Graham  informed  Beall 
of  the  decision  to  buy  from  Mitsubishi, 
and  Morse  called  Barnes  to  thank  him 
for  his  efforts  and  explain  that  Rock¬ 
well’s  price  had  remained  too  high. 

Referring  to  negotiations  with  Post 
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Co.  executives  and  remarks  it  attributed 
to  Mitsubishi’s  legal  counsel,  Rockwell 
concluded  that  “price  was  the  para¬ 
mount  factor”  in  selection  of  a  Mit¬ 
subishi  press,  “was  the  driving  force  be¬ 
hind  the  loss  of  the  contract”  for  Rock¬ 
well,  and  that  Mitsubishi  decided  “to 
win  the  sale  at  whatever  price  was  nec¬ 
essary,  even  if  it  meant  charging  less 
than  the  cost  of  producing  the  presses.” 

The  Post  and  the  NAA 

As  a  participant  in  the  investigation, 
but  not  a  party  to  the  dispute,  the  Post 
Co.  submitted  to  the  ITC  a  brief  in 
which  it  denies  Rockwell’s  “claim  that 
price  was  the  decisive  factor.”  While 
stressing  the  importance  of  price,  it  said 
its  “decision  was  ultimately  made  on 
the  basis  of  non-price  factors.” 

Though  saying  the  outcome  of  the 
case  may  affect  the  entire  newspaper  in¬ 
dustry,  Carol  D.  Melamed,  the  Post  Co. 
government  affairs  vice  president,  told 
E&P  that  “our  information  is  that  de¬ 
livery  will  remain  on  schedule”  and  the 
deal  will  not  be  changed. 

Acknowledging  that  the  folder  is 
“the  most  critical  element  of  a  printing 
press,  and  Rockwell’s  proven  capability 
in  folder  technology  gives  it  a  competi¬ 
tive  advantage  with  papers  like  the 
Washington  Post,”  the  customer’s  brief 
also  cites  Mitsubishi’s  unmatched  suc¬ 
cess  in  keyless  inking. 

It  continues:  “The  presses  offered  by 
the  two  bidders  were  very  different  in 
crucial  aspects  of  their  technology  and 
proven  capabilities.  For  this  reason,  an 
‘apples-to-apples’  comparison  of  the 
bids  was  impossible.”  (Redaction  re¬ 
moved  what  was  “instead”  possible.) 

The  brief  goes  on  to  note,  however, 
that  Rockwell’s  own  acknowledgement 
“that  the  Post  was  prepared  to  pay 
‘without  hesitation’  a  premium  of  $10 
million  more  for  Rockwell  presses 
should  eliminate  any  question  about 
the  importance  of  non-price  factors  in 
the  market  for  large  printing  presses.” 

The  document  further  stated  that 
production  vice  president  and  “chief 
negotiator”  Michael  Clurman’s  remark 
in  May  that  Mitsubishi  was  “aggressive” 
in  seeking  the  Post’s  business  was  a  ref¬ 
erence  to  “overall  interest  in  the  con¬ 
tract,  including  the  lengths  to  which 
Mitsubishi  went”  to  show  its  capability 
and  commitment  to  the  project. 

Calling  cost  “an  important  consider¬ 
ation,”  and  echoing  the  words  of  Post 
Co.  lawyers.  Newspaper  Association  of 
America  president  Cathleen  Black 
wrote,  “in  view  of  the  complexity  and 


range  of  design,  installation  and  perfor¬ 
mance  options,  the  selection  process  is 
not  conducive  to  a  simple  apples-to-ap- 
ples  comparison.” 

In  a  letter  to  the  ITC’s  investigations 
director,  the  NAA  joined  the  Post  Co. 
in  another  argument  against  Rockwell’s 
position.  Although  the  association 
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“does  not  intend  to  take  sides,”  wrote 
Black,  its  board  of  directors  strongly 
prefers  “maintaining  multiple  sources  of 
supply  for  large  presses  and  related 
equipment”  to  better  assure  “develop¬ 
ment  of  creative  solutions  to  the  com¬ 
plex  problems”  newspapers  face  when 
replacing  or  adding  to  presses. 

In  an  overview  of  the  U.S.  newspaper 
industry  that  mentioned  “formidable 
economic  and  competitive  challenges” 
from  long-term  trends  and  recent  devel¬ 
opments,  Black  said  newspapers  are 
working  to  optimize  “flexibility,  utiliza¬ 
tion,  speed  and  technological  enhance¬ 
ment  of  their  printing  facilities.” 

“Any  restrictions  on  newspapers’  ac¬ 
cess  to  the  most  modern  and  cost-effec¬ 
tive  publishing  technology,”  she  con¬ 
cluded,  “could  significantly  impede  the 
competitive  and  economic  stability  of 
this  industry.” 

In  view  of  members’  interest  in  main¬ 
taining  a  competitive  marketplace  that 
preserves  “suppliers’  incentive  to  inno¬ 
vate  and  to  provide  optimum  service,” 
Black  urged  the  commission  “to  keep 
the  interest  and  needs  of  the  newspaper 
industry  in  sharp  focus.” 

The  Post  Co.  argues  that  rather  than 
“address  any  real  injury  or  threat,” 
Rockwell’s  petition  “appears  designed  to 


foreclose”  the  possibility  that  news¬ 
papers  “look  more  closely  at  foreign 
suppliers.” 

It  commenced  its  challenge  of  Rock¬ 
well’s  assertion  of  real  or  threatened  in¬ 
jury  by  asserting  that  analysis  of  a  peri¬ 
od  beginning  in  1991  will  be  distorted 
because  deliveries  peaked  in  that  year. 
The  brief  suggests  the  commission’s 
more  customary  three-year  period,  be¬ 
ginning  in  1992,  is  more  reasonable  be¬ 
cause  it  begins  and  ends  in  “off-peak 
years  around  a  recent  trough.” 

The  company  calls  Rockwell’s  effort 
to  persuade  the  commission  to  compare 
1991  operating  results  with  those  of  the 
most  recent  15  months  “nothing  more 
than  an  attempt  to  manufacture  an  in¬ 
jury  case  where  none  exists.” 

The  brief  goes  on  to  say  that  avail¬ 
able  data  on  Rockwell  operations  not 
only  “contradict”  claims  that  loss  of 
the  Post  sale  harmed  the  manufacturer 
during  the  period  under  investigation, 
but  also  “confirm  Rockwell’s  strength.” 
It  says  that  although  1991  record  sales 
and  profits  have  not  been  equaled,  “all 
evidence  indicates”  a  sharp  rebound  in 
operating  results  from  a  1993  low,  and 
that  business  continues  to  improve. 

As  for  the  Post  order  itself,  the  com¬ 
pany  says  that  although  it  is  a  large 
one,  the  effect  of  its  loss  on  Rockwell, 
rather  than  the  loss  itself,  is  the  rele¬ 
vant  issue.  The  brief  argues  that  one 
‘“lost  sale,’  no  matter  how  large,  is  not 
evidence  of  material  injury.” 

In  this  respect,  it  notes  that  after  the 
Post’s  decision  was  made,  the  Miami 
Herald  chose  Rockwell  to  supply  new 
presses,  and  that  Rockwell  had  won  re¬ 
cent  large  contracts  with  the  New  York 
Daily  News  and  the  New  York  Times . 

With  two  years  between  press  order 
and  delivery,  says  the  Post  Co.,  the  sale 
“could  not  possibly  have  had  any  mea- 
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surabie  impact”  on  Rockwell  operating 
results  during  the  period  under  review. 

Despite  its  own  emphasis  on  the  size 
and  effect  of  the  Post  contract,  Rock¬ 
well  insists  its  petition  is  not  based 
solely  on  that  sale  —  that  the  effects  of 
sales  of  low-priced  imports  stretch 
back  over  several  years.  Citing  ITC 
precedent  and  a  Senate  Finance  Com¬ 
mittee  report  on  the  subject,  however, 
it  adds  that  a  petition  based  on  a  single 
lost  sale  may  be  a  valid  one. 

The  Post  Co.  also  dismisses  a  possi¬ 
ble  threat  of  material  injury  because,  it 
says,  evidence  suggests  actual  injury  is 
not  imminent,  as  antidumping  law 
specifies.  It  also  contrasts  the  possibil¬ 
ity  of  threat  with  Rockwell’s  improved 
operating  results  since  1993,  current 
business  strength  and  “substantial  or¬ 
der  backlog.” 

Rockwell’s  position,  however,  is  that 
unlike  other  import  cases,  threat  pre¬ 
cedes  actual  importation  of  large  news¬ 
paper  presses  —  beginning  after  the 
sale,  “when  the  producer  .  .  .  gains  the 
benefit  of  the  production  and  revenue 
generation  of  the  sale.”  For  that  rea¬ 
son,  it  says,  threat  of  injury  should  be 
considered  imminent. 

Asking  that  the  antidumping  case 
be  dismissed,  the  Post  Co.  concludes 
that  the  “real  threat  of  injury”  is  to  the 
U.S.  newspaper  industry  if  “Rockwell’s 
control  over  the  supply  of  large  print¬ 
ing  presses  .  . .  were  to  tighten  further,” 
and  that  imposition  of  dumping  barri¬ 
ers  will  hinder  access  to  technology. 

German  firms  as  domestic 
producers  of  different  technologies 

Though  from  the  Post  Co.’s  perspec¬ 
tive,  its  big  buy  may  not  have  been 
based  primarily  on  price  and  neither 
hurts  nor  threatens  Rockwell’s  business. 
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MAN  Roland  nevertheless  told  the 
commission  that  “there  would  be  ab¬ 
solutely  no  basis  for  this  case”  without 
the  Post’s  press  order. 

In  language  similar  to  that  in  other 
respondents’  briefs,  MAN  blames  Rock¬ 
well’s  poor  results  of  1992-93  on  the  ef¬ 
fects  of  the  newspaper  industry’s  espe¬ 
cially  deep  recession  of  the  previous  two 


years,  and  states  that  “in  fact,  there 
were  almost  no  imports  over  the  last 
four  years,  and  certainly  none  to  which 
Rockwell’s  financial  performance  in 
1992-93  could  be  attributed.” 


In  seeking  to  be  excluded  from  the 
investigation,  MAN  says  that  it  and 
KBA  “were  not  serious  competitors”  for 
the  Post’s  press  order,  that  almost  all  of 
their  U.S.  orders  were  for  presses  man¬ 
ufactured  in  the  U.S.,  and  that  “there  is 
no  credible  allegation  or  evidence 
whatsoever  of  any  underselling  by  the 
German  producers.” 

According  to  MAN  and  KBA,  the 
Post’s  decision  came  down  to  Rockwell 
and  Mitsubishi  because  it  preferred 
their  keyless  inking  designs  rather  than 
the  anilox  technology  offered  by  the 
German  manufacturers.  MAN  saw  “no 
‘reasonable  overlap’  in  competition”  be¬ 
tween  Japanese  and  German  presses. 

Unlike  itself  and  KBA,  MAN  says 
Rockwell  and  the  two  Japanese  press 
makers  offer  no  bearerless  presses,  no 
double-width  machines  designed  to  run 
at  less  than  70,000  copies  per  hour  and 
no  flexo  presses. 

Rockwell  still  offers  the  double-width 
Flexoliner.  While  MAN  calls  it  “a  tech¬ 
nology  which  Rockwell  has  essentially 
abandoned  since  1989,”  Rockwell  says  it 
made  and  sold  flexo  equipment  after 
that  year. 

MAN  and  KBA  argue  that  their 
flexo  presses  are  made  in  America, 
“principally”  and  even  “almost  exclu¬ 
sively”  from  U.S.-made  parts.  MAN  said 
it  also  makes  its  Mediaman  60,000-cph 
offset  press  here.  KBA  disclosed  plans 
to  manufacture  all  large  newspaper 
presses  for  the  U.S.  market,  including 
offset  models,  at  its  York  plant. 

Mitsubishi  claims  no  manufacturing 
operations  in  the  U.S.  TKS  Ltd.  says 
that  its  Comar  and  TKS  (U.S. A.)  sub¬ 
sidiaries  make  the  T-NPC  computerized 
press  control  system  and  assemble  press 
additions  manufactured  in  Japan. 

KBA  says  its  only  import  was  the 
anilox-offset  Colora  press  sold  to  the 
South  Bend  (Ind.)  Tribune  in  1991  and 


delivered  last  year.  It  adds  that  importa¬ 
tion  of  three  lower  folders  for  its  flexo 
presses  going  into  the  Raleigh  Neu/s  & 
Observer  “are  outside  the  scope  of  this 
investigation  as  defined  by  the  [Com¬ 
merce  Department].” 

Saying  it  sold  no  imported  presses  af¬ 
ter  1991,  KBA  contends  there  is  no  ba¬ 
sis  for  a  trade  complaint. 

MAN  and  KBA  insist  they  do  not 
compete  with  Rockwell  on  price.  MAN 
says  it  sells  to  the  “few  customers  .  .  . 
willing  to  pay  a  premium”  for  their 
“higher-value”  product.  In  a  redacted 
passage,  KBA’s  brief  suggests  that  its 
sole  import,  sold  in  1991,  was  priced 
competitively,  going  on  to  say:  “Similar¬ 
ly,  MAN  Roland  has  testified  that  its 
two  sales  of  imported  offset  presses 
have  been  sold  at  prices  at  least  as  high 
as  the  price  offered  by  Rockwell.” 

Given  their  own  positions  and  com¬ 
mercial  behavior  in  a  market  dominat¬ 
ed  by  a  still-healthy  Rockwell,  the  Ger¬ 
man  companies  argue,  their  sales  nei¬ 
ther  injure  nor  threaten  to  injure 
Rockwell’s  U.S.  sales. 

MAN  stated,  however,  that  with  re¬ 
spect  to  Mitsubishi’s  sale  to  the  Post, 
Rockwell’s  assertion  that  loss  of  that 
contract  will  surely  and  substantially 
worsen  results  for  1996  and  1997,  reduc¬ 
ing  annual  revenues  by  25%-30%,  “may, 
at  most,  be  the  basis  for  a  finding  of 
threat  of  material  injury.”  Rockwell 
quotes  MAN  counsel’s  remark  during 
the  proceedings  that  Rockwell  has  a 
“strong”  case  for  future  threat. 

For  all  the  differences  stated  and  cit¬ 
ing  precedent  by  the  ITC,  KBA  asked 
the  commission  to  exercise  its  discre¬ 
tion  in  not  lumping  together  the  Ger¬ 
man  and  the  Japanese  firms  with  regard 
to  threat  of  injury.  It  saw  no  volume  or 
price  trends  that  would  justify  cumula¬ 
tive  assessment  of  the  imports. 

Rockwell  says  cumulation  was  war¬ 
ranted  in  view  of  the  factors  the  com¬ 
mission  generally  considers:  The  com¬ 
panies’  range  of  products  are  generally 
interchangeable  and  all  are  available  for 
sale  at  the  same  time  and  in  the  same 
way  in  the  same  markets. 

TKS  selling  add-ons  only; 
more  from  Mitsubishi 

Responding  to  the  ITC’s  determina¬ 
tion,  TKS  said  it  believes  it  should  not 
be  among  the  competitors  named  in 
the  petition,  and  it  doubted  that  press 
additions  and  related  equipment  be- 
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longed  in  the  investigation.  TKS  presi¬ 
dent  Kohei  Shiba  denied  dumping,  say¬ 
ing  his  company  “always  expects  a  rea¬ 
sonable  profit”  from  sales  in  any  coun¬ 
try. 

TKS  said  Shiba  was  disappointed 
with  the  otherwise  understandable  an¬ 
tidumping  laws  because  they  can  affect 
all  foreign  producers  even  when  only 
one  foreign  manufacturer  is  found  to  be 
selling  at  unfair  prices.  TKS  said  it  ex¬ 
pects  its  efforts  to  show  that  its  U.S. 
sales  were  not  made  at  less  than  fair 
prices  will  result  in  no  assessment  of 
antidumping  duties. 

TKS  (which  said  it  has  sold  no  press 
in  the  U.S.  since  1989)  maintains  that 
press  additions  are  a  separate  like  prod¬ 
uct  that  does  not  compete  with  domes¬ 
tic  additions  owing  to  limited  substi¬ 
tutability.  Customers,  it  says,  prefer 
equipment  and  services  from  the  manu¬ 
facturer  of  their  existing  press  for  rea¬ 
sons  of  familiarity,  compatibility,  on-site 
parts  inventory  and  single-source  war¬ 
ranty  and  service  programs. 

It  adds  that  those  who  recommend 
purchases  know  that  papers  are  likely 
to  blame  addition  problems  on  the 
supplier  when  it  is  the  same  firm  that 
supplied  the  press,  whereas  those  who 
make  the  recommendations  may  be 
blamed  for  problems  if  a  different  sup¬ 
plier  is  chosen  for  an  addition. 

For  all  these  reasons,  TKS  says  the 
preponderance  of  Rockwell  presses  in 
the  U.S.  gives  it  a  natural  advantage, 
which  TKS  has  only  overcome  when 
Rockwell  “either  was  unable  or  unwill¬ 
ing  to  provide  an  addition  that  satis¬ 
fied  the  customers’  technological 
needs.”  Imports’  effect  on  Rockwell’s 
additions  business,  it  contends,  “is,  at 
most,  negligible,”  and  neither  causes 
nor  threatens  to  cause  material  injury. 

TKS  denies  competition  for  addi¬ 
tions  on  a  basis  of  price,  citing  only 
“technological  differences  .  . .  that  dis¬ 
tinguish  the  performance  capabilities.” 

It  further  argues  that  demand  for  ad¬ 
ditions  is  “highly  elastic”  because  pub¬ 
lishers  can  be  flexible  in  timing  their 
purchases,  with  the  existing  press  serv¬ 
ing  as  an  “economic  substitute  for  an 
improved,  upgraded  press.”  For  that 
reason,  TKS  says,  its  additions  sales 
have  not  been  at  Rockwell’s  expense, 
but  “have  expanded  the  U.S.  market.” 

Rockwell  says  additions  meet  like- 
product  requirements  because  they 
perform  one  or  more  of  a  press’  func¬ 
tions,  share  a  press’  physical  character¬ 
istics,  components  and  end  uses,  have 
common  manufacturing  plants  and 


production  and  sales  personnel,  are 
bought  by  the  same  customers  and 
have  no  use  or  market  apart  from  those 
of  the  presses  to  which  they  are  joined. 

No  less  than  the  other  respondents, 
Mitsubishi  argued  that  Rockwell’s  fi¬ 
nancial  and  commercial  health,  con¬ 
tinuing  market  dominance  (and  conse¬ 
quent  competitive  advantages  in  parts, 
additions  and  press  replacements)  and 
recent  recovery  from  the  recession  are 
inconsistent  with  a  finding  of  present 
or  probable  future  injury  from  imports. 

Relying  on  Rockwell  earnings  re¬ 
ports  to  show  the  company’s  health 
and  improvement  in  1994  and  1995,  its 
published  statement  attributing  im¬ 
proved  earnings  to  more  sales  of  high¬ 


er-margin  large  newspaper  presses,  and 
redacted  figures  for  Rockwell’s  exports, 
Mitsubishi  said  that  during  the  period 
of  investigation,  “low-priced  sales”  of 
Japanese  and  German  presses  had  “no 
significant  impact  on  the  U.S.  market,” 
and  imports’  volume  and  market  share 
showed  “no  significant  rate  of  in¬ 
crease.” 

Rejecting  inclusion  of  sales  of  what 
it  says  were  presses  made  by  U.S.  affil¬ 
iates  of  German  companies,  imported 
presses  priced  higher  than  Rockwell’s 
and  customer-preferred  press  additions 
that  did  not  represent  new-press  sales 
lost  to  lower-priced  imports,  Mit¬ 
subishi  says  the  “case  rests  on  Rock¬ 
well’s  efforts  to  persuade  [the  ITC]  to 
speculate  on  the  future  effects  of  two 
transactions  that  occurred  in  the  first 
half  of  1995.” 

The  public  version  of  the  company’s 
brief  identifies  the  first  only  as  the  sale 
of  presses  that  it  asserts  were  not  im¬ 
ports  and  are  therefore  irrelevant  to 
the  investigation. 

Mitsubishi  said  the  second  transac¬ 
tion,  its  contract  with  the  Post,  does 
not  support  the  case  for  antidumping 
duties  in  view  of  a  “healthy”  and  im¬ 
proving  U.S.  industry  and  because,  it 
contends,  one  lost  sale  cannot  amount 
to  current  or  threatened  injury.  It  cites 
a  Rockwell  assertion  that  other  large 
U.S.  orders  will  soon  be  placed. 

It  goes  on  to  argue  that  alleged  fu¬ 
ture  deleterious  effects  on  Rockwell 
owing  to  that  firm’s  inability  to  obtain 
enough  sales  to  support  its  operations 
“rest  on  pure  speculation  .  .  .  that  di¬ 


rectly  conflicts  with  the  history  of  the 
market”  that  Rockwell  dominates. 
Rockwell,  it  adds;  failed  to  explain  how 
it  arrived  at  projected  declines  in  sales 
and  profits. 

In  making  financial  estimates  for 
this  year  and  next,  Rockwell  says  it  ex¬ 
pects  to  benefit  from  “significant 
economies  of  scale  .  .  .  from  the  back- 
to-back  production  for  the  1993  New 
York  Times  and  Boston  Globe  sales  and 
the  1994  Daily  News  sale,”  and  then 
experience  an  opposite  effect  — 
“rapidly  decreasing  returns”  —  from 
the  loss  of  a  large  sale  to  Gannett  Co.’s 
Rochester  newspapers  last  year  and  the 
Post  sale  last  spring. 

Rockwell  also  maintains  that  it  has 
reached  the  practical  limit  of  what  it 
described  as  “relentless  cost  cutting.” 

In  its  defense,  Mitsubishi  further 
maintains  that  speculation  on  the  ef¬ 
fects  of  the  Post  sale  is  no  substitute  for 
examination  of  traditional  indications 
of  threat.  And  in  this  case,  it  says,  evi¬ 
dence  of  a  pattern  of  import  under¬ 
selling  is  lacking  and  demand  is  rising, 
not  falling. 

As  for  its  own  most  recent  U.S.  sale, 
and  without  reference  to  the  substance 
of  the  last  two  weeks  of  negotiations 
for  that  sale,  Mitsubishi  concludes  in 
its  summary  argument  that  “it  is  not  at 
all  clear  that  the  Post  sale  was  won... 
on  the  basis  of  price.” 

While  it  defers  to  the  Post’s  explana¬ 
tion  of  how  it  evaluated  competing 
bids,  Mitsubishi  does  discuss  pricing  in 
general  during  the  period  of  investiga¬ 
tion. 

Referring  to  figures  deleted  from  the 
public  version  of  its  brief,  Mitsubishi 
says  that  in  instances  with  and  without 
competition,  “the  differences  between 
Rockwell’s  initial  and  final  bids  varied 
within  a  similar  range,  and  on  average 
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purchasers  were  able  to  extract  virtual¬ 
ly  the  same  percentage  reduction  from 
the  initial  bid,  without  regard  to  the 
presence  or  absence  of  import  compe¬ 
tition.” 

In  negotiations,  says  Mitsubishi, 
manufacturers  are  limited  in  pricing  by 
customers’  ability  to  defer  orders  owing 
to  presses’  typically  long  service  life 
and  the  extension  of  that  life  with  up¬ 
grades,  add-ons  and  slip-in  units. 

It  concludes:  “The  public  record 
clearly  shows  that  newspapers  have 
been  able  to  wait  for  the  technological 
innovations  they  want,  defer  purchas¬ 
ing  decisions,  and  await  a  particularly 
profitable  business  climate  before  mak¬ 
ing  their  purchase  decisions.” 

Contending  that  Rockwell  managed 
to  maintain  its  research  and  develop¬ 
ment  leadership,  Mitsubishi  pointed  to 
Rockwell’s  1993  annual  report,  which 
states  that  important  R&D  programs 
were  “sustained  through  the  current 
recession,  resulting  in  new  products 
that  strongly  position  us  in  major  mar¬ 
kets.” 

The  Graphic  Systems  division,  it 
continued,  “is  maintaining  its  clear, 
market- leadership  position  through  in¬ 
troducing  new  products  and  improved 
productivity  features.” 

Mitsubishi  cites  the  level  of  Rock¬ 
well  research  and  development  in  the 
years  after  the  recession  to  show  that 
its  experience  does  not  correspond  to 
its  predictions  of  future  R&.D  losses. 

Rockwell  Graphic  Systems  engineer¬ 
ing  and  technology  vice  president 
Alan  Sheng  testified,  however,  that 
“all  development  is  funded  by  sales,” 
which  he  called  “critical”  to  product 
development  because  sale  of  presses 
with  new  or  improved  technologies 
provide  “primary  funding”  for  develop¬ 
ment  programs. 

Mitsubishi  returns  to  the  issue  later 
when  it  states  that  throughout  the  pe¬ 
riod  of  investigation,  “Rockwell  consis¬ 
tently  —  and  properly  —  boasted  of  its 
continued  product  innovation.” 

The  brief  makes  particular  reference 
to  Rockwell’s  success  with  its  Goss 
Colorliner  blanket-to-blanket,  four- 
color,  tower  press. 

It  says  “Rockwell’s  opportunity 
peaked  in  1991,”  after  which  others  be¬ 
gan  offering  competitive  color  presses. 
In  this  connection,  Mitsubishi  joined 
the  other  respondents  in  asking  that 
the  period  of  investigation  not  be  ex¬ 
tended  to  include  1991,  which  it  called 
an  “aberrant  year  during  which  .  .  . 
Rockwell  held  extraordinary  market 


share”  gained  from  its  Colorliner’s  tem¬ 
porary  technological  monopoly. 

Given  the  recession  of  the  early 
1990s,  it  said  any  changes  in  Rockwell 
R&D  are  more  likely  attributable  to 
“commercial  considerations  unrelated 
to  import  conditions.”  In  any  event, 
Mitsubishi  maintains  there  “were  no 
significant  sales  lost”  to  dumping  from 
1991  to  1994. 

Mitsubishi  insists  that  because  the 
Post  sale  occurred  after  the  period  of 
investigation  and  because  the  sold 
presses  will  not  be  imported  for  anoth¬ 
er  two  years,  Rockwell  cannot  adduce 
a  case  of  present  injury  from  the  Post 
contract. 

It  further  states  that  there  is  “no  rea¬ 
sonable  indication  that  either  imports 
or  actual  injury  are  imminent,”  basing 
its  argument  on  what  it  says  is  the  ab¬ 
sence  of  “clearly  seen  and  imminent” 
“change  in  circumstances”  that  “would 
create  a  situation  in  which  the  dump¬ 
ing  would  cause  injury,”  as  specified  by 
the  trade  accords. 


room  employees,  the  Free  Press  put  a 
new  offer  on  the  table  Aug.  30  that 
would  have  granted  a  10%  raise  over 
three  years,  but  had  several  other  fea¬ 
tures  the  Newspaper  Guild  Local  22 
rejected. 

Among  them:  50%  of  the  increase 
would  be  based  on  merit  evaluations. 
Guild  members  would  be  required  to 
cross  the  picket  lines  of  production 
workers  and  the  newsroom  would  be¬ 
come  an  “open  shop,”  that  is,  union 
membership  would  not  be  a  require¬ 
ment  for  employment. 

Despite  the  Guild  rejection,  more 
striking  Free  Press  journalists  crossed 
the  picket  lines  as  the  week  went  on. 
The  paper’s  best-known  sportswriter, 
Mitch  Albom,  was  among  the  journal¬ 
ists  who  returned  to  work  Sept.  5. 

More  than  125  of  the  274  Guild 
members  and  former  members  have 
crossed  the  picket  lines.  At  the  Detroit 
News,  about  80  of  190  Guild  strikers 
have  returned  to  work,  editor  and  pub¬ 
lisher  Giles  said. 

Giles  was  personally  targeted  for  a 
demonstration  Sunday,  Sept.  3  when 
Detroit  Roman  Catholic  Auxiliary 
Bishop  Thomas  Gumbleton  and  other 
clergy  held  a  news  conference  outside 
the  Presbyterian  church  Giles  regular¬ 
ly  attends.  Gumbleton  called  the  hir¬ 


ing  of  replacement  workers  by  the  De¬ 
troit  papers  “unjust  and  immoral.” 

Giles,  who  said  he  was  not  at  the 
church  because  he  was  out  of  town  for 
the  weekend,  was  targeted  apparently 
because  of  a  News  editorial  and  a  let¬ 
ter  he  wrote  defending  the  hiring  of  re¬ 
placements  as  a  way  to  give  both  sides 
serious  incentives  to  settle  the  strike. 

“If  employers  cannot  replace  striking 
workers,  the  effect  is  to  give  the  unions 
a  monopoly  grip  on  the  workplace. 
This  would  put  the  newspapers  at  a  sig¬ 
nificant  disadvantage  because  the 
News  and  Free  Press  have  no  such  mo¬ 
nopoly  over  the  delivery  of  news,”  Giles 
wrote. 

Meanwhile,  the  International  Broth¬ 
erhood  of  Teamsters  launched  a  cam¬ 
paign  from  its  Washington  headquar¬ 
ters  to  embarrass  Gannett  Company 
executives. 

Teamsters  members,  joined  by  mem¬ 
bers  of  the  Newspaper  Guild,  the 
Graphic  Communications  Internation¬ 
al  Union  and  other  newspaper  labor 
groups,  distributed  handbills  demand¬ 
ing  the  chain  fire  Detroit  Newspapers 
president  and  chief  executive  officer 
Frank  Vega  for  alleged  insider  stock 
trading. 

Leaflets  accusing  Gannett  of  “moral 
hypocrisy”  were  distributed  in  front  of 
the  offices  of  three  Gannett  board  of 
directors  members  in  Washington, 
New  York  City  and  Chicago.  The 
handbills  noted  Vega  paid  $98,338  in 
1994  to  settle  a  Securities  and  Ex¬ 
change  Commission  complaint  that  he 
used  illegal  insider  information  to 
profit  from  trading  of  an  upstate  New 
York  bank’s  stock. 

A  former  Gannett  official,  Thomas 
J.  Farrell,  was  charged  with  initiating 
the  scheme,  which  also  involved  four 
other  people.  In  the  settlement,  Vega 
did  not  admit  guilt  or  innocence  of  the 
charges. 

“I  find  it  interesting  that  a  union, 
under  the  oversight  of  the  federal  gov¬ 
ernment  for  its  criminally  corrupt  his¬ 
tory,  is  attempting  to  cast  stones,”  Vega 
said  in  a  statement  reacting  to  the 
Teamsters  campaign. 


TO  SHOW  SOLIDARITY  with  strik¬ 
ing  Detroit  newspaper  workers,  San 
Francisco  and  San  Jose  union  members 
held  a  rally  Aug.  25  in  front  of  the  San 
Jose  Mercury  News. 


Violence 

Continued  from  page  12 


S.E  unions  back 
Detroit  strikers 


32 


Editor6?Publisher  •  September  9,  1995 


Pattern 

Continued  from  page  1 1 

Ito  is  one  candidate,  Abrams  assert¬ 
ed.  “Because  lawyers  are  performing 
for  the  cameras,  he  has  threatened  to 
pull  the  plug  instead  of  asking  [lead 
prosecutor]  Marcia  Clark  and  the  oth¬ 
ers  to  focus  on  the  arguments,”  the 
panelist  griped.  “Why  can’t  the  judge 
enforce  certain  guidelines?  He  has 
done  it  on  occasion,  but  not  all  the 
time.” 

In  any  event,  Abrams  said,  “cameras 
are  better  than  having  [lead  defense  at¬ 
torney]  Johnnie  Cochran  coming  out 
and  telling  the  press  what  went  on  the 
courtroom.” 

Both  Margolick  and  Abrams  have 
law  degrees. 

The  panelists  also  speculated  on  the 
availability  of  the  jury  for  interviews  af¬ 
ter  it  renders  a  verdict.  Deutsch,  who 
said  the  press  already  has  requested 
permission  to  speak  to  the  jurors,  pre¬ 
dicted  they  will  comply.  Margolick  dis¬ 
agreed,  suggesting  they  are  more  likely 
to  sell  their  thoughts  and  jury-room 
recollections  to  the  tabloid  media  or 
book  publishers  for  big  money. 

“They  realize  the  monetary  value  of 
what  they  will  say,”  he  remarked. 
“They’ll  be  more  in  demand  than  ju¬ 
rors  have  ever  been.” 

Deutsch  called  the  protection  of  the 
sequestered  jury  “silly”  in  view  of  the 
fact  that  through  the  questionnaires 
the  jurors  initially  filled  out,  the  press 
knows  all  about  them,  except  for  their 
names. 

“Actually,  the  public  doesn’t  care 
who  the  jurors  are  unless  it’s  a  next 
door  neighbor  of  a  juror  and  he  would 
know  it  anyway,”  she  said.  “There  is  no 
excuse  for  jurors  to  be  kept  anonymous 
unless  it’s  a  mafia  trial.” 

Despite  press  restrictions  and  other 
problems,  the  Simpson  trial  “has  been 
quite  an  experience,”  Deutsch  com¬ 
mented.  “If  we  learn  anything  at  all 
from  it,  it’s  that  the  trial  is  a  morality 
play  or  the  ultimate  soap  opera  as  all 
trials  are,”  she  posited.  “We  also  are 
learning  that  judges  are  not  perfect. 
They  have  their  foibles  like  anyone 
else.  And  that  the  media  are  not  per¬ 
fect.  Maybe  the  ultimate  story  of  the 
O.J.  trial  is  the  media.  Did  we  do  a 
good  job  of  it,  and  can  we  go  on  and 
cover  other  trials?  Will  we  even  be  al¬ 
lowed  to?  And  we  are  learning  a  lot 
about  the  media  being  a  participant  in 
the  trial  rather  than  assuming  our  tra¬ 
ditional  role  as  observers.” 


Fang 

Continued  from  page  15 

She  “probably  will  object”  to  the  In¬ 
dependent’s  likely  support  of  Democrat¬ 
ic  Assemblyman  Willie  Brown  in  the 
upcoming  mayoral  race.  Fang  noted. 

“I  have  to  work  on  her,”  he  said, 
smiling. 

The  Independent’s  offices  in  the 
down-scale  Bayview-Hunter’s  Point 
area  contain  several  Chinese  art  ob¬ 
jects  contributed  by  Mrs.  Fang,  includ¬ 
ing  two  wooden  lions  who  guard  the 
entrance. 

Fang  generally  got  high  marks  from 
other  newspaper  people. 

“What  he  has  been  able  to  do  with 
the  Independent  is  remarkable,”  said 
John  Moses,  a  former  Independent  staff 
writer  now  with  the  Marin  (Calif.)  In¬ 
dependent  Journal. 

“A  lot  of  people  thought  he  would 
fail,  but  he  didn’t.  He  has  built  a  big 
operation  without  a  lot  of  resources,” 
Moses  said. 

San  Francisco  Bay  Guardian  editor 
and  publisher  Bruce  Brugmann  credit¬ 
ed  Fang  with  “developing  a  strong 
community  base.” 

“That’s  no  mean  accomplishment  in 
one  of  the  most  competitive  print 
scenes  in  the  country,”  Brugmann 
added. 

“And  he’s  been  particularly  effective 
in  establishing  an  ad  base  against  the 
Chronicle  and  Examiner.” 

More  than  30  weeklies  and  neigh¬ 
borhood  monthlies  circulate  in  San 
Francisco. 

Even  Examiner  executive  editor  Phil 
Bronstein  spoke  favorably  of  Fang,  say¬ 
ing,  “He  puts  out  a  very  good  neigh¬ 
borhood  paper  that  fills  a  need  in  the 
marketplace,  although  1  think  they 
take  a  bludgeon  approach  to  politics.” 


Another  local  journalist,  who  re¬ 
quested  anonymity,  lauded  Fang’s 
buildup  of  the  Independent  group,  but 
remarked:  “The  trouble  with  Ted  is  his 
heavy  involvement  in  partisan  politics. 

1  feel  his  role  as  a  journalist  is  some¬ 
times  outweighed  by  his  political  moti¬ 
vation.” 

Independent  managing  editor  Susan 
Herbert,  who  was  working  at  the  paper 
when  the  Fangs  took  over,  linked  Ted 
Fang’s  political  activities  to  his  concern 
for  the  community’s  welfare. 

“He’s  a  fine  manager  who  is  passion¬ 
ate  about  the  community,”  she  said. 
“But  he’s  also  competitive.  He’s  very 
pleased  when  we  get  something  before 
the  dailies.” 

Village  Voice 
publishes  listings 

NEW  YORK  CITY’S  Village  Voice  this 
month  begins  publishing  New  York 
Listings,  a  100,000-circulation  enter¬ 
tainment  guide. 

The  tabloid  is  an  expansion  of  the 
weekly’s  stand-alone  section  Choices, 
which  Crain’s  New  York  Business  called 
“the  mother  of  all  listings  sections.” 

The  guide  will  be  distributed  every 
Friday  at  1,600  locations  throughout 
the  city. 

Kids^  weekly  does 
custom  publishing 

TOMORROW’S  MORNING,  A  Los 
Angeles-based  weekly  newspaper  for 
children,  has  created  a  custom  publish¬ 
ing  division  to  produce  advertorials, 
event  programs  and  marketing  materi¬ 
als. 


Call  for  Entries 

JohnB.  Oakes  Award 

for  Distinguished  Environmental  Journalism 

The  1995  Oakes  Award,  and  its  $3,000  prize,  will  go  to  the  authorfs)  of  an 
outstanding  article  (or  single-topic  series)  in  a  newspaper  or  magazine,  pubUshed 
between  October  1,  1994  and  September  30,  1995,  that  makes  an  exceptional 
contribution  to  pubbc  understanding  of  contemporary  environmental  issues. 

Application  deadline:  October  5,  1995 

For  information/entry  form,  write  Oakes  Award,  The  Amicus  Journal, 

40  West  20th  Street,  New  York,  NY  10011;  or  caU  212-727-4412. 


Editor6?Publisher  •  September  9,  1995 


33 


Syndicates/News  Services 

Should  cartoonists 
draw  role  models? 

‘FoxTrot’  creator  Bill  Amend  answers  this  question 
during  a  speech  at  the  Ohio  State  cartoon  festival 


by  David  Astor 

CAN  CARTOON  CHARACTERS  be 
funny  and  serve  as  role  models  at  the 
same  time? 

Comic  creators  have  grappled  with 
this  question  for  years.  Late  last 
month,  another  one  did  so  in  a  speech 
at  Ohio  State  University’s  Festival  of 
Cartoon  Art. 

“FoxTrot”  creator  Bill  Amend  said 
it’s  very  difficult  to  make  role  model 
behavior  funny,  interesting  and  rele¬ 
vant  to  readers. 

“But  1  do  try  to  find  a  balance  be¬ 
tween  being  too  sugary  and  too  sarcas¬ 
tic,”  added  the  Universal  Press  Syndi¬ 
cate  cartoonist. 

Amend  began  thinking  about  this 
issue  soon  after  starting  the  seven- 
year-old  “FoxTrot,”  which  he  described 
as  a  family  strip  with  an  “edge.”  The 
cartoonist’s  expectation  in  1988  was 
that  his  main  audience  would  be 
young,  college-educated  adults. 

But  he  ended  up  receiving  a  number 
of  letters  from  children  —  complete 
with  block  letters,  misspellings  and  en¬ 
velopes  addressed  by  their  parents. 
Amend  couldn’t  understand  why  these 
elementary-school  kids  were  reading 
“FoxTrot”  until  he  realized  that  many 
of  them  liked  the  minor  character  of 
Quincy,  the  iguana  owned  by  10-year- 
old  “brainiac”  Jason  Fox. 

“If  you  do  not  want  little  kids  to 
read  your  comic,  do  not  —  1  repeat,  do 
not  —  include  a  cute  animal,”  Amend 
advised  the  audience  with  a  smile. 

Amend  was  happy  at  first  to  have  a 
wider  readership  than  he  anticipated, 
but  then  he  began  getting  an  occasion¬ 
al  letter  asking  why  the  “FoxTrot”  kids 
argued  so  much,  used  insulting  lan¬ 
guage,  and  so  on. 

“Why  can’t  your  characters  be  better 


Bill  Amend 


role  models?”  asked  one  reader  corre¬ 
spondent. 

Amend  said  this  “got  me  where  it 
hurts.  1  genuinely  like  children.  1  was  a 
camp  counselor.  1  taught  kids.  I’m  a 
parent.” 

The  speaker  recalled  first  rationaliz¬ 
ing  that  he  wasn’t  writing  “FoxTrot”  for 
kids,  and  that  it  was  ridiculous  to  wor¬ 
ry  about  how  readers  may  be  influ¬ 
enced  by  cartoon  characters. 

“They’re  not  human!”  Amend  not¬ 
ed.  “They  lead  contrived,  fictional 
lives!” 

Then  Amend  remembered  that, 
when  he  was  a  kid,  he  used  to  dive 
down  the  stairs  in  imitation  of  a  “Fan¬ 
tastic  Four”  cartoon  character. 

So  Amend  thought  about  it  some 
more,  and  decided  that  he  should  “ex¬ 
ercise  more  care”  when  possible. 

“Do  1  really  need  to  use  the  word 


‘dork’  here  or  will  ‘doofus’  work  just  as 
well?”  he  said,  offering  one  humorous 
example  of  his  thinking  process. 

While  each  “d”  word  refers  to  a  stu¬ 
pid  person,  dork  is  also  slang  for  penis. 

But  the  Foxes  still  squabble  a  lot,  be¬ 
cause  that’s  the  way  many  families  act. 
What  Amend’s  strip  often  does  is  exag¬ 
gerate  and  parody  this  household  con¬ 
flict. 

“If  you  eliminate  everything  that’s 
less  than  ideal  about  family  life,  you 
will  be  painting  a  picture  that  readers 
don’t  recognize  and  can’t  relate  to,”  the 
cartoonist  said.  “The  power  of  the 
comic  to  affect  and  influence  is  wasted 
....  If  you  want  kids  to  take  away  a 
positive  message,  you  have  to  be  hon¬ 
est  with  them.” 

He  added,  “The  perfect  role  model 
isn’t  necessarily  the  best  way  to  dis¬ 
suade  bad  behavior.  Satire  and  shock 
all  work  better  than  passive  good 
examples.” 

Amend  noted  that,  while  some  peo¬ 
ple  take  MTV’s  Beavis  and  Butthead 
cartoon  literally,  “it’s  a  wonderful  par¬ 
ody  of  moronic  attitudes  in  high 
school.” 

People  are  imperfect  and  complicat¬ 
ed,  the  speaker  continued.  Amend  re¬ 
called  that,  as  a  high  schooler,  he  was  a 
near-straight-A  student,  the  president 
of  the  math  club,  an  Eagle  Scout  and  a 
churchgoer.  But  he  also  “swore  a  lot” 
and  “drove  my  parents  station  wagon 
like  an  F-16  jet.”  - 

Then  there  is  the  matter  of  being 
funny,  which  is  of  some  importance  to 
anyone  trying  to  get  a  humor  comic 
into  syndication  —  and  keep  it  there. 

“Ideal  behavior  isn’t  particularly  fun¬ 
ny,”  Amend  said.  “Humor  isn’t  about 
doing  the  homework  you’re  supposed 
to;  it’s  about  the  lengths  you’ll  go  to 
not  do  the  homework.” 

United  widening  its 
sales  deal  with  CF 

UNITED  MEDIA  WILL  represent 
Chronicle  Features  material  in  all  mar¬ 
kets  of  the  world. 

The  agreement  marks  a  new  phase 
in  an  association  between  the  two  syn¬ 
dicates  that  began  in  1987,  when  Unit¬ 
ed  became  Chronicle’s  overseas  repre¬ 
sentative. 

Chronicle  is  retaining  all  its  editori- 
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al  functions,  including  editorial  devel¬ 
opment.  Syndicate  production,  copy 
delivery  and  accounting  will  also  con¬ 
tinue  at  Chronicle’s  San  Francisco  of¬ 
fice. 

“This  means  that  Chronicle  Fea¬ 
tures  can  now  offer  its  contributors  the 
intimacy  of  a  small  syndicate  with  the 
marketing  strength  and  creativity  of  a 
major  company,”  said  Chronicle  edi¬ 
tor/general  manager  Stuart  Dodds, 
who  will  visit  New  York  City  Sept.  27 
and  28  for  a  sales  conference  chaired 
by  United  vice  president/sales  and 
marketing  Lisa  Klem  Wilson. 

United  senior  vice  president/general 
manager  Sid  Goldberg  added,  “Based 
on  our  very  successful  syndication  of 
Chronicle  Features  material  abroad,  we 
expect  to  expand  its  exposure  in  the 
United  States  and  Canada.” 

Chronicle  has  nearly  20  features,  in¬ 
cluding  editorial  cartoons  by  Ted  Rail, 
and  op-ed  columns  by  Cynthia  Tucker 
and  the  team  of  Roberto  Rodriguez 
and  Patrisia  Gonzales.  It  also  was  the 
first  syndicate  to  distribute  “The  Far 
Side”  by  Gary  Larson. 

APN  is  syndicating 
‘House’  by  Careys 

A  WEEKLY  COLUMN  that  offers 
home  building,  remodeling  and  reno¬ 
vation  advice  is  being  syndicated  by 
Associated  Press  Newsfeatures. 

“On  the  House”  is  by  licensed  con¬ 
tractors  James  and  Morris  Carey,  who 
also  do  a  syndicated  call-in  radio  pro¬ 
gram  of  the  same  name  for  more  than 
35  stations,  appear  on  TV,  and  write 
books. 

Their  column,  which  comes  with 
graphics,  describes  how  to  complete  a 
project  from  start  to  finish.  It  also  an¬ 
swers  reader  questions. 

Building  is  in  the  blood  of  the  Carey 
brothers.  Their  grandfather,  Gaetano 
Seeno,  was  responsible  for  a  number  of 
buildings  in  the  Bay  Area,  and  helped 
in  the  reconstruction  of  San  Francisco 
after  the  1906  earthquake. 

Eighty-three  years  later,  James  and 
Morris  were  on  the  radio  answering 
the  public’s  questions  about  structural 
damage  after  the  October  1989  Bay 
Area  earthquake.  For  these  efforts, 
they  and  KCBS  San  Francisco  received 
a  George  Foster  Peabody  Award. 

The  Careys  have  also  been  named  to 
Remodeling  magazine’s  “Big  50”  hall  of 
fame. 

Their  “On  the  House”  feature  ap- 
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pears  in  dozens  of  papers,  including 
the  Cleveland  Plain  Dealer,  Los  Ange¬ 
les  Times,  New  Orleans  Times- 
Picayune  and  San  Diego  Union-Tri¬ 
bune. 

For  more  information,  call  1-800- 
REPAIR-IT. 

Feature  groups  will 
assemble  in  Atlanta 

SYNDICATED  CREATORS  WILL  be 
among  the  people  speaking  at  the 
Newspaper  Features  Council  (NFC) 
and  American  Association  of  Sunday 
and  Feature  Editors  (AASFE)  meet¬ 
ings  in  Atlanta  next  month. 

The  luncheon  speaker  at  the  Oct.  11 
NFC  gathering  will  be  Atlanta  Consti¬ 
tution  editorial  page  editor  Cynthia 
Tucker,  who  also  writes  an  op-ed  col¬ 
umn  syndicated  by  Chronicle  Features. 

Later  in  the  afternoon,  Pulitzer 
Prize-winning  editorial  cartoonist 
Mike  Luckovich  of  the  Constitution 
and  Creators  Syndicate  will  give  a 
“chalk  talk.” 

Among  the  other  NFC  speakers  will 
be  Raleigh,  N.C.,  News  &  Observer 
executive  editor  Frank  Daniels  111,  who 
plans  to  discuss  newspapers  and  the  in- 
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formation  superhighway. 

That  evening,  there  will  be  a  joint 
NFC/ AASFE  reception  at  the  Carter 
Presidential  Center  hosted  by  Jimmy 
and  Rosalynn  Carter.  The  former  pres¬ 
ident  now  writes  a  column  for  the  New 
York  Times  Syndicate. 

The  Oct.  11-14  AASFE  convention 
will  feature  two  luncheon  speakers: 
Tipper  Gore,  wife  of  vice  president  Al 
Gore,  on  Oct.  12;  and  author  Jonathan 
Kozol  on  Oct.  13. 

Sessions  will  cover  topics  such  as 
“What  Feature  Sections  Can  Learn 
from  Newspapers  Around  the  World,” 
“Newspapers  and  Television  News  Op¬ 
erations,”  “The  Olympics:  Opportuni¬ 
ties  for  Feature  Sections”  and  “Writing 
with  Voice.” 

Among  the  speakers  at  that  last  ses¬ 
sion  will  be  “Why  Things  Are”  colum¬ 
nist  Joel  Achenbach  of  the  Washing¬ 
ton  Post  Wtiters  Group. 

For  more  information  about  the  two 
meetings,  which  will  take  place  at  the 
Ritz-Carlton/Buckhead,  call  Mary  Na- 
han  at  the  AASFE,  703-648-1286;  and 
Corinta  Kotula  at  the  NFC,  203-661- 
3386. 

Kotula  also  reported  that  additional 
copies  of  the  latest  NFC  newsletter  are 
available  for  any  caller  requesting  one. 
The  issue  includes,  among  other 
things,  the  views  of  various  syndicate 
executives  and  others  on  the  future  of 
comics. 

Religion  is  part  of  a 
new  book  by  Keane 

A  NEW  COLLECTION  OF  “Family 
Circus”  comics  called  Count  Your 
Blessings  has  been  released  by  Focus 
on  the  Family  Publishing  of  Colorado 
Springs. 

Many  of  the  cartoons  in  the  book 
portray  religion  as  a  natural  part  of 
everyday  life,  according  to  “Family  Cir¬ 
cus”  creator  Bil  Keane,  who  is  with 
King  Features  Syndicate. 

More  information  in 
Spanish  TV  listings 

TVDATA  HAS  ADDED  “Popular 
Prime-Time  Spanish  Listings”  to  its 
line  of  Spanish  TV  listings  products. 

The  Queensbury,  N.Y.,  company 
said  the  new  listings  cover  25  national 
broadcast  networks,  cable  channels 
and  superstations. 
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Litton  work  on  Web 

THE  “WIN,  LOSE  &  Drew”  editorial 
sports  cartoon  by  Drew  Litton  of  the 
Denver  Rocky  Mountain  News  and 
Newspaper  Enterprise  Association  has 
joined  “The  Inkwell”  section  of  United 
Media’s  World  Wide  Web  site. 

This  section  now  features  the  work 
of  11  editorial  cartoonists. 

The  Web  site  is  reachable  at 
http://www.unitedmedia.com. 

Survey  of  teenagers 

“LET’S  TALK”  COLUMNIST  Pat 
Schudy  of  Universal  Press  Syndicate 
recently  polled  readers  about  their  per¬ 
ceptions  of  power  and  gender. 

More  than  1,100  teens  from  21  states 
responded  to  the  35 -question  survey, 
with  55%  of  them  female  and  45% 
male.  The  results  were  included  in  a 
workshop  at  this  month’s  Non-Gov¬ 
ernmental  Organization  Forum  on 
Women  in  China. 

Among  the  findings:  61%  said  pow¬ 
er  should  be  equal  among  genders,  and 
65%  believe  men  will  still  have  a  better 
chance  of  being  elected  president  in  20 
years.  Also,  half  of  the  teens  predicted 
that  men  will  continue  to  make  more 
money  than  women  when  they  become 
adults,  while  36%  feel  economic  earn- 
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ing  power  will  be  equal. 

The  survey  was  conducted  at  the  re¬ 
quest  of  the  University  of  Missouri- 
Kansas  City’s  Starr  Symposium. 

Post  gets  Liz  Smith 

LIZ  SMITH,  WHO  was  with  New  York 
Newsday  until  the  daily  was  closed  in 
July,  has  an  outlet  in  the  Big  Apple 
again. 

The  gossip  columnist  is  still  based  at 
Newsday  in  Long  Island.  But  now  the 
New  York  Post  has  become  one  of  her 
(Client  papers,  according  to  the  Los 
Angeles  Times  Syndicate. 

Kilian  authors  novel 

“DICK  TRACY”  WRITER  Michael 
Kilian  has  completed  his  11th  crime 
novel.  Postcard  from  Hell. 

The  author,  who  wrote  the  Simon  &. 
Schuster  book  under  the  pseudonym  of 
Rex  Dancer,  collaborates  with  artist 
Dick  Locher  on  the  Tribune  Media 
Services-distributed  “Tracy.” 

Publication  debuts 

A  NEW  PUBLICATION  called 
Pushin'  the  Envelope  has  started. 

It  is  designed  to  help  cartoonists  and 
humor  writers  get  exposure  and  “gain  a 
little  experience  in  the  ‘minor  leagues’ 
before  making  it  in  the  major  league  of 
daily  cartoon/humor  column  syndica¬ 
tion,”  according  to  publisher  David 
Vernich. 

In  addition  to  comics  and  columns, 
the  publication  includes  interviews, 
letters  to  the  editor,  and  ads  from  car¬ 
toon  writers  seeking  artists  and  artists 
seeking  cartoon  writers. 

Pushin'  the  Envelope  is  based  at  P.O. 
Box  1444,  Clarksville,  Tenn.  3704. 


‘Calvin’  wins  again 

“CALVIN  AND  HOBBES”  by  Bill 
Watterson  of  Universal  Press  Syndicate 
has  won  a  Las  Vegas  Sun  poll. 

The  next  four  finishers  were  “B.C.” 
by  johnny  Hart  of  Creators  Syndicate, 
“One  Big  Happy”  by  Rick  Detorie  of 
Creators,  “Luann”  by  Greg  Evans  of 
North  America  Syndicate,  and  “Beetle 
Bailey”  by  Mort  Walker  of  King  Fea¬ 
tures  Syndicate. 

A  columnist  on  TV 

DONALD  LAMBRO  OF  the  Washings 
ton  Times  and  United  Feature  Syndi¬ 
cate  is  the  host  and  co-writer  of  Inside 
the  Republican  Revolution,  an  hour 
long  documentary  that  is  scheduled  to 
air  on  PBS  on  Wed.,  Sept.  13,  at  9  p.m. 
EST. 

The  columnist  is  also  the  prolJucer 
and  moderator  of  The  Washington 
Times  Forum,  a  program  periodically 
broadcast  from  Capitol  Hill  over  the 
C-Span  cable  television  network. 

Comic  about  sports 

A  DAILY  SPORTS  comic  called  “Play 
of  the  Day”  is  being  offered  by  Power 
Play  Features. 

Bob  Kuhn’s  humor  panel  currently 
appears  in  three  daily  newspapers. 

Power  Play  is  based  at  P.O.  Box-491, 
273  Pascack  Rd.,  Washington  Town¬ 
ship,  N.J.  07675. 
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Shop  Talk 

Continued  from  page  48 

was  widely  criticized,  anyway.  New 
York  Newsday  stated  in  a  caption  that 
its  Harding'Kerrigan  photo  was  a  com¬ 
posite  illustration,  and  it,  too,  was  lam¬ 
basted.  Why  do  we  consider  advertori¬ 
al  disclaimers  adequate? 

We  should  reject  advertorials  and 
infomercials  altogether.  Not  just  as  a 
matter  of  ethics,  although  that  should 
be  reason  enough,  but  because  they  are 
bad  business. 

Not  in  the  short  term,  sure.  We’d  all 
lose  revenue  at  first.  But  by  continuing 
to  pursue  this  revenue,  the  news  indus¬ 
try  jeopardizes  its  future. 

The  public  reads  newspapers  and 
watches  television  news  not  because 
we  present  information  but  because  we 
present  credible  information.  When 
the  public  stops  believing  that,  we’re 
doomed. 

And  we  make  them  more  skeptical 
every  time  we  mesh  news  and  advertis¬ 
ing  in  this  way. 

If  viewers  see  journalists  like  Joan 
Lunden  and  Linda  Ellerbee  in  what 
seem  like  newscasts,  and  then  learn 
they  were  watching  commercials  in  dis¬ 
guise  for  Vaseline  Intensive  Care  and 
Maxwell  House  coffee,  they  will  also 
wonder  if  the  newscasts  with  Peter  Jen¬ 
nings  and  Tom  Brokaw  are  masquer¬ 
ades,  too. 

Why  shouldn’t  they?  And  when  peo¬ 
ple  read  an  article  about  some  product 
and  then  learn  it  wasn’t  really  an  ob¬ 
jective  article,  why  shouldn’t  they  be¬ 
come  skeptical  about  everything  else 
they  read? 

Credibility  is  our  greatest  asset. 
Anything  that  jeopardizes  it  must  be 
considered  bad  business.  In  the  case  of 
advertorials  and  infomercials,  it’s  also 
unethical. 

Diversity 

Continued  from  page  1 7 

minorities  in  the  news  media,  they 
should  bring  in  speakers  to  create  a 
forum  for  discussion. 

Woshington  Post  columnist  Dorothy 
Butler  Gilliam  recalled  that  the  Na¬ 
tional  Association  of  Black  Journalists 
became  involved  in  the  accrediting 
process  because  concerns  about  what 
was  happening  at  journalism  schools. 

Gilliam,  immediate  past  president  of 
the  NABJ,  said  she  believes  Standard 
12,  the  standard  for  diversity,  is  simpler 


than  it  looks  and  is  made  more  compli¬ 
cated  than  it  need  be. 

Without  minorities  on  the  council, 
their  perspective  will  be  absent,  she 
said,  adding  that  the  standard  should 
be  one  of  integrity  and  professional¬ 
ism,  not  just  an  academic  requirement. 

“Journalists  are  emerging  from  the 
academy  today  who  are  not  prepared 
to  deal  with  this  issue,”  Gilliam  said.  “If 
we  think  it  is  complicated  now,  hold 
onto  your  hats. 

Dearth  of  minorities 

“We  will  need  talented  journalists 
who  can  cover  [racial  issues]  without 
pushing  it  toward  further  polarity,”  she 
added. 

“We  need  people  to  add  light,  not 
heat.” 

Referring  to  the  dearth  of  minorities 
among  journalism  educators,  Gilliam 
asked,  “How  can  2%  minority  faculty 
have  any  impact  on  students  who  need 
to  come  out  and  cover  a  community 
that  is  at  least  25%  minority?” 

The  notion  that  journalism  educa¬ 
tors  need  a  doctorate  is  “ludicrous”  she 
said  and  severely  limits  the  number  of 
minorities  on  faculties. 

The  associations  representing  jour¬ 
nalists  of  African,  Asian,  Hispanic  and 
Native  American  heritage  have  drafted 
a  diversity  covenant  with  associations 
such  as  the  American  Society  of  News¬ 
paper  Editors,  Newspaper  Association 
of  America  and  Radio-Television  News 
Directors  Association,  Gilliam  added. 

However,  while  the  minority  groups 
pushed  for  greater  emphasis  on  Stan¬ 
dard  12,  that  section  of  the  pact  was 
dropped,  Gilliam  said. 

“The  lack  of  success  as  part  of  the 
covenant  makes  it  an  important  ques¬ 
tion,”  Gilliam  commented. 

Media  History 

Continued  from  page  2 1 

editors  throughout  the  United  States 
as  one  of  the  greatest  in  newspaper  his¬ 
tory.” 

After  Eisenhower  announced  the 
Paris  bureau  chief’s  suspension  on  May 
8,  AP  general  manager  Kent  Cooper 
messaged  Kennedy,  “If  you  are  permit¬ 
ted  to  give  your  reply  in  answer  to  this 
unilateral  proceeding,  please  rush  it.” 

There  was  no  immediate  answer. 
“Ed  made  himself  scarce,”  says 
Bealmear,  now  retired  from  his  last  AP 
post  as  bureau  chief  in  Kansas  City. 
“We  knew  where  he  was.  He  was  holed 


up  in  his  favorite  bar  in  Paris,  but  no¬ 
body  else  could  find  him.” 

On  May  11,  Robert  McLean,  pub¬ 
lisher  of  the  Philadelphia  Bulletin  and 
AP  president,  issued  a  statement:  “The 
Associated  Press  profoundly  regrets  the 
distribution  on  Monday  of  the  report 
of  the  total  surrender  in  Europe  which 
investigation  now  clearly  discloses  was 
distributed  in  advance  of  authorization 
by  Supreme  Allied  Headquarters.” 

Wes  Gallagher,  who  was  transferred 
from  duties  at  the  front  to  succeed 
Kennedy  in  Paris  and  later  became  AP 
general  manager,  says  McLean  was  to 
have  second  thoughts. 

“A  few  days  before  he  died,  he  asked 
me  here  in  Santa  Barbara,  ‘Did  I  do 
the  right  thing?’  says  Gallagher,  now 
retired.  “I  couldn’t  say  he  didn’t,  but  it 
was  on  his  mind.” 

In  an  editorial  one  week  after  the 
surrender,  the  New  York  Times  reject¬ 
ed  Kennedy’s  explanation  of  his  action 
as  “inadequate,”  saying  he  “took  ad¬ 
vantage  of  his  associates  and  gravely 
misserved  his  employers.” 

Other  major  papers  agreed. 

The  Cleveland  Plain  Dealer,  one  of 
several  that  did  not,  saluted  Kennedy’s 
“courageous  refusal  to  abide  by  the  de¬ 
cision  that  nothing  has  happened  un¬ 
less  government  says  it  has  happened.” 

As  he  waited  for  a  decision  on  his 
future,  Kennedy  had  dinner  with 
Bealmear  and  his  wife.  Crystal,  in  New 
York.  “He  said,  ‘Well,  if  they  fire  me,  I 
don’t  care,’  ”  recalls  Crystal  Bealmear. 
“But  he  probably  did  care.” 

AP  gave  him  a  long  paid  vacation 
and  several  thousand  dollars  in  sever¬ 
ance  pay. 

Kennedy  wrote  in  an  Atlantic 
Monthly  article  in  1948  that  he  refused 
Cooper’s  suggestion  to  admit  he  was 
wrong. 

One  of  his  supporters  among  news¬ 
paper  owners,  Tom  Storke  of  the  Santa 
Barbara  (Calif.)  News-Press  offered 
him  a  job  as  managing  editor  in  1946. 
From  there,  he  moved  to  Monterey  as 
associate  editor  of  the  Peninsula  Her¬ 
ald. 

“He  became  a  sad  and  dispirited 
man  after  World  War  II,  always  seeking 
to  justify  his  actions,”  Gallagher  has 
written. 

Kennedy  died  in  1963  after  a  traffic 
accident.  He  was  58. 

The  controversy  over  his  journalistic 
coup  still  lingers.  But  a  plaque  erected 
in  a  California  park  sums  up  the  view 
of  his  townspeople:  “He  gave  the  world 
24  hours  more  of  happiness.” 
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linked  to  your  PC,  you’ll  have  access  to  Year  Book  information 
instantly.  A  fully  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast  —  The  simple,  menu-activated  search-and-display 
cjqtability  of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data  —  All  the  information  can  be  exported  to  your  PC  in 
a  wide  range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc. 
Listing  Cqiabilities  for  Mailings  —  The  CD-ROM  can  be  purchased 
with  listing  capabilities,too.  customize  mailing  lists  for  each  of  your 
communications  projects. 

CD-ROM  Sections  —  The  Year  Book  CD-ROM  includes  all  the  Year 
Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newsp^rs,  Mechanical  Equipment  and  Who’s  Where 
sections... names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information  about  newspapers,  newsp^er  suppliers  and 
service  companies. 


I  Editor  &  Publisher 

^  International 

Year  Book 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


New!  Part  2-Who’s  Where 


A  listing  of  general  interest  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  tide,  newspaper  and  phone  number  is 
now  a  separate  book.  Keep  it  handy  as  a  phone  directory. 


For  answers  to  technical  questions 
about  the  CD-ROM, 
call  (212)  675-4380,  ext.  444. 


V  Mail  your  order  and  payment  to; 

JNlOW  ®  Editor  &  Publisher,  Year  Book, 
11  West  19th  Street,  New  York, 
NY  1001 1-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  CA,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  dehveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Pricing 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 

•  CD-ROM  without  listing  capabilities 
(with  book):  $495 

•CD-ROM  Mth  listing  capabilities 
(with  book):  $895 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


HEALTH.  SPORTS  &  FITNESS  LUCKY  NUMBERS 


_ ASTROLOGY _ 

Daily-Weekly-Monrtily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

BUSINESS 

THE  AUTOMOTIVE  REPORT:  A  package 
of  at  least  1 2  stories  plus  DriveTime  shorts 
direct  from  the  industry  leaders. 
AUTOMOTIVE  NEWS  and  AUTOWEEK. 
Rebate  charts  also  available.  Ideal  for 
your  automotive,  classified  and  display 
sections.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890.  Fax: 

(212)254-7645.  _ 

WHEELS  1 01 :  A  vreekly  column  teaching 
the  basics  of  buying,  owning  and  driving 
a  car  by  automotive  expert  Jayne 
O'Donnell.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890.  Fax: 
(212)  254-7646. 


COMPUTER  HUMOR 

COMPUTER  CRAZY!  Fast,  funny  and 
informative  reviews  af  computer  games 
and  hardware.  Call  (212)  877-7771 
for  information. 

ENVIRONAAENT 


ENVIRONMENT  CARTOON  FEATURES 
wildlife,  ecology,  recreation 
for  samples:  216-251-1389 

FEATURES  AVAILABLE 

WEEKLY  FEATURES  SINCE  1970 
Mark-Morgan,  Incorporated 
Box  995,  Newnan,  GA  30264 
(404)  253-5355 

3  Editorial  Cartoons,  Conservative  Com¬ 
mentary,  Horoscope,  Puzzle,  and 
Church  Page  Comment.  $10  per  week. 

The  horse  does  abominate  the  camel;  the 
mighty  elephant  is  afraid  afa  mouse;  and 
they  say  that  the  lion,  which  scometh  to 
turn  his  back  upon  the  stoutest  animal,  will 
tremble  at  the  crowing  of  a  cock. 

Increase  Mather 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEWUVING 
FREE  SAMPLES  AND  RATES. 


HOME  IMPROVEMENT 

ON  THE  HOUSE  is  a  vreekly  syndicated 
column  written  for  AP  Newsfeatures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  homes.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  fT  for  free  samples. 


_ HUMOR _ 

AWARDWINNING  700  word  WEEKLY 

Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


FORTUNE  COOKIES  -  All  Birthdotes 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 

OUTDOORS 

WEEKLY  shooting  sports  column  with 
timely  information  for  sportsmen 
nationvride.  Call  (718)  461-5622. 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 

Call  (800)  292-4308/(909)  672-2594 

_ SPORTS _ 

FANTASY  SPORTS  COLUMN 

An  award-winning  writer  and  fantasy 
champion  provides  tips  all  sports  fans 
will  enjoy.  Printed  to  order,  faxed,  or 
Fedexed  on  disk.  Free  trial,  competitive 
rates.  Korrick  Creotive  (21 21  674-4842 
SYNDICATK?N  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
http://ponchin.com  or  (212)  755-4363. 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


_ ARTIFAQS _ 

THE  NEWSEUM,  the  world's  first 
museum  dedicated  to  the  past,  present 
and  future  of  news,  is  looking  to 
acquire  a  wide  assortment  of  historic 
print  and  broadcast  material  -  lino¬ 
types,  cameras  and  much,  much  more. 
Please  write/ send  photos  to  B.  Reed, 
The  Freedom  Forum  Newseum,  1101 
Wilson  Blvd.,  Arlington,  VA  22209. 

FELLOWSHIPS 

CONGRESSIONAL  FELLOWSHIP 
PROGRAM:  For  mid-career  journalists 
with  demonstrated  interest  in  palitics 
and  government.  $28,000  stipend  for 
10-month  educational  experience  as 
legislative  aide  in  Congress  November 
1996  through  August  1997.  B.S. 
degree  and  minimum  two-years  full¬ 
time  professional  experience  required. 
Broadcast  and  print.  For  information  con¬ 
tact:  Congressional  Fellowship  Pro¬ 
gram,  American  Political  Science  Asso- 
ciatian,  1527  New  Hampshire  Ave 
NW,  Washington,  DC  20036  or  phone 
(202)483-2512. 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 

(334)  566-7198 
Fax  (334)  566-0170 


NEWSPAPER  APPRAISERS 

KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  worldwide 
(516)  379-2797/(813)  786-5930 

SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable  prices. 
Contact  Dick  Smith,  president,  108 
Jane  Cove,  Clarksdale,  MS  38614, 
phone  (601)  627-7906,  Fax  (601) 
627-79063*. _ 

NEWSPAPER  BROKERS 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  APPRAISERS 


625  Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.Englartd  (617)  545-6175 
Dane  Claussen,  MWest  (91 3)  395-3694 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 
Bruce  Lantz,  Canada  W. 
_ (604)  785-2385 _ 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fox  (334)  566-0170. 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301 , 
Baldwin,  NY  1 1510.  New  York  (516) 
379-2797Aampa  (813)  786-5930. 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  233-231 8 
Lon  W.  Williams 


MEL  HODEd,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 

MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Manogement-  Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


Are  you  taking  over?  Or  are  you  taking 
orders? 

Joe  Strummer 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 
Established  1923 


John  T.  Cribb 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


Editorfif Publisher  •  September  9,  1995 


39 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 

3828  Mockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 

BE  YOUR  OWN  BOSS:  Newspapers 
for  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 

SOUTHERN  NEWSPAPERS,  INC. 

Dick  Smith,  President 

108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 

P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 

Fax  (601)  289-3254 

JEWISH  Weekly.  Prominent  east 
coastal  paper.  Ideal  owner- 
operator  situation.  W.  B.  Grimes 
&Co.,  (301)540-0636. 

MIDWEST  -  Ideal  package  for  know¬ 
ledgeable,  successful  operator  of  small 
paid  weeklies.  $500,000.  Confiden¬ 
tiality  Agreement  required.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)  566-7198. 

NEWSPAPERS  FOR  SALE 

Western  Oregon  Weekly. 

Owner  retiring. 

Priced  at  annual  gross  of  $1 30K 
with  $40K  down. 

Whitesmith  Publication  Services 

Rod  Whitesmith,  (360)  892-7196 

Box  4487,  Vancouver,  WA  98662 

PRESTIGIOUS  CONNEQICUT  Weekly; 

1 2-yr.  est.,  spinning  off  from  est.  chain; 
gross  $900K;  15,000  circ.;  strong 
editorial;  affluent  community.  Operate 
independently  or  exercise  turn-key 
option.  Broker  (203)  431-3666,  Fax 
(203)  438-1961  Attn:  Laura  Fleming. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

EQUIPMENT  FOR  SALE 

MAIL  ROOM 

104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 

Signode  MLEE 

Northeast  Industries  (800)  821  -6257 

COMPUGRAPHIC  Edilwriter  7700  and 
CompuKwik  2  processor.  Good  condi¬ 
tion  with  manual.  Supply  of  fonts  and 
cartridges  available.  Best  offer 
occepted.  Call  Orechio  Publications 
(201)667-0077. 

MAILROOM 

FOR  SALE  Circa  1987  Kansa  320 
inserter,  two-into-one.  Lightly  used, 
good  condition.  Comes  with  delivery 
belt  and  air  compressor.  Good  for 
weekly  or  as  add-on  pockets.  Serial 
No.  1  24-247R.  Best  offer.  Call  Rip 
Woodin  at  (91 9)  752-61 66. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

PRESSES 

5  Unit  GOSS  Community  SC  Upper 
Former,  22-3/4,  40HP  1979 

6  Units  Plus  1  Tricolor  GOSS  Com¬ 
munity  SC  Upper  Former,  22-3/4, 
50HP  1979-80-89 

5  Unit  (1  stacked)  Newsking 

KJ6  Folder,  22-3/4,  40HP,  5  Pos. 
Rollst. 

Call  ProGraf  (305)  443-2814 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

PRESSES 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  Harris  VI  5A;  2/u 
News  King;  7/ u  Harris  V22. 

Tel(913)  362-8888  Fax(91 3)362-8901 

Did  they  get  you  to  trade  your  heroes  hr 
gold? 

Roger  Waters 

PUBLIC  AUCTION 

NEWSPAPER  & 
COMMERCIAL  WEB 
OFFSET  PLANT 

IN  WILMINGTON,  DELAWARE 
ON  SEPT.  19, 1995 

PLANT  CONTAINS:  1988  COLOR- 
KING,  2-UNIT.  2-WEB,  22-3/4"  X  36" 
WITH  TWO  (2)  MARTIN  FESTOON- 
TYPE  AUTOMATIC  FLYING  SPLIC¬ 
ERS/PASTERS  &  MODEL  KJ6A  JAW 
FOLDER  PLUS  NEWSP/LPER  BIND¬ 
ERY  &  PRE-PRESS  EQUIPT. 

FREE  CIRCULAR  ON  REQUEST 
FROM  AUCTIONEERS.  DIAMOND  & 
CASPERT  AT  (908)  851-2727  OR 
FAX:  (908)  851-8683. 

NEWSPAPERS  WANTED 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451-1 520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


FACKELMAN  NEWSPAPERS  GROUP 
seeks  to  acquire  weekly  and  small  daily 
newspapers  in  the  south,  midwest.  We 
can  offer  cosh  or  terms.  We  also  offer 
experience,  commitment  to  excellent  com¬ 
munity  journalism.  If  you're  interested, 
please  give  us  a  call,  confidentiality 
guaranteed.  Marc  A.  Richard,  Opera¬ 
tions  V.P.,  Newspaper  Service  Co., 
Inc.,  P.O.  Box  910,  Jennings,  LA 
70546,  telephone  (318)  824-301 1 . 

NEWSPRINT  FOR  SALE 

ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 

REAL  ESTATE 

GOV'T  FORECLOSED  HOMES  FOR 
pennies  on  $1 .  Delinquent  Tax,  Repo's, 
REO's.  Your  Area.  Toll  free  1  (800) 
898-9778  Ext.  H-5189  for  current  list¬ 
ings. 


WE  ACCEPT  MASTERCARD  AND  VISA  FOR  CREDIT  CARD  PAYMENTS. 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


PRESS  ROOM 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4'  cutoff. 
Available  immediately. 

Northeast  Industries 
(800)  821-6257 


PRESSES 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 

Call  Chris  George 

(800)  356-4886  or 
Fax  (816)  887-2762. 


Classified 

We  reach  the  working  journalists  you  want  to 
reach,  every  week.. .83, 000  strong.  Rates  and 
order  form  are  at  the  end  of  the  Classified 
section.  Fax  your  ad  to  (212)  929-1259,  or  mail 
it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

ABOVE  THE  CROV/D 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  collect¬ 
ions. 

Nationwide,  (800)  844-3581 . 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


ADMINISTRATIVE 

PUBLISHER  NEEDED  FOR  Small  daily 
newspaper  in  Zone  9.  Candidates  must 
hove  strong  administrative  and  advertis¬ 
ing  skills.  Knowledge  in  commercial 
printing  a  big  plus.  Please  send  resume, 
cover  Tetter  and  salary  history  to  Box 
07514,  Editor  &  Publisher. 

ADVERTISING 

ACCOUNT  EXECUTIVE 
Self-starter,  motivated,  trained  and 
responsible.  Weekly  newspaper  group 
in  Pacific  Northwest.  Salary,  incentive 
and  benefits.  Cover  letter  and  resume  to 
Advertising  Director,  P.O.  Box  98801, 
Tacoma,  WA  98498. 

ADVERTISING  DIREQOR 

Metropolitan  New  York  Spanish  Daily 
Newspaper  is  seeking  a  dynamic, 
results-oriented  leader  to  develop  and 
implement  new  display  and  classified 
revenue  programs.  Experience  in  suc¬ 
cessful  telemarketing  programs,  corpo¬ 
rate  accounts  sales  and  special  sections 
development  is  required.  Must  hove  out¬ 
standing  communication  skills  with  the 
ability  to  motivate  and  train  a  pro¬ 
fessional  sales  staff.  Bilingual  English/ 
Spanish  preferred.  Please  send  resume 
and  salary  history  to:  H.R.  Department, 
401  5th  Ave.,  New  York,  NY  10016. 

UFE'S  A  BEACH 
AT  THE  DAILY  \MHALE 

Come  sell  with  us.  Advertising  consul¬ 
tant  sought  for  Delaware  beach  daily 
and  other  Independent  publications  in 
the  Delmarva  region.  Send  resume, 
salary  history  to  Andrew  West,  Daily 
Whale,  P.O.  Box  37,  Lewes,  DE 
19958. 


CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 


LEVIS  NATIONAL,  INC. 

"We  Deliver  AAore  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
(800)929-1845 
Our  27th  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 

CONSULTANTS 


American  Newspaper  Consultants,  Ltd., 
including  Michael  H.  Heath. 

(800)  554-3091 . 


Pleased  fc>  meet  you,  hope  you  guess  my 
name. 

dimmer  Twins 


ADVERTISING 


ADVERTISING  EXECUTIVE 
Our  corporate  office  liked  our  classified 
manager  so  much  they  promoted  him  to 
publisher.  This  has  put  us  in  the  market 
tor  a  new  classified  manager  and  we'll 
accept  nothing  less  than  the  best. 

We  are  the  QUAD-CITY  TIMES,  a 
division  of  Lee  Enterprises,  Inc.,  one  of 
the  nation's  leading  media  companies. 
The  classified  manager  reports  directly 
to  the  publisher  and  is  a  member  of  our 
senior  management  team.  As  such,  she/ 
he  helps  direct  the  operations  of  this 
60,000  daily  circulation  newspaper 
and  its  seven  other  business  interests. 

We  are  looking  for  an  advertising  and/ 
or  marketing  professional  to  tackle  the 
challenges  of  our  competitive  market. 
The  selected  candidate  will  lead  an 
exceptional  staff  to  develop  programs 
and  products  to  meet  our  customer's 
business  challenges.  Responsibilities 
include  classifieds,  new  product  devel¬ 
opment,  coble  television  channel,  data¬ 
base  marketing,  and  classifieds  on-line. 
Skills  needed  include  pricing,  promo¬ 
tion,  budgeting,  and  leadership. 

We  offer  an  exceptional  pay  and  bene¬ 
fits  package  which  is  among  the  best  in 
the  industry,  along  with  unlimited 
growth  potential. 

If  you  are  the  best  of  the  best  call  today: 
Bob  Fusie,  Publisher 
(319)  383-2222 
Byron  Wooten,  HR  Manager 
(319)  383-2478 


Just  turn  me  loose,  let  me  straddle  my  own 
saddle  underneath  the  western  sky. 

Cole  Porter 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fox:  510-937-5039, 
Internet:  richard.hanson@pcld.com 

AAARKET  RESEARCH 

AD  Audit  -  Accurate  analysis  af  media 
spending  by  category  in  over  250 
metro  markets.  As  seen  in  Advertising 
Age,  Inside  Media,  American  Demo¬ 
graphics  and  others.  Client  references 
available.  For  detailed  information  call 
(800)  597-9956  or 

Internet:  75152.706@composerve.com. 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIAUSTS 

1-800-327-8463 


ADVERTISING 


ASSISTANT 

MANAGER  CLASSIFIED 
ADVERTISING 

Medium  size  daily  in  Zone  3  seeking 
an  experienced  classified  salesperson 
or  classified  manager  of  a  small  daily 
newspaper  for  our  assistant  classified 
manager  position.  This  person  should 
hove  a  strong  sales  background,  capa¬ 
ble  af  providing  leadership  by  exam¬ 
ple.  Hands-on  person  who  can  train 
and  motivate  staff  as  well  as  develop 
strong  sales  promotions.  We  are  look¬ 
ing  for  a  person  capable  of  assuming 
total  responsibility  for  our  classified 
department  in  the  near  future.  Send 
cover  letter  and  resume  to  Director  of 
Sales  and  Marketing.  Reply  to  Box 
0751 2,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

We  are  seeking  an  experienced  news¬ 
paper  advertising  executive  with  a  suc¬ 
cessful  record  in  classified  and 
telemarketing  sales.  Here  is  your 
chance  to  become  a  key  member  of  the 
management  team  for  an  indepen¬ 
dently  owned  mid-size  daily  located  in 
one  of  the  most  attractive  and  com¬ 
petitive  markets  on  the  Pacific  coast. 
This  leadership  position  requires 
someone  who  is  ambitious,  innovative 
and  ready  for  new  challenges  and 
responsibilities.  Please  send  resume,  con¬ 
fidential  salary  history  and  cover  letter 
to: 

Robert  Miller 
Advertising  Director 
The  Times 

1080  South  Amphlett  Boulevard 
Son  Mateo,  CA  94402-1802 
Fox:  (415)340-4157 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  con  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  ond  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 

(800)  545-6908  (505)  842-1 357 

24-Hour  Une  P.O.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  oir  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 10 


Have  you  heard  the  story  of  a  boy,  a  gid, 
unrequited  love? 

Cole  Porter 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  needed  to 
lead  our  award-winning  team.’  Appli¬ 
cant  must  hove  a  well  rounded  advertis¬ 
ing  background,  be  goal  oriented, 
creative  and  responsive  to  challenges. 
We  offer  a  competitive  salary  and 
excellent  benefits.  Send  resume  and 
references  to:  Vernon  DeBolt,  Box 
1618,  Greenville,  MS  38702. 

RETAIL  SALES  MANAGER 
The  Yakima  Herald-Republic,  a  43,000 
daily  in  central  Washington,  plans  to 
add  a  hands-on  manager  to  the  od 
sales  team  about  1-1-96.  send  cover  le^ 
ter,  resume  and  references  to  Brian 
Vaillancourt,  advertising  director, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  An  equal 

opportunity  employer. _ 

AD  DIRECTOR:  Highly  acclaimed 
Atlanta  legal  business  newspaper  with 
top  demographics  seeks  media  pro¬ 
fessional  who  con  develop,  execute 
strategy  for  display,  classified,  and  other 
advertising.  Must  be  hands-on,  able  to 
lead  talented  team  by  example.  Orga¬ 
nizational,  managerial  skills  and 
marketing  savvy  a  must.  Attractive  com¬ 
pensation  plan,  unbeatable  benefits. 
Time  Warner  affiliate.  Send  resume  to 
Box  322,  190  Pryor  St.,  S.W.,  Atlanta, 
GA  30303,  fox:  (404)  523-5924.  No 
calls  please. 

WELL  ESTABLISHED  JEWISH  WEEKLY 
seeks  person  to  take  over  its  sales  and 
business  functions.  A  sound  editorial 
product  provides  an  excellent  base  for 
future  growth  and  an  experienced 
person  can  move  to  the  next  phase  of 
development.  Equity  available  to 
someone  who  proves  valuable  to  the 
success  of  this  business.  Good  base 
salary.  Incentive  compensation  based 
on  P-t-L  Send  letter  or  resume  in  strictest 
confidence  to  Box  0751 1 ,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 
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HELP  WANTED 


_ ADVERTiaNG _ 

SHOPPER  ENTREPRENEUR  to  head  up 
the  Shopper  division  for  a  new  market¬ 
ing  group  in  West  Virginia.  The  indi¬ 
vidual  selected  will  manage  current 
Shoppers  and  start  up  new  publications 
in  ttie  state.  The  person  must  possess 
excellent  management  skills  in  addition 
to  outstanding  sales  techniques.  The 
Position  will  report  directly  to  the  CEO 
and  Presidentor  the  group.  Excellent  com¬ 
pensation  package  will  include  an 
executive  bonus  plan  along  with  a  total 
benefit  package. 

Send  resume  in  confidence  to: 

Don  Miller 
CEO  and  President 
Thomson  Newspapers 
West  Virginia 
Strategic  Marketing  Group 
1001  Virginia  Street  East 
Charleston,  WV  25301 


ACADEMIC 


ADVERTISING 


GROWING,  Progressive  Newspaper 
publishers  representative  seeks  to  fill  2 
NYC  positions. 

NY  SALES  MANAGER  -  multimedia 
sales  management  experience  accept¬ 
able,  strong  leadership  and  strategic 
marketing  »ills,  some  travel  require. 
Management  sales  requirements 
include  sales  for  a  prestigious  list  of 
U.S.  and  Canadian  metro  papers. 
Resumes  to  H.  6.  Evans,  President. 

SALES  REPRESENTATIVE  -  Travel 
category.  Travel  sales  preferred;  not 
required.  Solid  written  and  oral  com¬ 
munications  essential.  Resumes  to  J.  Col¬ 
ombo. 

CWO  &  O,  866  Third  Ave.,  New  York, 
NY  10022,  fax  (21 2)  935-951 4. 

No  telephone  calls. 


ACADEMIC 


_ ACADEMIC _ 

NOTICE  OF  VACANCY 
STUDENT  PUBUCATIONS 
GENERAL  MANAGER 

DESCRIPTION  OF  POSITION:  Wash¬ 
ington  State  University  invites  applica¬ 
tions  and  nominations  for  the  non 
tenure-track  General  Manager  position 
available  in  Student  Publications 
beginning  January,  1996.  The  General 
Manager  is  responsible  for  developing, 
rrKinaging  and  supervising  an  effective 
program  for  Student  Publications  which 
produces  a  prize-winning  campus 
newspaper  with  a  circulation  of  1 4,000 
and  a  yearbook.  A  complete  position 
description  is  available  upon  request. 

MINIMUM  QUALIFICATIONS: 
Bachelor's  degree  in  Communication  or 
appropriately  related  field  is  required 
plus  three  years  of  administrative  expe¬ 
rience  in  higher  education  or  business. 

PREFERRED  QUALIFICATIONS:  A 
graduate  degree  and  a  background  in 
working  with  a  diverse  staff  including 
students.  A  successful  record  of  achieve¬ 
ment  in  the  field  of  communication  as 
demonstrated  by  productions,  pub¬ 
lications  and/or  a  record  of  pro¬ 
fessional  service  is  desired.  Must  be 
able  to  deal  effectively  with  sensitive 
matters,  including  free  press  issues. 

UNIVERSITY:  Washington  State  Univer¬ 
sity  is  a  land-grant,  comprehensive 
research  institution  with  an  enrollment 
of  approximately  1 6,600  students  on 
the  Pullman  campus.  There  are  eight  col¬ 
leges,  a  graduate  school  and  the 
Intercollegiate  Center  for  Nursing  Edu¬ 
cation  which  is  headquartered  in 
Spokane.  The  university  offers  nearly 
100  major  fields  of  study  with  master's 
and  doctoral  degrees  available  in  most. 
WSU  is  one  of  the  largest  residential 
universities  in  the  West;  Pullman  offers 
a  friendly,  small-town  living  environ¬ 
ment.  Branch  campuses  are  located  in 
Vancouver,  Spokane  and  Richland. 

Salary  will  be  commensurate  with  expe¬ 
rience  and  campetitive  with  other  col¬ 
leges  and  universities  student  pub¬ 
lication  managers. 

SEND  LETTERS  OF  APPUCATKDN, 
VITAE,  NAMES  OF  THREE 
PROFESSIONAL  REFERENCES  TO: 

Mr.  Ernest  Renfro,  Co-Chair 
Student  Publications  Manager 
Search  Committee 
422  French  Administration 
Pullman,  WA  991 64- 1 046 

To  ensure  consideration,  applications 
should  be  received  by  October,  20, 
1995. 

Inquiries  should  be  directed  to 
Donna  Clark  at  (509)  335-5581 . 

WSU  is  an  Equal  Opportunity/ 
Affirmative  Action  educator  and 
employer.  Members  of  ethnic 
minorities,  women,  Vietnam-era  or  disa¬ 
bled  veterans,  persons  of  disability, 
and/or  persons  age  40  and  over  are 
encouraged  to  apply. 


_ ACADEMIC _ 

THE  ROY  H.  PARK  School  of  Communi¬ 
cations  at  Ithaca  College  invites  applica¬ 
tions  for  three  full-time,  tenure-eligible 
positions  in  our  expanding  Journalism 
Program.  Rank  and  salary  are  com¬ 
mensurate  with  experience  and 
qualifications,  and  appointments  are 
effective  August  15,  1996.  All  three 
positions;  require  a  commitment  to  lib¬ 
eral  arts  education  within  a  pro¬ 
fessional  program. 

The  Journalism  Program  offers  a  B.A. 
degree,  and  it  focuses  on  educating 
young  men  and  women  to  take  advan¬ 
tage  of  a  rapidly  changing  professional 
environment.  There  are  currently  150 
majors  in  the  print,  broadcast,  and 
photojournalism  concentrations. 

■Position  #1.  Requires  demonstrated 
expertise  in  print  journalism,  including 
one  or  more  of  the  following  areas: 
newswriting  and  reporting,  news  edit¬ 
ing,  journalism  research,  public  affairs 
reporting  and/or  feature  writing. 

•Position  #2.  Requires  demonstrated 
expertise  in  electronic  journalism, 
including  one  or  more  of  the  following 
areas:  field  production,  news  and  doc¬ 
umentary  pro.duction,  and  electronic 
editing/post  production. 

Required  qualifications  for  these  two 
positions  include  a  masters  degree  in 
journalism  or  related  field,  significant 
professional  experience  and  successful 
teaching  experience. 

•Position  #3.  Requires  demonstrated 
expertise  in  print  journalism,  including 
one  or  more  of  the  following  areas: 
journalism  ethics  and  low,  international 
journalism,  computer-assisted  report¬ 
ing,  and  public  affairs  reporting. 
Required  qualifications  include  a  Ph.D. 
in  journalism  or  a  related  field  and  suc¬ 
cessful  teaching  and  professional  expe¬ 
rience. 

Send  current  vitae,  statement  of  interest 
including  areas  of  teaching  and  pro¬ 
fessional  specialization,  and  the  names, 
addresses  and  telephone  numbers  of 
three  references  to: 

Dr.  John  Hocheimer 
Chair,  Journalism  Search  Committee 
Roy  H.  Park  School  of  Communications 
Ithaca  College 

328  Roy  H.  Park  Hall 

Ithaca,  NY  14850-7253 

Phone  (607)  274-3260 

Fox  (607)  274-1664 

Please  identify  for  which  position  you 
are  applying.  Screening  of  ap>plications 
begins  October  9,  1995  and  continues 
until  all  positions  are  filled. 

Ithaca  College  is  an  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 


Have  patience  with  all  things,  but 
chiefly  have  patience  with  yourself.  Do 
not  lose  courage  in  considering  your 
own  imperfections,  but  instantly  set 
about  remedying  them  —  every  day 
begin  the  task  anew. 

Saint  Francis  de  Sales 


DEAN 

ANNENBERG  SCHOOL  FOR  COMMUNICATION 
UNIVERSITY  OF  SOUTHERN  CALIFORNIA 

The  University  of  Southern  California  invites  nominations  and  expres¬ 
sions  of  interest  for  the  position  of  Dean  of  the  Annenberg  School  for 
Communication.  The  Annenberg  School  for  Communication  includes 
first-tate  programs  in  journalism  and  communication  research  and  educa¬ 
tion,  offering  B.A.,  M.A.,  and  Ph.D.  degrees  in  a  wide  variety  of 
specialties. 

use's  goal  is  to  be  the  foremost  university  fot  the  advancement  of  com¬ 
munication  tesearch,  technology  and  education.  The  Annenberg  School 
is  a  key  contributor  to  this  goal,  along  with  The  Annenberg  Center  with 
which  the  school  is  associated.  The  Annenberg  Center  is  a  consortium 
established  two  years  ago  by  a  $120  million  gift  ftom  Ambassador  Walter 
Annenberg  to  further  USC's  goals  for  communication. 

use  is  located  in  Los  Angeles,  one  of  the  world's  leading  communica¬ 
tion  capitals,  and  has  close  ties  with  the  fields  of  communication,  jour¬ 
nalism,  entertainment,  and  advanced  technology  industries.  The  univer¬ 
sity  has  a  strong  commitment  to  the  community  of  Los  Angeles  and 
recognizes  the  importance  of  its  multicultural  heritage. 

Candidates  who  possess  many  of  these  characteristics  will  receive 
particular  consideration: 

•  priot  academic,  administtative  and  budgetary  experience; 

•  an  appropriate  advanced  degree  and  an  excellent  scholarly  or 
professional  record  which  would  allow  appointment  at  the  rank  of  full 
professor; 

•  experience  with  fund  raising,  foundations  and  granting  agencies;  and 

•  a  strong  relationship  with  communications  professions. 

The  ideal  candidate  should  enable  the  school  to  achieve  its  vision  of 
education,  professional  development,  and  research  at  the  forefront  of  the 
communications  revolution. 

Nominations  and  expressions  of  interest  will  be  received  until  the  posi¬ 
tion  is  filled  and  should  be  submitted  to: 

Scott  H.  Bice,  Chair 

Annenberg  School  for  Communication  Dean  Search 
University  of  Southern  California 
Los  Angeles,  CA  90089-4019 

The  University  of  Southern  California  is  an  equal  opportunity/ 
affirmative  action  employer  and  actively  seeks  nominations  of  and 
expressions  of  interest  from  minority  and  female  candidates. 
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HELP  WANTED 


_ ART/GRAPHICS _ 

COMBINATION  EDITOR,  Graphic  Art¬ 
ist,  Pholojoumalist  full-time  for  60-year 
old  monthly  magazine.  Requires 
extensive  editing/writing/layout  expe¬ 
rience  with  Macintosh,  QuarkXPress, 
Photoshop,  Illustrator.  Web-printing 
knowledge  a  plus.  Five-plus  years' 
newspaper  experience  preferred.  Non- 
smoker.  Casual  office.  Company-paid 
health,  life,  dental,  plus  other  benefits. 
Position  currently  open.  Not  entry-level 
job.  Send  lelter/resume  with  salary  his¬ 
tory  and  requirements:  Editor,  P.O.  Box 
4031,  Daytona  Beach,  FL  32121- 
4031. 

CIRCULATION 

CAN  YOU  MEET  THE  CHALLENGE? 

Our  Circulation  Director  candidate  must 
possess  a  sense  of  urgency  and  energy 
to  build  penetration,  maintain  a  high 
level  of  customer  service  and  be  a  team 
leader.  This  is  a  'hands-on'  position  in  a 
competitive  market,  must  be  able  to 
take  this  Midwest  6-day  1 1 ,000  daily 
to  new  heights  with  a  re-designed 
newspaper.  Computer  knovdedge  essen¬ 
tial,  union  experience  desirable.  Send 
resume  to  Box  07517,  Editor  &  Pub- 

lisher. _ 

CIRCULATION  ACCOUNTING 
MANAGER 

Join  an  exciting  morning  paper  located 
in  the  Midwest  with  an  average  circula¬ 
tion  exceeding  300,000!  The  successful 
candidate  will  be  responsible  for 
managing  the  overall  operations  of  our 
Circulation  Accounting  Deportment. 
We  are  looking  for  an  individual  who 
has  2-3  years  experience  in  a  circula¬ 
tion  billing  environment  with  well 
developed  management  skills,  know¬ 
ledge  of  ABC,  basic  accounting  know- 
ledge  and  proficient  with  PC 
spreadsheets  and  mainframe  billing 
systems. 

Send  responses  to  Box  07522, 
Editor  &  Publisher. 

CIRCULATION 
DISTRO  SALES  MANAGER 

The  Delaware  State  News,  Dover,  Del¬ 
aware  is  looking  for  a  sales  oriented, 
enthusiastic,  self-managed  individual 
who  is  motivated  and  wants  to  contrib¬ 
ute  in  building  newspaper  sales.  Work 
for  a  growing  doily  newspaper  and 
manage  your  own  district. 
Responsibilities  include  building  home 
delivery  and  single  copy  sales  through 
store  sales  calls,  management  of  honor 
boxes  and  working  with  independent 
contractors.  Circubtion  and  sabs  expe¬ 
rience  helpful.  A  positive  attitude, 
excellent  communication  and  customer 
service  skills  are  also  a  must. 

Please  submit  cover  letter,  resume  and 
sabry  requirement  to: 

Delaware  State  News 
P.O.  B.3X  737 
Dover,  DE  1 9903 

Attention:  Bernadette  Van  Pelt 
Circulation  Director 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  needed  for 
14,500  daily.  Applicant  must  have 
thorough  knowledge  of  circulation, 
training,  marketing  and  solicitation.  We 
offer  a  competitive  sabry  and  excellent 
benefits.  Send  resume  and  references 
to:  Vernon  DeBolt,  Box  1618, 
Greenville,  MS  38702. 


CIRCULATION  MARKETING  MAN¬ 
AGER  for  Charleston  Newspapers,  the 
100,000  circulation  JOA  publishing 
The  Charleston  Gazette  and  the 
Charleston  Daily  Mail  in  Charleston, 
WV.  Responsible  for  all  marketing  pro¬ 
grams  for  entire  circubtion,  including 
crew  sales,  NIE,  and  general  pramo- 
tion,  state  home  delivery  operation  with 
circubtion  of  over  37,000  and  single 
copy  sales  of  more  than  1 1 ,000  for 
metro  and  state  areas.  Position  reports 
to  the  Circubtion  Director.  Charleston 
Newspapers  offers  a  probssional  staff, 
good  work  environment  and  excellent 
benefits.  We  hove  an  expanding  home 
delivery  circubtion  with  strong  growth 
opportunities  in  singb  copy.  ChaHeston 
is  the  charming  state  capital  located  on 
the  Kanawha  River,  surrounded  by  roll¬ 
ing  hills  and  mountains.  It  features  bw 
cost  of  living,  low  crime,  easy 
accessibility,  a  fine  work  ethic  and 
numerous  cultural  and  community  ser¬ 
vice  opportunities.  Candidates  must 
possess  a  proven  record  of  significant 
accomplishment  in  a  doily  newspaper, 
including  experience  rebted  to  the  pr.n- 
ciple  duties  of  this  position.  Degree  in 
Marketing  or  rebted  business  areas  is 
required. 

Resume,  earnings  history  and 
cover  letter  to  John  Bowyer,  Director, 
Human  Resources,  Charleston  News¬ 
papers,  1001  Virginia  Street  East, 
Charleston,  WV  25301.  We  are  an 
Equal  Opportunity  Employer. 

CIRCULATION  MANAGER 

Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 

We  need  an  energetic,  organized 
management  team  member  to  direct 
our  circulation  growth  of  a  six  day 
newspaper  with  several  weekly  pub¬ 
lications.  The  successful  candidate  will 
ssess  strong  people  skills,  be  abb  to 
ib  external  and  internal  service,  and 
pravide  leadership  by  example.  This 
person  must  be  able  to  analyze  market 
conditions,  develop  and  carry  out  a 
variety  of  sabs  programs.  As  part  of  on 
aggressive  group,  there  is  room  for 
rapid  advancement. 

Send  resume  complete  with  salary 
requirements  to  Box  07509,  Editor  & 
Publisher. 


COMPUTER  TECHNOIOGY 

ANALYST/PROGRAMMER 
Employee-owned  Journal  Sentinel  Inc., 
publisher  of  the  Milwaukee  Journal  Sen¬ 
tinel,  is  seeking  an  individual  who  has 
experience  in  Tandem-Systems  Inte¬ 
grator,  Inc.  (Sll)  environment  lor  our  Ana¬ 
lyst/Programmer  position.  The  suc¬ 
cessful  candidate  will  be  responsibb  lor 
analyzing,  designing,  programming 
and  testing  projects  for  new  or  existing 
software  programs  related  to  the 
classified  advertising  segment  of  our 
business.  Qualifications  include  BA/BS 
or  equivalent  knowledge  acquired 
through  experience,  3-5  years  experi¬ 
ence  with  pracessing,  concepts  and 
programming  tools,  particularly  in  an 
Sll  environment  including  the  bnguoges 
of  CPL  and  RGEN.  Understanding  of 
COBOL  desired. 

Send  cover  letter  and  resume  with 
salary  history  to:  Journal  Sentinel  Inc., 
Human  Resaurces/Attn:  Ann,  333  W. 
State  St.,  Milwaukee,  Wl  53203;  or 
FAX  (414)  224-2897. 


aEXT  NETWORK  TECHNICIAN 
Individual  with  3-5  years  experience 
needed  to  troubleshoot  CText  AFM  & 
CText  EPAG;  Macs  and  IBM  hardware, 
Windows  applications;  Experience  with 
Image  setting  technology,  Novell  3.11, 
QuarkXPress.  Successful  candidate  will 
be  responsible  for  training  staff  on 
CText.  Competitive  sabry  wiln  excellent 
benefit  package.  Submit  sabry  require¬ 
ments  and  resume  to  Susie  Lester,  Cor¬ 
pus  Christi  Caller-Times,  P.O.  Box 
91 36,  Corpus  Christi,  TX  78469. 
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ADVENTURES  IN  PARADISE 
Hawaii's  largest  newspaper  is  looking 
for  an  experienced,  veteran  reporter 
who  can  juggle  both  breaking  news 
and  enterprise  reporting.  Intimate 
knowledge  of  Hovroii  a  plus.  Minimum 
of  five  years  solid  daily  newspaper 
experierKe  required. 

If  you  think  you're  right  for  this  job, 
contact: 

John  Hoibn 
Executive  Editor 
The  Honolulu  Advertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
wontpbce. 


AWARD-WINNING  32,000  daily  look¬ 
ing  for  a  general  assignment  reporter 
with  at  least  two  years  daily  experi¬ 
ence,  including  at  least  a  year  on 
the  police  beat.  You  must  be  willing  to 
work  flexible  hours,  take  photographs 
and  write  accurate,  compelling  stories 
on  deadline.  Send  cover  btter,  resume 
and  clips  to  Sheila  Tuttle,  personnel 
manager,  Press-Journal,  P.O.  Box 
1 268,  Vero  Beach,  FL  32961-1268. 
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SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


AWARD-WINNING  15,000  AM  daily 
in  the  sunny  Southwest  is  looking  for  a 
talented  reporter/editor  who  can  step 
into  our  state  editor's  position  and  take 
over  daily  state  and  financial  pages, 
weekend  business  page  and  special  sec¬ 
tions.  J-degree,  experience  preferred. 
Must  be  committed  to  journalism 
excellence  and  a  team  player.  Send 
cover  btter,  resume  and  clips  to  Greg 
Peretti,  managing  editor,  Roswell  Doily 
Record,  P.O.  Box  1897,  Roswell,  NM 
88202-1897. 


BUSINESS  EDITOR:  Zone  2  daily, 
55,000  AM  Tab,  in  highly  competitive 
Philadelphia  regiorKil  market  is  seeking 
a  Business  Editor  who  can  do  it  all  right 
out  of  the  blocks.  This  creative  and 
enterprising  self-starter  must  have  a 
minimum  of  five  years  daily  copy  desk 
experience.  He/ she  must  not  only  be 
Moc,  QuarkXPress  and  Leaf 
superliterate,  but  also  a  proven  whiz  at 
designing  compelling  layouts,  crafting 
snappy,  accurab  headlines  and  output¬ 
ting  tight,  error-free  text.  We're  looking 
br  a  team  player  to  take  our  Business 
Section  to  the  next  level  and  put  it  in 
direct  competition  with  the  metros.  If 
you  know  you  have  what  it  takes  and 
con  prove  it,  let  us  know  ASAP.  To 
apply  send  cover  btter  and  resume  to 
Box  07508,  Editor  &  Publisher. 


BUSINESS  REPORTER: 

Northern  California  daily  seeks  prod¬ 
uctive,  enterprising  business  writer. 
Looking  for  someone  vrell-grounded  in 
finarKiol  news  who  can  react  to  break¬ 
ing  news  like  a  wire  reporter,  and 
develop  investigative  and  feature 
stories.  Three  years  hard-news  experi¬ 
ence  required. 

Send  resume  and  clips  to: 

K.T.  Rabin 
Ebsiness  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 

The  Examiner  is  an  equal  opportunity 
empbyer. 


BUSINESS  REPORTER  -  I'm  offering  the 
chance  of  a  libtime  to  a  high  energy 
pro  with  excellent  writing  and  reporting 
skills:  A  great  job  at  a  great  paper  in 
one  of  the  most  beautiful  places  to  live 
in  America.  Send  the  works  by  Sep¬ 
tember  29  to:  Mike  Stover,  city  editor, 
Telegram-Tribune,  P.O.  Box  112,  San 
Luis  Obispo,  CA  93406. 

BUSINESS  VYRITER 

That  says  writer.  Not  reporter.  We  want 
someone  who  can  maneuver  in  territory 
way  beyond  regurgitating  stats  from 
quarterly  reports  and  board  meetings. 
We're  looking  for  a  young  gun  who's 
sick  of  the  inverted  pyramidf  and  has  an 
insotiobb  desire  for  mogozine-styb  wri^ 
ing.  Experience  doesn't  count  as  much 
as  enthusiasm,  motivation,  raw  talent 
and  a  quest  for  excellence.  Send 
resume  and  clips  to:  Managing  Editor, 
The  Des  Moines  Business  Record,  100 
Fourth  Street,  Des  Moines,  lA  50309. 
Fox:  (515)  288-0309. 

Too  many  people  miss  the  silver  lining 
because  ihe/re  expecting  gold. 

Moufice  Setter 
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CHIEF  CORPORATE 
NEWS  CORRESPONDENT 
CORPORATE  NEWS  EDITOR 
Knight-Ridder  Financial  News  is  seek¬ 
ing  a  chief  corporate  news  correspon- 
dmt  arxJ  a  corporate  news  editor,  lx>lh 
based  in  New  York,  as  it  expands 
company  news  coverage.  The  chief  cor- 
responckent  will  oversee  an  expanding 
staff,  currently  10  reporters  in  major 
U.S.  cities.  The  editor  will  work  on 
company  news  stories,  news  releases 
and  a  wide  range  of  financial  copy  on 
both  the  corporate  and  global  news 
desks.  Solid  news  judgment,  accurate 
editing  and  experience  tKindling  break¬ 
ing  news  required.  KRFN  is  a  leading 
financial  news  wire,  supplying  fast, 
exclusive  coverage  to  clients  worldwide. 
Send  applications  to:  Box  7741, 
Knight-Riader  Financial,  75  Wall  St., 
NYC,  NY  10005.  EOE. 


CITY  EDITOR 

Aggressive  nev/s  team  leader  needed  to 
take  this  award-winning  small  daily  to 
next  step.  Send  editing  samples,  writing 
clips  and  resume  to  Managing  Editor, 
Pekin  Daily  Times,  P.O.  Box  430,  Pekin, 
IL  61555. 


COPY  EDITOR  -  Language  skills  a  must, 
layout  skills  a  plus  on  this  45,000  AM 
in  the  heart  of  mountains,  lakes  and 
NASCAR  country.  If  you  have  a  year  or 
so  of  experience  and  want  to  move  up 
we  offer  a  chance  to  learn  and  grow 
with  the  best.  Resumes,  non-returnable 
clips  and  on  idea  of  your  salary  goals 
to  John  Molley,  executive  editor,  Bristol 
Herald  Courier,  320  Morrison  Blvd., 
Bristol,  VA  24201 .  (No  phone  calls, 
please.) 


COPY  EDITOR 

Expanding  Zane  6  paper  needs  two 
copy  editors.  We're  looking  for  shorp 
individuals  who  take  pride  in  their 
layout  and  headline  writing.  QuarkX¬ 
Press  and  Photoshop  experience  is  pre¬ 
ferred.  Send  cover  letter,  resume  and 
work  samples  by  September  27  to  Box 
07520,  Eaitar  &  Publisher. 


COPY  EDITORS 
FREELANCE 

Immediate  assignment.  Must  be  able  ta 
imprave  writing  and  produce  crisp, 
accurate  headlines  under  intense 
deadline  pressure.  Newspaper 
copydesk  experience  essential.  QuarkX¬ 
Press  and  Xywrite  knowledge  a  plus. 
Da^ime  hours.  Send/fax  resume  with 
salary  history  to:  Martin  Barlosky, 
AMERICAN  BANKER,  1  State  Street 
Plaza,  New  York,  NY  10004.  Fax: 
(212)  743-9628.  Na  Phone  Calls, 
Please.  EOE  M/F/D/V. 

AMERICAN  BANKER  INC. 


JOIN  E&P  IN  CYBERSPACE: 

Run  your  ad  for  a 
dollar  more  per  line 
on  our  Web  Site. 

Vs,  Call  (212)  675-4380. 
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COPY  EDITOR 

The  Times  Leader,  a  47,000-75,000 
daily  in  Wilkes-Barre,  PA  seeks  experi¬ 
enced  copy  editor  -  2  years  minimum. 
Headline,  editing  skills  paramaunt. 
Design  knowledge  helpful,  Macintosh, 
pagination  knowledge  helpful.  Send  le^ 
ter,  resume,  clips  to  Mike  Liechty,  The 
Times  Leader,  15  N.  Main  St.,  Wilkes 
Barre,  PA  18711-0250.  No  phone 
calls,  please.  EOE. 


DESIGN  EDITOR 

Full-time  pasition  producing  news, 
sports  and  lifestyle  pages  Tor  The 
Beacon-News,  an  afternoon  daily  in  a 
booming  area  near  Chicago.  Know 
QuarkXPress,  Photoshop  and  Freehand 
or  Illustrator.  Editing  background 
helpful.  Resume,  cover  letter  and  work 
somples  to  Jim  King,  associate  editor. 
The  Beacon  News,  101  S.  River  St., 
Aurora,  X  60506  or  fax  to  (708)  844- 
1043. 


DESIGN  EDITOR 

SUN  Publications  in  Naperville,  IL,  a 
division  of  Copley  Newspapers,  has  an 
immediate  opening  for  the  top  position 
of  our  newly  integrated  design  and 
copy  desk.  Requirements  include  strong 
newspaper  background  with  several 
years  experience  in  both  design  and 
copy  editing,  a  flair  for  newspaper 
design,  as  well  as  the  ability  ta  create 
exciting  headlines  and  strong  copy,  a 
good  understanding  af  community 
journalism,  and  experience  with  QuarkX¬ 
Press  and  Macintosh.  Administrative 
skill  is  also  a  must,  as  this  position  will 
be  responsible  (or  the  supervision  of  a 
department  consisting  of  several  page 
designers  arKd  copy  editors.  Initially,  the 
design  editor  will  hove  the  task  of  build¬ 
ing  this  department.  This  desk  will  be  in 
charge  of  integrating  copy,  graphics, 
and  page  design  for  one  thrice-weekly 
publication,  three  twice-weekly  pub¬ 
lications,  and  frequent  special  sections. 

Send  a  cover  letter  detailing  why  you 
are  the  person  we  need,  along  with 
your  resume,  salary  requirements,  at 
least  three  references,  and  copies  of 
your  most  recent  publication  to:  Tim 
West,  senior  managing  editor,  SUN 
Publications,  P.O.  Box  269,  9  W. 
Jackson  Ave.,  Naperville,  IL  60566. 

SUN  Publications  is  an 
equal  opportunity  employer. 

Employment  is  contingent  upon  drug 
testing  results. 


EDITOR/PUBUCATIONS  MANAGER  of 
nationally  distributed  weekly/biweekly 
Professional  Rodeo  newspaper  pub¬ 
lished  in  Colorado  Springs,  CO, 
needed  immediately.  Requires  experi¬ 
ence  in  desktop  publishing,  QuarkXPress, 
editing,  management  and  rodeo. 

Send  resume  to: 

Steve  Fleming 
Professional  Rodeo 
Cowboys  Association 
101  Pro  Rodeo  Drive 
Colorado  Springs,  CO  8091 9 
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EDITOR/REPORTERS 
A  growing  six  day  daily  needs  a  fresh 

Xoach  to  our  product.  If  you  have 
it  takes  to  be  innovative  and  pro¬ 
vide  a  reader  friendly,  tightly  edited 
product,  you  could  be  one  of  our  suc¬ 
cessful  candidates.  Our  readers 
demand  quality  reporting,  excellent  edit¬ 
ing,  and  dynamic  page  layout  in  their 
product.  Editors  must  have  a  proven 
track  record.  We  (rave  a  place  (or  entry 
level  reporters  and  experienced  writers. 
Send  resume,  salary  history,  and  clips 
to  Box  07510,  Editor  &  Publisher. 


EDITORIAL  WRITER 

(or  a  170,000  daily  in  growing 
Southern  California  caunty.  Must  be 
experienced  writer  comfortable  with 
centrist  views  of  newspaper.  Must  hove 
make-up,  page  design  skills  ta  help  on 
Op-Ed  page.  Send  cover  letter,  resume, 
samples  ofwriting  to  Joel  Blain,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


EDITORIAL/PAGE  DESIGNER 
Can  you  loy  out  eye-catching  pages 
and  write  snappy  headlines?  We're  a 
23,000  7-day  AM  in  a  growing 
market,  looking  to  fill  an  apening  on 
our  six-person  universal  desk.  Mac/ 
QuarkXI’ress  experience  preferred,  but 
not  required.  Competitive  pay  and 
benefits:  medical,  401  (k),  health  club. 
Sunny  Southern  Idaho  offers  skiing,  hik¬ 
ing,  hunting,  fishing,  white-water,  rock 
climbing.  Send  resume,  references  and 
examples  of  layouts  and  heads  to  Clark 
Walworth,  managing  editor.  The  Times- 
News,  P.O.  Box  548,  Twin  Falls,  ID 
83303. 


EDITOR 

QUILL  MAGAZINE 

The  Society  of  Professional  Journalists, 
the  nation's  largest  journalism  organi¬ 
zation,  is  looking  (or  a  new  editor  (or 
Quill,  the  association's  83  year-old 
magazine.  Publisirad  ten  times  a  year. 
Quill  is  read  bv  SPJ's  14,000  members 
and  other  industry  leaders.  With  its 
1991  redesign.  Quill  helped  set  a  new 
standard  for  journalism  magazines. 
Even  better  today,  the  magazine  is  in 
need  of  an  enthusiastic,  visionary 
leader  to  continue  its  mission  of 
excellence  in  service  to  journalists.  Plan¬ 
ning,  content,  design,  production, 
administration  -  terrific  challenges  and 
opportunities  (or  a  person  with  the  right 
experience,  leadership  qualities  and 
creativity.  Knowledge  of  Macintosh/ 
QuarkXPress  platform  necessary.  Send 
cover  letter,  resume  and  supporting 
materials  to: 

Executive  Director 
Society  of  Professional  Journalists 
1 6  South  Jackson  Street 
GreencasHe,  IN  46135 
SPJ  is  an  EOE 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200f  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editar-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016,(703)506-4400. 

EMPORIA  (KS)  GAZEHE  seeks  skilled 
copy  editor.  Write  Pat  Kelley,  P.O. 
Drawer  C,  Emporia,  KS  66801 . 

(316)  342-4805. 
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ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (3 1 0)  792- 1313. 


EXPERIENCED,  ENTERPRISING  News 
Reporter  (or  100,000-circulation 
Midwest  daily.  Candidates  should  (rave 
at  least  two  years  of  professional  expe¬ 
rience  and  five  to  10  clips  that 
demonstrate  reporting  ability,  writing 
talent  and  initiative.  Box  07515,  Editor 
&  Publisher. 


FRANKFURT,  GERMANY 

BLOOMBERG  BUSINESS  NEWS,  one 
of  the  world's  biggest  business  news 
organizations  with  350  journalists  in 
50  bureaus  warldwide,  is  looking  for 
experienced  reporters  to  expand  its 
Frankfurt  bureau.  Applicants  should 
speak  German  fluently  and  have  two  to 
five  years'  experience  in  business  report¬ 
ing  at  a  daily  newspaper  or  news 
agency.  The  newly  created  positions 
will  entail  covering  economic,  company 
and  market  news  in  Europe's  biggest 
ecorramy.  BBN  reporters  also  contribute 
to  Bloomberg's  radio  and  television 
programs  ancTbusiness  magazines. 

Please  send  resume  and  clips  to: 

Darrell  Delamaide 
Frankfurt  Bureau  Chief 
Bloomberg  Business  News 
Neue  Mainzer  Str.  75 
60311  Frankfurt/Main 
GERAAANY 


GENERAL  ASSIGNMENT  REPORTER 
for  25,000  -I-  circulation  daily  in  N.E. 
Ohio  along  the  shores  of  Lake  Erie. 
Some  experience  preferred  with  the 
ability  to  cover  hard  news  as  well  as 
enterprise  think  pieces.  Competitive 
salary  and  quality  fringe  benefits 
package.  Send  letter,  resume  and  clips 
to  Box  07516,  Editor  &  Publisher. 


UFE'S  A  BEACH 
AT  THE  DAILY  WHALE 

Aggressive  reporters,  sports  and  news, 
sought  (or  Delaware  beach  daily.  Send 
resume,  clips  to  Andrew  West,  Daily 
Whale,  P.O.  Bax  37,  Lewes,  DE 
19958. 


NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-4  Issues 


NEWS  EDITOR 

Strong  news  judgment  and  manage¬ 
ment  skills  will  help  you  run  our  eight- 
person  pagination/copy  desk.  We're  a 
26,000-circulation,  seven-day  AM  in  a 
university  city.  PROMPTLY  send 
tearsheets,  references  and  a  letter  on 
how  you  motivate  copy  editors  to 
Stewart  Rieckman,  managing  editor, 
Oshkosh  Northwestern,  224  State 
Street,  Oshkosh,  Wl  54901 . 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  Department.  Zone  2  appli¬ 
cants  only.  Please  send  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 
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HELP  WANTED 


_ EDITORIAL _ 

DETROIT  FREE  PRESS 

The  Detroit  Free  Press  is  hiring  pro¬ 
fessionals  for  several  open  newsroom 
Dositions.  Most  of  the  openings  hove 
been  created  by  o  strike  at  the  newspa¬ 
per.  All  hires  will  be  for  permanent  posi¬ 
tions. 


_ EDITORIAL _ 

NEW  CAYMANIAN 
PUBUSHING  CO.  LTD. 

Publishers  of  THE  NEW  CAYMANIAN 
and  other  publications  require  the  ser¬ 
vices  of  on  experienced  and  fully  qualified 

NEWSPAPER  PUBUSHER/EDTTOR 


REPORTER  I 

Growing  Zone  6  paper  needs  o 
regiorral  reporter  to  help  cover  the  nevrs 
in  a  multi-county  area.  We're  looking 
for  on  enthusiastic  and  talented  person 
who  wants  to  work  hard,  help  us  get 
our  regional  coverage  off  the  ground 
and  make  our  award-winning,  20,000- 
circulation  paper  even  better.  Send 
cover  letter,  resume  and  work  samples 
by  September  27  to  Box  07519,  Editor 
&  Publisher. 

REPORTERS  WANTED;  Send  resume, 
clips  to  Bob  Veillette,  Woterbury  Repub- 
lican-American,  389  Meadow  St., 
Woterbury,  a  06722. 

REPORTERS 

Enthusiastic,  inquisitive  reporters  sought 
for  42,000  AM  in  a  metro  nwrket  with 
two  competitive  doily  newspapers  an 
hour  from  Baltimore.  Reporters  must  be 
oggressive  with  on  eye  for  telling  detail, 
careful  writers  who  can  brighten  pages 
with  quirky  shorts  or  move  readers  with 
seamless  narratives.  Three  positions: 
Entertainment,  diversity  and  general 
assignment  in  bureau.  Pay  range 
$22,000  to  $30,000  per  year.  Send  let¬ 
ter,  clips  to  Managing  Editor,  York 
Daily  Record,  P.O.  Box  12015,  York, 
PA  17402-0615.  EOE. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
ond  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notional  ovrards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  focFfinding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  slory. 

Send  oil  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


REPORTER.  City  News  Service  of  Los 
Angeles  will  soon  be  covering  Son 
Diego.  If  you're  a  bright,  energetic  col¬ 
lege  graduate,  know  Son  Diego  and 
hove  at  least  two  years  daily  newspa¬ 
per  experience,  FAX  your  resume  to 
(213)465-3635. 

SMALL  SOUTHWESTERN  Kentucky  PM 
is  seeking  on  experienced  general 
assignment  rasorter  with  nose  tor  news 
vrho  can  hit  the  ground  running.  Good 
FIT  for  weekly  or  smaller  daily  staffer 
wanting  to  move  to  next  level.  Send 
resume  and  salary  history  to:  ME  Mike 
Herndon,  Kentucky  New  Era,  P.O.  Box 
729,  Hopkinsville,  KY  42241 . 

SPORTS  EDITOR  --  Need  energetic 
person  with  2  or  more  years  experience 
to  manage  sports  department  ex  1  full- 
timer  and  2  stringers.  Page  layout, 
Macintosh  experience  preferred. 
Excellerit  grammar  skills  o  must.  Salary 
range:  $375-$450/wk.  Resumes  to 
Alan  Blanchard,  editor.  The  Daily 
News,  P.O.  Box  340,  Greenville,  Ml 
48838.  (Good  training  grounds.  Our 
present  sports  editor  is  moving  on  to 
The  Times  Herald,  Port  Huron,  Ml.) 

SPORTS  EDITOR:  A  small  daily  seeks 
experienced  Sports  Editor  to  complete 
it's  Editorial  team.  The  appropriate 
candidate  must  possess  strong  editing, 
writing,  design  and  photography  skills. 
Experience  is  necessary;  familiarity  with 
Macintosh  and  QuarkXPress  helpful. 

Send  resume,  clips,  cover  letter  and 
wage  requirements  to: 

Brian  Patrick  Abbott 
c/o  Sentinel-Standard 

1 1 4  N.  Depot  Street 
Ionia,  Ml  48846 
or  fox  to:  (616)  527-6860 
STATE  HOUSE  Reporter.  Government 
reporting  experience  essential.  Mini¬ 
mum  two  years  experience.  Aggressive, 
mid-size  paper  in  ideal  location. 
Resumes  to  Edward  D.  Casey,  executive 
editor.  The  Capitol,  2000  Capital 
Drive,  Annapolis,  MD  21401 . 

THE  AMARILLO  GLOBE-NEWS  has  on 
opening  for  an  editorial  writer. 
Responsibilities  include  page  layout, 
writing  editorials,  editing  letters  to  the 
editor  os  well  as  selecting  columns  for 
editorial  and  op-ed  pages.  Applicant 
should  have  conservative  outlook. 
Please  submit  resume  and  writing  sam¬ 
ples  to  Editorial  Page  Editor  John 
Kanelis,  P.O.  Box  2091,  Amarillo, 

Texas  791 66-0001. _ 

THE  NORTHWEST  HERALD  is  seeking  a 
leader  and  communicator  to  be  our 
assistant  managing  editor.  As  the  AME, 
you'll  supervise  the  copy  desk  and  be  in 
charge  of  the  night  operation  of  o 
32,000  AM  daily  in  the  Chicago  sub¬ 
urbs.  We  need  someone  with  strong 
nevrs  judgment,  a  commitment  to  qual¬ 
ity  page  production  and  the  communi¬ 
cation  and  management  skills  needed 
to  turn  our  copy  desk  into  a  cohesive 
unit.  Qualified  applicants  will  have 
experience  in  newsroom  supervision 
and  copy  editing.  QuarkXPress  experi¬ 
ence  a  definite  plus. 

To  apply,  send  a  letter  and  resume  to  The 
Normwest  Herald,  P.O.  Box  250,  Crystal 
Lake,IL  6001 4,  Attn:  Cliff  Ward. 


When  speculation  has  done  its  worst,  two 
and  two  still  make  four. 

Samuel  Johnson 
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COPY  EDITORS:  We  expect  high- 
quality,  reader-oriented  v^jrk.  Priorities 
ore  clear,  active  headlines  and  fair- 
minded  editing.  Grammatical  skills, 
news  sense  and  ability  to  meet 
deadlines  ore  necessary,  of  course. 

PAGE  DESIGNERS:  QuarkXPress  expe¬ 
rience  essential;  send  tearsheets  show¬ 
ing  work  in  broadsheet  format  and  with 
color. 

REPORTERS;  We  have  openings  in 
many  subject  areas  and  ore  looking  for 
people  with  at  least  three  years  experi¬ 
ence  at  daily  newspapers.  Clips  should 
reflect  a  variety  of  lengths  and  subjects 
including  hard  news,  trends,  issues  and 
features. 

BUSINESS  REPORTERS:  Aggressive 
reporters  with  knack  for  relating  com¬ 
plex  global  economic  trends  to  real  peo¬ 
ple's  lives,  in  city  with  fierce  competi¬ 
tion  from  WSJ  and  NYTimes  bureaus, 
local  dailies  and  biz  weekly. 

FEATURE  WRITERS:  Reporters/critics 
needed  in  lifestyles  and  the  arts.  Send 
clips  that  show  straight  reporting  as 
well  os  point-of-view.  Full-time  experi¬ 
ence  at  dailies  preferred. 

GRAPHICS:  Artist/illustrator:  Applicant 
must  be  well  versed  in  Illustrator, 
FreeHond,  QuarkXPress,  Photoshop 
and  familiarity  with  3-D  programs. 
Must  be  a  graphic  journalist  with  strong 
sense  of  content  and  visual  pairings. 
Assistant  graphics  editor:  Applicant 
must  be  a  visual  leader  and  able  to 
balance  and  coordinate  daily  and 
advanced  graphics  coverage  among 
10  artists.  Strong  editing  skills  a  must. 
Graphics  reporter:  applicant  must  hove 
breaking  news  reporting  background 
and  an  experienced  Mac  user.  Organi¬ 
zation  and  team  approach  a  must 
along  with  the  ability  to  balance  long¬ 
term  projects  and  daily  news  events. 

Joe  Grimm 

Recruiting  and  Development  Editor 

Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 

1  (800)  678-6400,  ext.  6490 

Fox;  (313)  222-5981 
REPORTER 

General  Assignment  position  covering 
a  five-county  area  for  a  50,000  PM 
doily  in  Northeast  Iowa.  We're  looking 
for  a  solid  all-around  reporter,  who's 
curious  and  knows  how  to  tell  a  story. 
Send  resume  and  clips  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


Applications  will  be  considered  from 
persons  vdio  meet  the  following  criteria; 

•An  Undergraduate  Degree  in  Journal¬ 
ism  from  a  recognized  University. 

•Minimum  of  Five  years  management 
experience  on  o  general  interest,  mass 
circulation  newspaper. 

•Hands-on  experience  in  Newspaper 
publication,  including  layout  and 
design. 

•Proven  skills  in  newspaper/ magazine 
publishing  and  editing,  writing  and 
photography. 

Qualified  persons  may  submit  a 
detailed  resume,  salary  history  and  list 
of  references  to: 

THE  DIREaORS 
NEW  CAYMANIAN 
PUBUSHING  CO.  LTD. 

P.O.  BOX  479  GT 
GRAND  CAYMAN 
CAYMAN  ISLANDS 


NEWS  EDITOR 

Alaska  daily  seeks  career  professional 
for  immediate  opening  as  news  editor. 
Successful  applicant  will  have  college 
degree  and  minimum  3  years'  experi¬ 
ence  to  lead  6-person  newsroom.  Posi¬ 
tion  requires  strong  copy  editing  and 
exceptional  computer  and  layout  skills. 
Coastal  community  has  good  schools, 
college,  medical  facilities  and 
spectacular  fishing.  Send  your  resume 
with  references  to  Nancy  Freeman, 
Kodiak  Doily  Mirror,  1419  Selig  St., 
Kodiak,  AK  99615. 

NEWSROOM  ARTIST 
Fluent  in  QuarkXPress  and  Freehand? 
Top-notch  illustrator?  Looking  for  lots  of 
freedom  in  exchange  for  lots  of  talent? 
Harried  design  editor  in  hotly  com¬ 
petitive  market  seeks  assistant  on 
award-winning,  35,000  daily.  Resume 
samples  to  Patti  Ewald,  design  editor. 
The  Chronicle  Telegram,  P.O.  Box 
4010,  Elyrio,  OH  44036. _ 

PHOTOGRAPHER 

Zone  6  paper  is  looking  for  a  solid 
photographer  who  can  do  it  all  -  sports, 
spot,  features,  etc.,  to  work  QuarkXPress 
and  Photoshop.  Experience  preferred. 
We're  a  growing  20,000-circulation 
paper  and  we  want  consistently  good, 
if  not  great,  local  photos  every 
day.  Send  cover  letter,  resume  and 
work  samples  by  September  27  to  Box 
0751 9,  Editor  &  Publisher. 

REPORTER/SPORTS  WRITER 
Allan  Evans,  Russell  (Kansas  Daily 
News)  67665,  (91 3)  483-21 1 8. 
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HELP  WANTED 


_ EDffORIAL _ 

THE  NASHVILLE  BANNER  has  an 
immediate  opening  for  a  national/wire 
editor,  ^plicants  should  have  a  mini¬ 
mum  of  tour  years  of  journalism  expe¬ 
rience  including  some  layout  and 
supervisory  experience.  Job  require¬ 
ments  include  good  management,  plan¬ 
ning  and  leadership  skills  as  well  as  the 
ability  to  begin  wonc  at  3:30  a.m.  Send 
resumes/ wore  samples  to  Tony  Kessler, 
news  editor,  Nashville  Banner,  1 1 00 
Broadway,  Nashville,  TN  37203. 

WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  arid  'Wordsmith'  who  can  write, 
re-vrrite  and  polish  information-packed 
copy.  The  genius  we  are  looking  for  will 
be  groomed  for  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing.  Send  resume 
and  writing  samples,  particularly  any 
short  articles  or  stories,  to:  International 
Publisher,  Box  A,  Beverly  Hills,  CA 
90213. 

EMPLOYMENT  OPPORTUNITIES 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 

_ MARKETING _ 

MARKETING  MANAGER 

Star  Tribune,  Newspaper  of  the  Twin 
Cities  has  an  immediate  opening  for  a 
Marketing  Manager.  This  position 
shares  accountability  with  other  market 
group  management  team  members 
(sales,  finance,  operations)  for  overall 
success  of  designated  classified  advertis¬ 
ing  categories.  The  Marketing  Manager 
piovides  marketing  leadership  and 
expertise,  ensures  effective  use  of  the 
marketing  mix  in  segment  strategies 
and  tactics,  and  leads  the  marketing 
planning  process. 

Position  requires  a  bachelor  degree  in 
marketing  or  related  field  and  5-10 
years  experience  developing  promo¬ 
tional  programs  and  associated  sales 
materials,  a  thorough  understanding  of 
the  marketing  mix  (product,  price,  pro¬ 
motion,  place),  demonstrated  ability  to 
integrate  marketing  and  sales  strategies 
and  expertise  in  defining  varying 
customer  needs.  Candidates  must  also 
possess  strong  leadership  ability,  ana¬ 
lytical  and  problem  solving  skills, 
excellent  process  and  planning  skills, 
demonstrated  customer  focus  within  a 
business  context,  and  strong  communi¬ 
cation,  team  building,  couching  and 
mentoring  skills.  Classified  newspaper 
or  other  media  industry  experience  is 
strongly  preferred. 

If  interested,  send  your  resume  and 
cover  letter  outlining  your  qualifications 
and  salary  requirements  and  send  in  con¬ 
fidence  to  Vanessa  Wilson,  Human 
Resources  Job  #1  898  c/o  Star 
Tribune,  425  Portland  Ave.,  Min¬ 
neapolis,  MN  55488. 

Affirmative  Action/ 

Equal  Opportunity  Employer 


ONUNE  SYSTEMS 

THE  NEW  YORK  TIMES  Electronic 
Medio  Company  has  openings  for  pro¬ 
ducers  on  a  daily  production  team  for 
the  ©times  service  on  American  Online 
and  a  future  Times  service  on  the  World 
Wide  Web.  Responsibilities  include 
electronic  presentation  of  articles, 
photos,  graphics  and  archival  material; 
updatings  of  listings  and  databases; 
and  integration  of  content  with  forums 
and  other  online  resources.  Candidates 
should  have  experience  in  print  or 
online  media  and  have  demonstrated 
skills  in  vrriting  and  editing.  Familiarity 
with  the  online  world  is  a  must;  experi¬ 
ence  with  online  publishing  and  with 
programs  like  Photoshop  or  QuarkX¬ 
Press  is  a  plus.  Positions  will  entail  some 
night  and  weekend  work.  Send  cover 
letter  and  resume,  and  clips  if  avail¬ 
able,  by  fax  to  (212)  597-8014,  or  by 
mail  to: 

Kevin  McKenna 
Electronic  Media 
New  York  Times 
229  West  43rd  Street 
NewYork,  NY  10036 

No  phone  calls,  please. 

PHOTOGRAPHY 

WATERTOWN  DAILY  TIMES,  an 
award-winning  42,000  circulation 
daily  in  upstate  New  York  seeks  photo 
position  applications  for  its'  Northern 
Bureau  in  Canton,  NY.  Recent  gradu¬ 
ates  with  solid  newspaper  internships 
are  encouraged  to  apply.  Send  your 
best  work  to  Norm  Johnston, 
Watertown  Daily  Times,  260  Washing¬ 
ton  Street,  Watertown,  NY  1 3601 . 

PREPRESS 


PREPRESS  MANAGER 

We're  looking  for  a  hands-on  manager 
to  take  charge  of  our  composing, 
platemaking  and  job  shop.  Candidate 
must  have  a  strong  knowledge  of 
desktop  publishing  systems  with  good 
organization  ancT people  skills.  Must 
have  at  least  five  years  management 
experience.  We  are  a  medium  size 
newspaper  in  Zone  3.  Send  resume 
and  salary  history  to  Box  07500,  Editor 
&  Publisher. 

PRESSROOM 

PRESSROOM  FOREMAN  needed 
immediately:  Enjoy  your  days  hunting, 
hiking  or  skiing  in  the  Colorado 
Rockies;  work  nightside  shift  six  days  a 
week,  40  hours,  benefit  package,  foE. 
Send  resume  ta  Norm  Hephner, 
Glenwood  Post,  Box  550,  Glenwood 
Spring,  CO  81602. 

SHIFT  FOREMAN 

A  Columbus,  Ohio  web  printer  is  look¬ 
ing  for  a  quality  individual  to  supervise 
second  shift  operations.  Must  have 
extensive  technical  background  with 
emphasis  on  pressroom.  Excellent  bene¬ 
fits  plus  401  (k).  Salary  commensurate 
with  experience.  Send  resume  to  P.O. 
Box  251 ,  Worthington,  Ohio  43085. 
EOE. 


Why  did  Sisyphus  push  the  boulder? 
Because  he  had  nothing  better  to  do. 

Dr.  John  Ittomas 


_ PRESSROOM _ 

EXPERIENCED  PRESS  WORKERS 

Growth  in  our  newspaper  prompts  us  to 
look  for  experienced  press  worker  appli¬ 
cants  for  an  expanded  press  crew.  You 
will  need  thorough  knowledge  of 
Urbanite  press,  4-color  process, 
camera  work  and  plate  development 
ond  registration.  You  will  be  know¬ 
ledgeable  on  working  around  heavy 
machinery  safely,  and  you  will  be  famil¬ 
iar  with  modem  press  maintenance  and 
adjustment. 

The  Times-News,  is  a  seven-day,  morn¬ 
ing  publication  with  circulation  of 
23,000,  serving  nine  large  counties  in 
the  Intermountain  West.  The  region 
offers  an  exceptional  quality  of  life  and 
recreation  opportunities.  The  Times- 
News  offers  a  full  range  of  company 
benefits. 

Send  resume  and  references  to  Mary 
Karren,  human  resources.  The  Times- 
News,  P.O.  Box  548,  Twin  Falls,  ID 
83303. _ 

The  Union-Tribune  Publishing  Company 
is  the  publisher  of  the  San  Diego  Union- 
Tribune,  the  largest  daily  metropolitan 
newspaper  in  San  Diego  County  and 
the  second  largest  in  Southern  Califor¬ 
nia.  We  currently  have  the  following 
position  available  in  our  pressroom: 

PRESSROOM  OPERATIONS 
MANAGER 

Responsibilities  will  include  developing 
a  superior  organization  by  coaching 
current  management  and  employees, 
developing  and  implementing  new 
ideas  to  improve  products  and  pro¬ 
cesses,  monitoring  all  newsprint-related 
issue  and  inventories  at  all  three 
storage  sites,  overseeing  unloading  of 
all  ships,  boxcars  and  newsprint  handl¬ 
ing.  The  individual  will  also  be  responsi¬ 
ble  for  working  with  other  departments 
to  meet  pressroom  goals,  supply 
information  related  to  budget  issues, 
and  coordinating  department  testing. 

Qualified  candidates  will  have  at  least 
5  years  pressroom  management  expe¬ 
rience,  excellent  management  and 
interpersonal  skills  and  strong  problem 
solving  abilities.  Please  send  resume 
with  salary  requirements  to: 

The  Union-Tribune  Publishing  Co. 

HR  Dept.  Job  #75-95/CH 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 

EQUAL  OPPORTUNITY  EMPLOYER 

PRODUCnON/TECH 

PRESS/CAMERA  MANAGER 

Award-winning,  22,000  daily  and 
Sunday  newspaper  in  New  Hampshire 
capital  city  is  seeking  a  Press/Camera 
Manager.  Person  will  manage  press/ 
camera  department  and  coordinate 
production  of  our  substantial  com¬ 
mercial  operation.  Must  have  prod¬ 
uction  management  experience  and  a 
computer  background.  Send  resume  to 
Human  Resources,  P.O.  Box  1 1 77,  Con¬ 
cord,  NH  03302-1 177. 

Equal  Opportunity  Employer 


PRODUCnON/TECH 

WHAT'LL  WE  DO 
WITHOUT  GEORGE? 

We  already  know  we  will  never  be  able 
to  'replace'  George  because  he  is  truly 
one  of  a  kind.  George  is  retiring  after 
39  years  of  dedication,  commitment 
ana  leadership  in  our  production 
division.  We  need  someone  just  as 
strong  to  build  upon  those  efforts.  Are 
YOU  the  one  we're  looking  for?  Do  you 
have  the  same  enthusiasm  to  quality 
praduction,  the  same  commitment  to 
serving  the  customer,  and  leadership 
strong  enough  for  a  division  of 
craftsmen  and  women  whose  dedica¬ 
tion  to  quality  work  is  as  strong  os 
George's? 

There  is  the  responsibility  George  has 
on  the  top  management  team  for  the 
company.  This  ei^t-member  team  has 
grovm  into  a  strong,  challenging  group. 
Our  family  ovmers  trust  us  to  guide  the 
company  in  responding  to  the  com¬ 
munity.  Here  at  The  Columbian  we 
don't  use  the  word  TEAM  lightly.  We 
have  worked  diligently  over  the  past 
seven  years  ta  build  a  collaborative 
management  team. 

George  has  successfully  led  a  prod¬ 
uction  team  in  a  technologically 
advanced  company.  Have  you?  Have 
you  demonstrated  your  vision  for  the 
future  of  production?  Do  you  have  and 
use  excellent  business,  financial  and 
budgetary  management  skills?  Are  you 
using  computers  to  manage  and 
improve  work  processes?  Is  your  reputa¬ 
tion  one  of  a  listener  and  facilitator?  Do 
you  hove  a  well-developed  network  of 
contacts  in  and  outside  the  industry?  Do 
you  have  a  track  record  of  finding  and 
developing  good  people?  Do  youltnow 
how  to  work  on  a  team? 

Interested?  Send  us  a  resume  and  a 
brief  letter  telling  us  how  you  would 
lead  The  Columbian  production  division 
and  complement  our  top  management 
team.  Responses  should  be  sent  to  Ann 
Maxwell,  VP,  Human  Resources,  The  Col¬ 
umbian,  P.O.  Box  180,  Vanwuver, 
WA  98666.  Minorities  and  women  are 
encouraged  to  apply. 


EOT 


The 

communication 

link 

of  the  newspaper 
industry 
every  week 
since  1884. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  odverHsers  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-$6.35  per  line,  per  Issue. 

4  weeks-$5.45  per  line,  per  Issue. 


POSITIONS  WANTED 

1  weel(-S4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.50  per  insertion  for  box  service.  Add  $4.50  per  Insertion  for  box  service. 
Count  os  on  odditionol  line  In  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  character$  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion;  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8(P. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rotes  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  ore  received. 


Company_ 


Classification, 


Authorized  Signature_ 


Credit  Card  # . 


No.  of  Insertions: . 


.  Amount  Enclosed:  $ 


POSITIONS  WANTED 

ADVERTISING 

EDITORIAL 

CLASSIFIED  MANAGEMENT/SALES 
Trainer  seeks  Challenging  Position. 
Strong  team  builder  with  Telephone 
Sales  In/Ouf  Bound.  Competitive 
Market  Experience.  Reply  to  Box 
07513,  Editor  &  Publisfier. 

REPORTER  WITH  5+  YEARS  experience 
and  M.A.  seeks  employment.  Back¬ 
ground  includes  state  and  local  gov¬ 
ernment,  politics,  court  and  cops.  Mike 
at  (216j  544-2460  or  e-mail  at 
mikmosQdelphi.com. 

CIRCULATION 

SMART,  TOUGH,  First-rate  news  editor 

ACCOMPLISHED  young  circulator  in 
pursuit  of  career  opportunilv  with  prog¬ 
ressive  organization  in  medium  to  large 
market.  20  year  experience  includes: 
traffic,  fleet,  metro  single-copy,  budget¬ 
ing,  metro  and  state  distribution.  Reply 
to  Box  07506,  Editor  &  Publisher. 

at  19,000  AM  seeks  job  at  quality 
daily.  Mark  Esper  (505)  334-1 1 56. 

YOUNG,  DRIVEN  WRITER  seeks  a 
break  into  your  small  daily  or  large 
weekly;  Zone  8  or  9.  College  grad. 

One  pus  years  experience  at  mid-sized 
weekly.  S^ializes  in  local  politics  and 

EDITORIAL 

features.  Call  Liz  at  (401 )  841  -8659. 

AN  INSPIRING  RENAISSANCE  MAN 
seeks  a  copy  desk  with  room  for  a 
creative  spirit.  Pavarotti  could  sing  my 
headlines;  and  Baryshnikov  could  set 
my  layouts  to  dance.  I'm  a  BYU  gradu¬ 
ate  with  four  years  of  solid  copy  Miting 
experierKe  who  seeks  o  home  in  Zones 
7,  8,  or  9.  Please  coll  (406)  842-5588. 


COPY  EDITOR  seeks  next  challenge. 
Top  troubleshooter  at  large  daily  news¬ 
paper.  Former  reporter,  photographer, 
page  designer.  Deadline  wordsmith. 
Atex,  Mac  skills.  A  leader  and 
diplomat.  17  years'  experience.  Will 
relocate  for  right  opportunity.  Reply  to 


HAVE  A  TRUNK  FULL  of  Awards, 
including  a  Pulitzer.  Have  held  every 
editing  position  there  is,  supervising 
newsrooms  of  more  than  100.  But  I'm 
over  50.  Is  that  really  a  minus?  I  don't 
think  so.  Looking  for  editing  position- 
wherever  dedication,  perfectionism,  pro¬ 
fessionalism  makes  a  difference.  Box 
07507,  Editor  &  Publisher. 


MEDIC  WITH  14  Years  Small/Medium 
Cop  Experience  -  Magazine  clips,  seeks 
nx>ve  to  majors.  If  you  don't  know  Hang¬ 
ings  from  Hozmot,  You  Need  Me.  Box 
07521 ,  Editor  &  Publisher. 


Did  you  exchange  a  walk  on  part  in  the 
war  hr  a  lead  role  in  a  cage? 

Pink  Floyd 


RESEARCH 


LIBRARY  RESEARCH  and  computerized 
research  at  reasonable  rates  with  quick 
turnaround.  Experience  on  the  Internet. 
Deadlines  ahvo^  met.  Contact  David  at 
(718)  624-6754;  or  e-mail: 
dlevine9240aol.com. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 

a  monthly  journalism 
review. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  mdgazine  covering 

the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


EditaS'Publisher 


1 1  West  19tti  Street,  NY,  NY  KXJ1 1.  (212)  675A380.  FAX  (212)  929-1259. 
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Shop  Talk  at  Thirty  by  Howard  Saltz 

ADVERTORIAL  LIES 


WE  ALL  HOWLED  when  ABC  low¬ 
ered  journalism’s  ethical  standards  yet 
another  notch  by  letting  pop  star 
Michael  Jackson  control  his  “Prime 
Time  Live”  interview  in  June. 

The  network  allowed  Jackson  to 
view  taped  portions  of  the  show  before 
it  aired,  agreed  to  electronically  alter 
the  tape  to  soften  lines  that  studio 
lighting  created  on  his  face,  and  agreed 
to  broadcast  a  promotional  segment 
the  week  before  the  interview  aired. 

We  shook  our  heads  in  disappoint¬ 
ment.  Just  as  we  did  when  NBC  News 
in  1993  rigged  a  General  Motors  truck 
to  explode  for  a  story  about  how  some 
trucks  were  allegedly  unsafe. 

Just  as  we  did  when  Time  magazine 
last  year  put  a  newly  arrested  O.J. 
Simpson  on  its  cover  and  darkened  his 
image  to  make  him  seem  sinister. 

Just  as  we  did  when  New  York 
Newsday  used  a  computer  to  create  a 
picture  of  Tonya  Harding  and  Nancy 
Kerrigan  skating  together  at  the 
Olympics. 

Just  as  we  did  when  Cokie  Roberts 
fudged  a  “World  News  Tonight”  ap- 


Saltz  is  editor  of  the  Johnstown,  Pa. , 
Tribune'Democrat. 


pearance  last  winter  by  wearing  an 
overcoat  and  standing  in  front  of  a 
blank  studio  screen  onto  which  was 
projected  a  picture  of  the  Capitol. 

Each  time  we  think  our  profession 
has  sunk  to  a  new  low.  But  these  are 
merely  the  celebrated  cases.  Many 
news  organizations,  from  small  week¬ 
lies  to  nationally  distributed  news¬ 
papers  and  newsmagazines,  engage  in  a 
practice  that’s  just  as  unethical.  And 
they  do  it  routinely. 

The  appearance  of  Michael  Jackson 
on  “Prime  Time”  and  all  the  others 
were  wrong  because  they  presented  as 
news  something  that  was  not.  In  other 
words,  they  lied. 

Newspapers  and  magazines  lie  each 


time  they  publish  what  are  known  as 
“advertorials.”  Television  stations  lie 
each  time  they  broadcast  infomercials. 

Advertorials  are  those  ads  that  look 
like  news  stories.  They  have  headlines 
and  type  set  in  columns,  often  in  the 
size  and  style  of  the  news  copy  next  to 
them,  making  it  difficult  for  readers  to 
distinguish  them  as  paid  advertise¬ 
ments.  Which,  of  course,  is  exactly  the 
point. 

Infomercials  are  the  advertorials’ 
broadcast  cousins.  These  are  the  com¬ 
mercials  set  up  to  seem  like  news  or 
talk  shows.  The  viewer  isn’t  supposed 
to  recognize  them  as  paid  commercial 
time. 

The  clunkiness  of  the  names  them¬ 
selves  suggests  a  paradox.  Combine  the 
words  “advertising”  and  ’’editorial”  to 
get  “advertorial”  —  and  yet  every  jour¬ 
nalist  knows  the  profession  is  not  sup¬ 
posed  to  combine  advertising  and  edi¬ 
torial.  We’re  not  supposed  to  combine 
“information,”  or  news,  and  “commer¬ 
cial,”  yet  we  have  done  so  to  create  “in¬ 
fomercial.” 


Other  forms  of  advertising  do  not 
try  to  dupe  the  public  into  thinking 
they  are  seeing  objective  reporting. 
The  reader/viewer  is  able  to  distin¬ 
guish  them  from  news  stories.  There  is 
no  lie.  There  is  nothing  unethical. 

Even  ads  on  the  front  page  —  sacri¬ 
lege  at  most  newspapers  —  are  better 
than  advertorials  because  readers  can 
tell  they  are  ads.  There’s  nothing 
wrong  with  channels  like  the  Home 
Shopping  Network  that  broadcast  only 
commercials  because  viewers  know 
what  they  are  watching. 

News  organizations  cannot  absolve 
themselves  of  the  responsibility  for  ad¬ 
vertorials  and  infomercials.  The  adver¬ 
tisers  offer,  but  news  organizations  can 


develop  policies  that  reject  these  kinds 
of  ads. 

At  my  newspaper,  the  50,000-circu¬ 
lation  Tribune-Democrat  in  Johnstown, 
Pa.,  an  advertisement  can  use  either 
the  size  or  typeface  of  news  copy,  but 
not  both,  and  it  must  have  a  label  indi¬ 
cating  that  it’s  an  ad.  As  the  editor.  I’d 
like  to  go  further,  but  it’s  a  compromise 
with  the  advertising  department.  And 
the  policy  is  still  tougher  than  what’s 
practiced  elsewhere. 

Many  publications  use  the  word  “ad¬ 
vertisement”  in  small  type  next  to  ad¬ 
vertorials,  and  many  TV  stations  flash 
a  disclaimer  during  parts  of  infomer¬ 
cials.  Some  do  nothing  at  all.  None  of 
these  options  is  adequate.  The  dis¬ 
claimers  may  mean  fewer  people  are 
fooled,  but  some  still  are.  Enough,  ap¬ 
parently,  to  keep  the  advertorials  and 
informercials  coming. 

Besides,  Time  used  a  disclaimer  to 
state  that  its  darkened  O.J.  cover  was  a 
photo  illustration,  and  the  magazine 

(See  Shop  Talk  on  page  37) 
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By  continuing  to  pursue  advertorial  revenue,  the 
news  industry  jeopardizes  its  future. 
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Breaking  News 

EDITOR  &  PUBLISHER  CO.  LAUNCHES  NEW  WEB  SITE, 

EDITOR  &  PUBLISHER  INTERACTIVE. 

NEW  YORK  -  AUGUST  25  -E&P  Interactive  extends  Editor  &  Publisher  Co.  services  to  the 
Internet  and  offers  a  comprehensive  source  for  interactive  newspapering.  On  seven  areas  you 
can: 

ONLINE  NEWSPAPERS 

Locate  any  online  newspaper  through  the  most  complete  worldwide  directory. 

WEB  EDITION 

Read  selected  stories  from  Editor  &  Publisher  magazine  plus  Steve  Outing’s  daily  feature,  “Stop 
The  Presses,”  a  hard  hitting  column  covering  how  interactive  publishing  affects  newspapers. 

CONFERENCE  CENTER 

View  a  comprehensive  listing  of  conferences  on  interactive  publishing.  Get  details  about  E&P  co¬ 
sponsored  Europe  Interactive  Publishing  ’95  Conference  in  Zurich  and  the  Media  Alliance 
Conference  in  La  Jolla. 

RESEARCH 

Get  connected  to  the  latest  research  on  interactive  publishing. 

VENDOR  GALLERY 

Explore  the  aisles  of  our  virtual  trade  show.  Everything  publishers  need  to  go  online. 
CLASSinEDS 

Attract  talent  and  buyers  for  newspapers  and  new  media.  Introduce  products  and  services  to  a 
worldwide  audience. 

ONLINE  STORE 

Browse  through  the  newspaper  industry’s  best  products  and  purchase  them  online. 
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The  Media  Info  Source 

http://www.mediainfo.com/edpub 

For  sponsorship  opportunities  send  e-mail  to  denniso@mediainfo.com  or  call  212  675-4380, 


For  years,  national  advertisers  have  com¬ 
plained  that  mounting  a  national  campaign 
in  newspapers  is  slow,  inefficient  and 
frustrating.  Available  planning  and  place¬ 
ment  services  are  incomplete  and  expen¬ 
sive  for  newspapers  and  advertisers  alike. 


ANN’s  state-of-the-art  one-order  one-bill 
system  has  been  proven  through  hundreds 
of  thousands  of  orders  for  Fortune  500 
advertisers  using  college  newspapers. 


For  advertisers, ANN  provides  its  power¬ 
ful  planning  software,  maintains  a  complete 
database  of  rates,  eliminates  expensive  ad 
reproduction,  streamlines  placement 

\and  simplifies  b\\\\ng...absolutely  free  of 
charge. 


No  more!  American  Newspaper  Network 
is  changing  how  national  newspaper  adver¬ 
tising  is  planned  and  placed. 

On  a  single  floppy  disk, 

ANN’S  planning  ^|S: 

system  combines  m 
powerful  planning  % 
software  with  an  m 
up-to-date  database  ^ 
rates  for  America’s 
,500 

Now,  for  the 
media  planners  can 
construct  elaborate  plans 
and  execute  complex  “what-if” 
scenarios  quickly  and  easily  right  at 
their  desks! 


For  newspapers, ANN  provides 
substantial  savings— up  to  85% 

L  compared  to  Publicitas,  the  NAA 
k  official  supplier. 


Finally,  national  advertisers 
have  one  less  obstacle  to 
using  newspapers.  ANN 
delivers  a  new  found  convenience, 
flexibility  and  economy  to  advertisers  and 
substantial  savings  for  newspapers. 


For  more  information,  call 
Kingsley  Anthony  at  I  -800-473-6474  or 
Steve  Cissell  at  I  -800-697- 1221. 


Another  click  of  the  mouse  sends  the 
order  to  ANN.  ANN’s  premiere 
placement  and  payment  service  takes  over 
from  here,  getting  art  and  orders  to  all 
papers  on  the  plan,  expediting  the  place¬ 
ment  verification  process  and  payment. 


■  AMERICAN 

newspaper 
^■1  network 

Planning,  Placement  &  Payment  System 

A  media  services  division  of  American  Passage 


ANN...changing  how  newspaper 
advertising  is  bought  and  sold. 
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